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10  Cents  a  Copy 


Where  ChicagoNewspapers  Circulate 


The  {(Ulowing  figures  show  the  distribution  of  circulation  o1 
six  of  Chicago's  seven  newspapers.  A  study  of  them  will  be 
profitable  to  any  advertiser  whose  interest  is  centered  in  the 
Chicago  market:  a 


iti .  .  j  111 

|?i;|s  Ills  Is 

0“2g  S£o$5  0£§S  fxj  *Si 

TIm  Daily  News. .  .339,97S  29.234  22,793  392.007  .94 

The  American. . 220,133  32,467  74,348  326.998  .77 

The  Tribune . 194,108  50,647  136,920  381.675  Ji4 

The  Examiner . 120,495  17,725  46,991  185,211  .74 

The  Herald .  82,756  12,771  83.657  179,184  J3 

The  P»st .  38,592  2,923  13,960  55,477  .74 

The  Journal . No  flfures  available. 

(These  fiyuree  show  week  day  averages  for  the  six  months 
ending  September  30,  1917,  which  are  the  latest  audited  figures 
available  for  all  Chicago  papers.) 

The  Daily  News — First  in  Chicago 


2 


The  Editor  <§;  Publisher  for  March  SO,  1918 


T^HEN  a  family  from  the  United 
States  moves  to  Canada,  and 
many  of  them  do,  the  American 
woman  asks  her  dealer  for  her  favorite  American  brands 
of  household  articles  and  personal  requirements.  She 
is  seldom  disappointed.  The  soap,  cereal,  coffee, 
cleanser,  shortening,  toilet  preparations,  hose,  shoes, 
dress  goods,  that  she  demands  are  also  demanded  by  the  Canadian 
women  and  carried  in  stock  by  the  dealer. 


The 

American 
Woman 
In  Canada 


Occasionally  there  is  an  exception.  She  finds  that  the  dealer  does  not 
keep  a  line  that  she  has  known  and  used  for  years.  She  asks  “Why.^” 


PROVINCE  OF  ONTARIO 

Population  2^23^74 

Circulation 

Lines 

Net  Paid 

2400 

=  10,000 

Brantford  Courier  (E) . 

5,093 

.015 

41 

Galt  Reporter  . 

4,000 

.0128 

.01 

Guelph  ilercnry  . 

3,471 

.0128 

.0085 

Hamilton  Spectator  (E)  . 

29,157 

.0550 

.05 

Hamilton  Herald  (E)  . 

1M79 

.04 

.0350 

Kingston  British  Whig  (E).... 

5433 

.0150 

41 

London  Advertiser  (M  N  &  E) . . 

44,448 

.06 

45 

Net  paid  circulation  for  week  ending  March 

6,  igiS. 

London  Free  Press  (H  N  &  E) . . 

38.071 

.06 

.05 

1  A.  B.  C.  statement.  6  months  period,  ending  Sept,  1017 

Peterborough  Examiner  (E)  .... 

4400 

.0131 

.01 

Sarnia  Observer  . 

2,600 

.0125 

41 

Stratford  Herald  . 

3403 

41 

.0071 

St  Thomas  Times  (E) . 

64^9 

.0125 

.01 

St  Catherines  Standard  (E) _ 

8,412 

.025 

415 

Toronto  Globe  (H)  . 

90,145 

.12 

49 

Toronto  News  (E)  . 

49,000 

46 

.06 

Toronto  Star  (E)  . 

91470 

.1050 

.0850 

Toronto  Star  (S)  . 

56,746 

.0650 

4550 

Toronto  World  (M)  . 

43,136 

.095 

.06 

Toronto  World  (S)  . 

90,767 

.11 

.08 

Windsor  Record  (E)  . 

10468 

.0275 

.0225 

PROVINCE  OF  QUEBEC 

Population  2/102,731- 

-English  397492 

French  1,605439 

Montreal  Gaxette  (H)  (2c-$6  yr.) 

34407 

.0725 

46 

Montreal  La  Patrle  (E) . 

35427 

.06 

446 

Montreal  La  Press  (E)  . 

140400 

.11 

.09 

Montreal  Le  Devoir  (E)  (2c-|5  yr.) 

20437 

.05 

44 

Montreal  Star  (E)  . 

113478 

.11 

.095 

Quebec  Le  Solell  (E)  . 

35,000 

.05 

.05 

Sherbrooke  Record  (E)  . 

10479 

.03 

4250 

he  says  “No  demand.  Not  Ad¬ 
vertised.” 

But  she  persists  “It  is  advertised 
in  the  American  Magazines  and 
they  circulate  in  Canada.” 

The  answer  is  that  Canadians  reading 
American  periodicals  have  learned  by 
experience  that  when  advertised  articles 
are  for  sale  in  Canada  they  are  also 
advertised  in  the  Canadian  daily  news¬ 
papers. 

The  largest  firms  in  the  United  States 
have  learned  this  fact  and  are  profiting 
by  it. 

But  there  are  still  a  few  exceptions.  If 
your  firm  is  one  of  them,  look  over  the 
appended  list  of  leading  Canadian  dailies 
and  note  how  much  you  can  do  at  a 
reasonable  cost. 


The  Editor  ^  Publisher  for  March  30,  1918 


The  Reviewer 
of  Industries 

The  Evening  Post 
Business  Supplement 


‘^Oh  wad  some  power  the  giftie  gie  us, 

To  see  ourselves  as  ithers  see  us.” 

—BURNS 

In  business,  this  gift  means  making  money. 

Especially  for  an  industry  at  large. 

When  it  sees  itself  through  an  Intelligent  outside  perspec¬ 
tive, — when  it  has  itself  chronicled,  estimated  and  inter¬ 
preted, — then  its  opportunities  and  shortcomings  show 
in  a  clearer  light. 

The  men  inside  get  a  keener  comprehension  of  their  field. 
The  man  outside  gets  a  correct  understanding  of  the 
industry’s  importance. 


Trade-papers  and  spokesmen  for  the  industry  have  their 
minds  too  wrapped  up  in  its  details, — to  perform  this 
service.  Articles  in  general  journals,  while  interesting 
and  stimulating,  do  not  aim  at  accuracy  and  complete¬ 
ness  of  business  information. 


The  two  elements  are,  however,  admirably  combined  in 
The  Evening  Post  Business  Supplements. 


These  give  the  facts,  figures  and  technique  of  an  industry, 
— prepared  by  its  own  experts.  They  present  this  infor¬ 
mation  through  the  editorship  of  men  long  skilled  in 
interpreting  institutions  and  events  to  the  public. 

And  so,  they  supply  the  industry  with  valuable  records, 
and  with  a  stimulating  picture  of  itself.  They  supply 
the  layman  with  an  easily-digested  yet  fully-informing 
prospectus. 


Coming 

Supplements 

Fire  Prevention  and  Control 
Supplement 
April  20th 


The  Evening  Post  Business  Supplement  has  become  an 
institution.  Just  as  the  country’s  financial  interests  follow 
its  Weekly  Financial  Summary,  so  leading  men  in  all 
business  look  to  the  Business  Supplements  for  sound, 
dependable  reviews  of  industries  and  commerce. 


The  Evening  Post  Business  Supplement  performs  a 
quadruple  service  to  American  business. 


War  Industrial  Supplement 
June  29th 

Copies,  5  cents  each.  Foreign,  10  cents  each. 
Orders  accepted  now.  Address  Circulation 
Department,  20  Vesey  Street,  New  York  City. 


historian 

compiler 


More  than  a  Newspaper — A  National  Institution 


The  Editor  ^  Publisher  for  March  30,  1918 


V/hy  Philadelphia  OffeFs 
Greater  Selling  Opportunities 

to 

Manufacturers  and  Merchants 

Record  business  is  being  done  by  Philadelphia  business 
houses,  due  to  the  fact  that  58,000  business  places  and  manu¬ 
facturing  plants,  employing  normally  about  700,000  male  and 
300,000  female  workers,  are  running  to  full  capacity. 

Philadelphia  is  the  world’s  workshop;  its  locomotive  plants, 
shipyards,  spinning  and  weaving  mills,  and  factories  of  all  kinds 
are  world  renowned. 

380,000  homes  house  its  urban  population,  many  new  ones 
are  being  erected  of  the  typical  Philadelphia  one-family  type, 
while  its  suburbs  domicile  the  balance  of  its  3,500,000  metro¬ 
politan  population. 

Think  of  the  vast  daily  needs  concentrated  in  this  the  third 
largest  market  in  the  United  States. 


Clothing  Food  Shoes 

Hosiery  Coffee  &  Tea  Soaps  &  Toilet  Goods 

Underwear  Temperance  Drinks  Furniture 
Millinery  Floor  Coverings  Musical  Instruments 

Automobiles  Auto  Accessories  Heating  &  Lighting 


February  net  paid  daily  1  0^0 

average  circulation:  ^  vJ X  •V7  a  Day 


“In  Philadelphia  nearly  everybody  reads  The  Bulletin' 

N%*w  York  Offi<v..I>an  k.  Carroll,  TridMine  KUl;;.  \ 

riiieftuo  OlBco . J.  K.  Verrt*^,  St€»K^r  RIO;;. 

Detroit  Office. . .  .C.  L.  Weaver,  Free  Frees  Bl<lg. 
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INTERESTS  OF  NATION  DEMAND  ADOPTION  OF 
SOUND  BUSINESS  POLICY  IN  ADVERTISING 

Majority  of  American  Newspaper.  Makers  ^Believe  Government  Should  Follow  Examples 
of  Great  Britain  and  Canada  in  Marketing  War  Loans — Present  Method  Cumber¬ 
some,  Indirect  and  Places  Burden  of  Expense  Wholly  Upon  the  Shoulders  of 
the  Willing,  Instead^  of  Distributing  It  Equally  Among  All  Citizens. 


TH.-VT  the  advertising  policy  of  the 
Government,  as  followed  in  the 
sale  of  the  first  and  second  i.ssues  of 
Liberty  bonds,  and  which  is  to  be  ad¬ 
hered  to  in  the  third,  handicaps  the  na¬ 
tion,  placing  upon  a  few  a  burden  and 
responsibility  which  should  be  shared 
equally  by  all,  is  the  opinion  of  an  over¬ 
whelming  majority  of  the  newspaper 
makers  of  Anierica. 

The  newspapers  of  the  country  are 
going  to  work  for  the  success  of  the 
third  Liberty  Loan  with  the  same  zeal 
shown  in  their  support  of  the  previous 
bond  sales.  And  the  third  loan  will  “go 
ovei'”  impressively — that  is  assured. 
But  it  is  still  timely  as  we  approach  the 
big  drive,  to  discuss,  calmly  and  dis¬ 
passionately,  the  question  of  a  sounder 
jiolicy  of  advertising  for  the  future.  In 
the  third  instalment  of  letters  from  pub¬ 
lishers  on  this  subject,  which  follows. 
The  Editor  and  Pubi.ishbw  prc.sents  a 
final  e.\pre.ssion — final  for  the  present, 
in  view  of  the  imminence  of  the  cam¬ 
paign — of  the  majority  sentiment.  The 
writers  of  these  letters,  while  believing 
that  direct  advertising  by  the  Govern¬ 
ment  must  be  the  future  policy,  will  ex¬ 
tend  their  fullest  cooperation  in  the 
work  of  marketing  the  third  loan  on  the 
pre.sent  policy — stressing  the  call  of  the 
nation  to  its  people  through  editorials 
and  in  the  news  columns,  and  realizing 
that  the  one  big  objective  in  view  is 
the  success  of  the-  campaign. 

I.afe  Young,  Jr.,  general  manager,  Des 
Moines  Capital: 

“1  believe  that  paid  advertising  is 
more  effective  than  free  advertising. 

“I  believe  in  a  city  like  Ikis  Moines, 
where  the  managing  editors  of  the  news¬ 
papers  are  swamped  with  requests  from 
the  Fuel  Administration,  the  Food  Ad¬ 
ministration,  the  revenue  office,  the  I.IT)- 
erty  Loan  headquarters,  the  War  Recre¬ 
ation  Committee,  Americ*an  Library  As¬ 
sociation,  the  Y.  M.  C.  A.,  and  the  Red 
Cross,  that  it  is  impossible  for  them  to 
accept  the  justifiable  news  from  all  of 
these  sources;  and  that  the  public  are 
getting  confused  by  disconnected  stories 
of  various  campaigns  and  Government 
activities. 

“I  believe  It  would  be  perfectly  proper 
for  the  Government  to  make  up  a  list  of 
publications  of  merit,  and  see  that  the 
noi'essary  announcements  are  made  over 
the  signature  of  the  United  States  Gov¬ 
ernment. 

“Personally,  the  newspaper  that  I  rep¬ 
resent  has  no  desire  for  increased  in¬ 
come  from  this  source,  and  Is  m.aking 


no  personal  appeal  for  Government  ad¬ 
vertising.  But  tihe  present  method  is 
ineffective.  Paid  Government  state¬ 
ments  would  be  effective,  and  my  argu¬ 
ment  for  the  use  of  paid  advertising  is 
entirely  in  the  interest  of  the  Govern¬ 
ment,  and  in  no  sense  in  the  interest  of 
the  various  publications.” 

W.  H.  Cowles,  publisher,  Spokane 
Spokesman-Review : 

“The  Spokesman-Review  has  followed 
the  policy  of  exerting  itself  to  the  ut¬ 
most  in  aiding  through,  its  news  col¬ 
umns  and  its  editorial  page,  the  market¬ 
ing  of  Liberty  bonds  and  the  raising  of 
Red  Cross,  Y.  M.  C.  A.,  and  Knights  of 
Columbus  funda 

“We  do  not  believe  that  a  newspiaper 
should  give  away  its  display  advertising 
space  any  more  than  a  lumber  company 
or  steel  works  should  give  away  their 
producta  We  have,  therefore,  made  it 
a  practice  not  to  donate  display  adver¬ 
tising  space.” 

Samuel  S.  Sherman,  general  manager, 
Denver  News: 

“I  believe  emphatically  that  the  Gov¬ 
ernment  should  buy  its  advertising  just 
as  it  buys  any  other  commodity.  I  be¬ 
lieve  also  the  Government  should  pay  a 
fair  rate  for  the  advertising  it  buya 
which  is  presumably  the  regular  com¬ 
mercial  rate.” 

W.  G.  Bryan,  publisher,  Atlanta  Geor- 
gian-American: 

“Primarily  the  newspaper  business  is 
a  manufacturing  proposition.  It  manu¬ 
factures  newspapers  to  sell  to  the  pub¬ 
lic,  and  advertising  space  to  sell  to  ad¬ 
vertisers.  The  newspapers  pay  taxes 
and  make  donations,  just  as  other 
manufacturers.  It  hardly  seems  right 
therefore  to  ask  that  they  do  all  that 
other  manufacturers  do  and  aside  from 
this  give  a  generous  share  of  the  only 
commodity  they  have  to  sell,  any  more 
than  it  would  be  right  to  suggest  that  a 
department  store  contribute  $1,000  or 
$10,000  or  $100,000  to  war  work  and  aside 
from  this  give  a  million  yards  of  cloth 
out  of  stock — or  to  ask  a  shoe  manufac¬ 
turer  to  make  a  similar  donation  plus  a 
million  pairs  of  shoes. 

“The  Atlanta  Georgian  and  Sunday 
American  gave  twenty-nine  full  pages 
to  the  first  Liberty  loan,  not  counting 
the  number  of  pages  we  sold  to  adver¬ 
tisers.  During  the  second  Liberty  loan 
wc  contributed  even  more  space  than 
during  the  first  loan.  On  fh^hext  loan 
we  will  undoubtedly  give  more  space 
than  during  either  previous  loan. 


“However,  my  personal  belief  Is  that 
the  Government  could  advantageously 
buy  its  advertising,  just  as  it  now  buys 
its  clothing,  food,  shoes,  powder,  guns, 
lumber,  etc.,  and  it  would  have  the  ad¬ 
vantage  of  getting  all  of  the  news  and 
editorial  support  it  is  already  securing — 
and  perhaps  more — due  to  the  fact  that 
the  Government  adverti.sing  expendi¬ 
ture  would  make  it  possible  for  publish¬ 
ers  to  expand  in  the  work  for  the  Gov¬ 
ernment  even  while  they  are  forced 
from  business  necessity  to  retrench  In 
other  directions.” 

J.  D.  Stern,  president,  Springfield  (Ill.) 

News-Record: 

“VV'hen  I  was  starting  in  business  the 
president  of  a  great  corporation  once 
said  to  me,  ‘We  cannot  afford  to  accept 
any  service  for  nothing.  It  is  too  ex¬ 
pensive  in  the  long  run.’  I  did  not  know 
what  he  meant  at  the  time,  but  as  the 
years  have  gone  by  I  have  found  that 
.service  which  I  accept  for  nothing 
often  proves  to  be  the  most  expensive  In 
the  long  run.  The  United  States  Is,  in 
a  sen.se,  oilr  bigge.st  business  corpora¬ 
tion.  I  think  they  will  find  that  in  the 
long  run  it  will  pay  them  to  pay  for  all 
service  rendered  just  as  every  other  big 
busine.ss  corporation.  Thus  it  isn’t  a 
matter  of  how  it  affects  the  newspaper 
but  how  it  refiects  on  the  Government 
which  is  important.” 

Willard  E.  Carpenter,  publisher,  Lincoln 
(Ill.)  Courier-Herald: 

“I  was  in  convention  with  the  Amer¬ 
ican  Newspaper  Publishers  last  April 
when  it  was  practically  the  consensus 
of  opinion  that  publishers  should  be 
paid  for  adverti.sing  that  was  to  pro¬ 
duce  money  for  the  Government.  Some 
of  the  publishers  of  the  larger  papers 
objected  so  strenuously  that  the  ma¬ 
jority  gave  way  and  no  action  was  tak¬ 
en.  In  common  with  many  others  I 
have  watched  the  columns  of  these 
paiiers  and  find  that  they  have  been 
generously  supplied  with  paid  advertis¬ 
ing  through  a  thinly  veiled  guise  of 
’contributed  by.'  It  is  possible  that 
.some  of  these  publishers  realized  that 
their  revenues  would  be  greater  from 
this  source  than  through  the  regular 
paid  Government  advertising. 

“Your  excellent  subject  will  be  han¬ 
dled  so  well  and  comprehensively  by 
others  that  I  am  pleased  to  sum  up  and 
.say:  I  stand  by  paid  advertising  by  the 
Government  when  this  advertising  Is 
f^r  revenue.  We  are  contributing  thou¬ 
sands  of  Inches  of  reading  matter  to 


a.sslst  the  Government  and  so  far  in 
common  with  others  we  have  opened 
our  columns  free  for  everything  the 
Government  could  ask  for,  believing  it 
loyal  to  act  first  and  try  and  adjust 
afterwards.  I  believe  every  publisher 
will  appreciate  the  efforts  of  The  Edi¬ 
tor  AND  Publisher  is  making  to  put 
the  Government  on  a  business  basis.” 

(lhas.  S.  Diehl,  publisher,  San  Antonio 
(Tex.)  Light: 

“If  the  Government  can  succeed  In 
di.sposing  of  war  bonds  without  taking 
on  newspaper  and  magiizlne  advertising 
it  should  do  so.  The  Government  should 
not  make  any  useless  expenditure  in 
any  direction.  In  the  handling  of  the 
two  first  Issues  of  Lib'irty  bonds  the 
Government  evidently  paid  out  a  very 
large  amount  of  money  for  posters  and 
circular  reading  matter,  which  I  believe 
was  almo.st  wholly  useless.  The  great 
bulk  of  this  printed  material  was  not 
in  Texas  and  did  not  nach  the  reading 
public.  In  this  sense  it  was,  in  our 
view,  a  useless  expenditure  of  public 
funds  on  the  advertisin.g  side. 

“The  newspapers  of  the  country  made 
it  pos.sible  to  acquaint  •ihe  public  with 
the  duty  and  necessity  of  oversubscrib¬ 
ing  the  bond  issues  tc  carry  on  the 
war.  Practically  every  one  desires  to 
help  the  Government,  and  publicity  is 
ab.solutely  necessary  to  make  a  success 
of  any  of  the  war  bond  issues.  This 
the  press  of  the  country  has  patriotical¬ 
ly  helped  in  doing,  and  the  is.sues  could 
not  have  been  made  a  success  without 
this  cooperation  on  the  part  of  the 
jrre.ss. 

“It  goes  without  saying  that  the  Gov¬ 
ernment  will  more  certainly  make  a  suc¬ 
cess  of  future  bond  issues  if  it  adver- 
ties  freely  In  the  newspapers  and  maga- 
zine.s.  But  such  advertising  will  have 
to  be  handled  on  a  strictly  business 
ha.sis  through  recognized  advertising 
experts  and  In  mediums  of  known  cir¬ 
culation.  The  two  first  campaigns  were 
widely  advertised  in  newspapers,  paid 
for  by  public  spirited  individuals,  and 
hy  the  newspapers  t.homselvea  ‘This 
c.innot  continue  Indefinitely.” 

H.  G.  Whitney,  business  manager,  Salt 
Lake  City  Deseret  News: 

“The  Government,  in  launching  a 
Ijiherty  bond  campaign,  or  any  other 
appeal  to  the'  public,  should  utilize  the 
advertising  columns  of  the  papers,  and 
the  papers  on  their  part  should  treat 
the  Government  as  well  as  they  do  their 
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HERE  IS  ONE  ARTIST  WHO  HASJPROVED  TO  BE  A 
GOOD  BUSINESS  MANIAS  WELL  AS  ARTIST 


FRANK  A.  EATON. 


IT  may  be  true  that  artists  make  poor  business  men,  but  if  so,  Frank  A.  Eaton, 
of  the  New  York  Tribune,  is  one  of  the  exceptions  that  prove  the  rule. 

Mr.  Eaton,  a  young  man  ju.st  thirty,  went  to  the  Tribune  a  little  more 
than  a  year  ago  as  manager  of  the  Service  Department,  preparing  the  Tribune’s 
own  publicity  and  copy  for  a  numlier  of  the  newspaper’s  advertisers.  As  every¬ 
thing  that  came  to  his  desk  left  it  in  completed,  artistic,  and  yet  forceful  form, 
soon  practically  every  piece  of  printed  matter  was  sent  to  Mr.  Platon  for  his 
suggestions. 

In  a  short  time  he  was  given  charge  of  the  art  department  in  the  Tribune’s 
Sunday  gravure  section,  where  his  ideas  on  its  editing  led  to  his  appointment 
as  its  editor,  in  addition  to  his  work  on  the  service  and  art  departments. 

Despite  his  youth,  Mr.  Eaton  has  had  over  ten  years  of  varied  experience  in 
practically  every  branch  of  advertising  work.  His  first  position  was  an  assist¬ 
ant  adverti.sing  managei  of  Ut  Hrothens,  the  large  Philadelphia  department 
store.  Then  followed  two  years  in  charge  of  the  copy  and  service  departments 
of  the  Philadelphia  North  American,  Bulletin,  and  Record,  respectively  He 
then  free-lanced  for  a  year,  writing,  and  designing  ads  for  well  known  Phila¬ 
delphia  and  New  York  agencies. 

Two  years  more  were  spent  as  head  of  the  copy  department  of  the  Herbert 
M.  Morris  Agency,  of  Philadelphia;  two  years  as  a  member  of  the  copy  staff 
of  the  Allen  Advertising  Agency,  of  New  York.  During  the  three  years  previ¬ 
ous  to  his  going  to  the  Tribune,  Mr.  Eaton  was  with  Hanff- Metzger,  Inc.,  first 
in  charge  of  the  copy  department,  and  later  as  manager  of  the  art  department. 

Mr.  Eaton’s  method  of  work  permits  of  no  accumulation  of  things  to  be 
done.  He  refuses  to  be  hurried,  but  concentrates  on  one  thinfe  at  a  time,  which 
means  that  thing  is  done  quickly  and  well. 

Mr.  Eaton’s  sunny  temperament  makes  his  surroundings  very  congenial  to 
those  who  work  with  him.  He  is  liked  by  his  assistants  for  his  patience  and 
understanding  of  their  problem.s,  and  by  his  fellow  executives  for  his  readiness 
to  help  them  at  all  times.  He  was  unanimously  elected  president  of  the  Tribune 
Credit  Union  when  it  was  incorporated  for  the  benefit  of  the  Tribune  employees. 


most  favored  customers;  tne  papers 
.should  also  subscribe  for  Liberty  bonds 
to  the  limit  of  their  ability.” 

Gene  Huse,  publisher,  Norfolk  (Neb.) 

Daily  News: 

“I  am  satisfied  that  in  country  com¬ 
munities,  where  everyone  knows  every¬ 
one  el.se,  adverti.sing  of  the  Liberty 
bonds  and  other  war  acti\ities  is  not 
nearly  so  effective  when  it  carries  the 
iiame  of  the  man  who  paid  for  the  spacs; 
as  it  would  lie  were  it  a  direct  message 
from  the  Government. 

"These  country  people  feel,  in  a  way, 
that  one  of  their  neighbors  is  taking  it 
ui>on  himself  to  urge  fhem  to  do  as 
they  .should  and  they  resent  it  some¬ 
what.  Were  it  to  i-ome  as  a  direct  ap¬ 
peal  from  the  Government.  I  believe 
they  would  respond  much  more 
qui<’kly.” 

E.  C.  Davis,  general  manager,  El  I’aso 

(Tex.)  Times: 

"Publishers  would  continue  to  fill 
their  news  columns  with  Liln-rty  Bond 
I'Ublicity  without  cost  to  any  one  ex¬ 
cept  themselves  if  not  a  dollar  were 
contributed  to  carry  on  an  advertising 
c  ampaign.  Other  bu.sinc'ss  men  are  now 
1-eginning  to  feel  the  burden  by  reason 
of  the  heavy  demands  on  them.  These 
men  are  investing  as  heavily  as  pos- 
.sible  in  Liberty  Bonds,  and  yet  they 
are  called  on  to  contribute  to  a  fund 
to  carry  on  a  paid  advertising  cam- 
l>aign.  It  is  unquestionably  unjust  for 
both  the  newspaper  publisher  and  the 
man  who  contributes  to  the  advertising 
fund.  The  Government  should  pur¬ 
chase  at  the  regular  established  com¬ 
mercial  rates  any  and  all  advertising 
for  promoting  the  sale  of  Liberty 
Bonds.” 

John  H.  Harrison,  editor,  Danville  (Ill.) 

Commercial-News : 

“That  the  Govemment  realizes  that 
advertising  is  of  value  is  proved  by 
its  intense  desire  to  have  private  citi¬ 
zens  furnish  the  adverti.'^ing  for  it.  That 
is  begging,  and  is  the  opposite  of  a  self- 
lespecting  attitude. 

‘The  injustice  in  the  situation  is  in 
forcing  a  double  burden  upon  two  classes 
of  people.  First,  upon  the  press  in  de¬ 
manding  its  space  free  of  charge,  and 
demanding  that  the  paper  also  buy 
bonds. 

■  "They  ask  the  publisher  to  contribute 
of  his  money  and  then  demand  goods 
cut  of  stock,  namely,  space  in  his  col¬ 
umns.  The  same  principle  applies  when 
the  Govemment  asks  piivate  individu¬ 
als  to  buy  the  space  in  the  papers.  They 
ask  these  same  individuals  to  buy  bonds, 
and  then  ask  them  to  buy  space  and 
donate  it  to  the  Government.” 

P.  E.  Burton,  president,  Joplin  (Mo.) 

News-Herald : 

"Newspapers  of  Joplin  probably  car- 
iled  as  much  Liberty  Loan  advertising 
for  the  first  and  second  efforts  as  any 
city  of  the  same  size — all  paid  for  by 
local  merchants. 

“To  be  perfectly  frank,  after  the  first 
loan  the  publishers  would  not  solicit 
any  business  for  the  second  loan  on  the 
basis  of  contribution  by  local  firma 
On  the  second  loan  the  .\d  Club  secured 
the  advertising  and  brought  it  into  the 
newspaper  ofHcca  On  the  third  loan  it 
is  probable  that  the  some  thing  will  be 
done,  but  the  newspaper  publishers  will 
not  sc^icit 

“Why  should  these  patriotic  firms  be 
expected  to  do  this  and  at  the  same 
time  spend  all  that  they  can  for  the 
purchase  of  Liberty  Bonds? 

“Under  the  system  in  vogue  on  the 
first  and  second  loams  the  newspapers 
get  a  great  deal  more  money  than  they 
should  get,  for  more  space  is  used  than 


is  good  business.  Analyzed  from  any 
common  sense  point  of  view,  the  Gov¬ 
ernment  should  pay  for  this  and  have 
the  advertising  done  on  a  sensible  and 
economical  basis.  1  am  certain  that 
the  publishers  of  the  country  would 
rather  have  it  done  even  though  they 
might  not  make  so  much  money  out  of 
the  proposition.” 

A.  L.  Miller,  manager.  Battle  Creek  En¬ 
quirer  and  News: 

“In  the  absence  of  any  arrangement 
by  which  the  Govemment  is  to  pay  for 
its  advertising,  our  own  publications 
have  been  furnishing  thousands  of  dol¬ 
lars’  worth  of  space  gratuitously  and 
will,  of  course,  continue  to  do  so,  but 
this  doesn’t  affect  the  rights  of  the 
proposition. 

“In  the  writer’s  opinion  the  Govern¬ 
ment  should  pay  for  advertising  space 
used  on  a  basis  of  actual  net  paid  cir¬ 
culation  at  a  uniform  price  per  line  or 
inch  per  thousand.  This  price,  in  the 
writer’s  judgment,  should  be  a  special 
price,  and  should  be  lower  than  the 
commercial  rate." 


Edgar  E.  Bartlett,  publisher,  Rockford 
(Ill.)  Register-Gazette: 

"If  the  Government  can  afford  to  pay 
hundreds  of  thou.sands  of  dollars  for 
hundreds  of  tons  of  publicity  printing, 
such  as  posters,  letters,  circulars, 
blanks,  display  cards  and  charges  for 
postage,  freight,  and  expressage  on 
same,  why  is  it  not  perfectly  fair  to 
expect  them  to  remunerate  the  papers 
of  the  country  for  their  publicity  in  a 
similar  manner? 

“I  want  to  be  intensely  patriotic,  and 
at  the  same  time,  I  want  to  feel  that  the 
newspapers  are  not  being  singled  out 
and  forced  to  l)ear  an  unjust  proportion 
of  the  strain  under  which  we  mu.st  all 
patriotically  serve  during  the  period  of 
the  war.” 

H.  W.  Lee,  president,  Oneonta  (N.  Y.) 

Daily  Star: 

“It  is  my  conviction  that  the  advertis¬ 
ing  of  IJberty  Loan  bonds  should  be 
handled  as  a  bu.siness  enterprise.  The 
Government  needs  the  publicity  and  it 
should  be  bought  and  paid  for  intelli¬ 
gently,  and  wisely. 


"Newspapers  should  not  be  put  in  an 
embarrassing  position  of  a-sking  charit¬ 
able  citizens  to  pay  for  advertising  the 
Government  needs. 

"I  wi.sh  to  add  that  no  matter  what 
the  decision  of  authority,  obligations 
rest  upon  newspapers  to  give  the  bond 
issues.  War  Stamjis,  and  other  Govern¬ 
ment  projects  their  enthusia-stic  sup¬ 
port.  This  the  Star  will  mo.st  ius.suredly 
do.” 

Adam  Breede,  publisher,  Hastings  (Neb.) 

Tribune: 

“The  Government,  like  a  sucoe.ssful 
business  concern,  should  set  aside  a  is;r- 
tain  per  cent,  for  advertising  purpo.se.s, 
and  in  that  way  it  would  be  doing  busi¬ 
ness  on  a  .strictly  bu.siness  l>a.sis. 

“Ganada  was  not  slow  in  finding  that 
out.  The  Canadian  Government  real¬ 
ized  that  advertising  space  wiis  a  com¬ 
modity  to  be  purchased  !is  required,  and 
the  success  of  her  advertising  campaign 
in  marketing  her  bonds  demonstrated 
that  it  was  money  well  inve.sted. 

"The  news  columns  have  always  be<'n 
open  to  the  Government,  and  they 
always  will  be;  but  if  the  average  news¬ 
paper  published  one-tenth  of  the  copy 
.sent  out  by  the  Government  it  would  be 
singing  its  .swan  .song  in  a  short  time. 

“The  Government  should  iK-come  an 
adverti.ser  for  the  same  re;ison  that  a 
bu.siness  man  becomes  one — ^Jind  its 
publicity  campaign  should  be  conducted 
strictly  on  business  principles.” 

E.  J.  Paxton,  president,  Paducah,  (Ky.) 

Sun: 

“The  Federal  Government  has  very 
thoughtfully,  most  intelligently,  and 
generously  provided  ways  and  means 
of  not  only  assisting  industries  that  are 
engaged  in  making  munitions,  aero¬ 
planes,  truck  automobiles  and  con- 
•structing  ships,  but  it  is  also  preparing 
to  lend  financial  assistance  to  any  in¬ 
dustry  of  any  character  that  is  a-s.sist- 
ing  in  the  prosecution  of  the  war  that 
may  stand  in  need  of  additional  funds 
in  the  operation  of  its  business. 

“Showing  such  a  liberality  in  that  re- 
g<ard.  It  seems  to  me  that  it  is  a  very 
narrow  policy  to  deny  the  suggestions 
of  the  newspaper  fraternity,  that  paid 
adverti.sing  be  used  by  the  Government 
since  it  would  aid  the  publishing  busi¬ 
ness  which  is  probably  doing  as  much 
as  any  other  one  line  of  industry  to  help 
win  this  terrible  war.” 

W.  R.  Ronald,  manager,  Mitchell  (S.D.) 

Republican : 

"In  our  opinion,  the  Government 
.should  pay  for  all  commodities  used  for 
the  purposes  of  the  Government.  Cer¬ 
tainly  newspaper  space  Is  as  much  of  a 
commodity  as  aeroplanes  or  machine 
guns,  therefore,  the  Government  is  no 
more  entitled  to  the  donation  of  one 
than  the  other.” 

T.  R.  Waring,  editor.  Charleston  (S.  C.) 

Evening  Post: 

"The  needs  of  the  Government  for 
publicity  are  greater  at  this  time  than 
it  could  afford  to  pay  for  on  a  strictly 
commercial  ba.sls,  and  so  the  press  must 
supply  much  In  the  spirit  of  patriotism, 
as  it  is  doing.  But  It  should  be  pos.sible 
and  it  would  certainly  be  wholesome, 
for  the  Government  to  work  out  an  ad¬ 
vertising  policy,  with  respect,  at  lea-st, 
to  the  big  drives,  which  would  be  fair 
to  the  newspapers  and  serviceable  to 
the  public.  There  are,  to  be  sure,  diffi¬ 
culties,  but  those  could  be  overcome 
and  I  believe  it  would  be  better  In 
every  way,  if  a  portion  of  the  necessary 
publicity  of  the  Government  should  be 
put  on  a  business  basis  with,  the  news¬ 
papers.” 

A.  T.  B'urrows,  editor  and  manager,  Ur 

bana  (Ill.)  Courier: 

"As  long  as  the  Government  pays  the 
(Continued  on  page  27) 
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NEWSPAPER  MAKERS  AT  WORK 


ALEXANDEU  POLLOCK  MOORE. 


iT  is  said  in  Pitt.sburgh  that  Alexander  Pollock  Moore,  editor-in-chief  of  the 
Leader,  knows  more  about  the  people  of  the  city  than  anybody  else — that  he 
knows  what  r61es  have  been  played  in  the  city’s  civic,  social,  business,  and 
industrial  affairs  by  the  fathers  of  men  now  in  the  spotlight — that  he  knows 
his  city’s  needs  through  lifelong  intimate  contact  with  its  life. 

It  is  also  said  by  Pittsburghers  that  when  Mr.  Moore  expresses  an  opinion 
about  any  matter  which  concerns  the  city’s  welfare  he  commands  immediate 
attention  and  consideration — that  the  Leader’s  editorials  are  watched  for  and 
discussed  as  though  they  had  the  force  of  proclamations.  "What  does  the 
Leader  say”  is  always  asked  when  any  issue  arises  in  which  the  interests  of 
the  city  are  involved. 

Mr.  Moore  was  born  in  Pittsburgh,  November  10,  1867.  He  has  been  con¬ 
nected  with  newspapers  there  since  1878,  beginning  as  a  reporter.  He  passed 
on  the  bigger  work,  becoming  city  editor,  managing  editor  and  publisher  in 
turn.  Mr.  Moore  was  part  owner  of  the  old  Pittsburgh  Telegraph  and  of  the 
Chronicle -Telegraph,  and  managing  editor  of  the  Press,  previous  to  1904. 

In  that  year  he  acquired  the  Leader.  And  for  fourteen  years  he  has  work¬ 
ed  out,  in  that  newspaper,  his  ideals  of  newspaper  service.  The  Leader  has  had 
one  client — Pittsburgh.  It  ha.s  fought  for  the  interests  of  that  client  on  all 
occasions,  and  has  never  compromised  for  the  sake  of  special  interests  or  for 
temporary  advantagea  I'he  Leader  has  made  great  strides  within  recent  years, 
and  is  going  steadily  forward. 

On  New  Year’s  day  each  year  Mr.  Moore  gives  a  dinner  to  his  staff,  on 
which  occasion  he  insists  upon  being  considered  as  one  of  the  boys,  not  as  the 
chief. 

In  1912  Mr.  Moore  married  Lillian  Russell,  the  famous  operatic  artiste,  and 
they  have  a  beautiful  home  in  the  East  End  of  the  city.  Mrs.  Moore  has  won 
her  laurels  as  a  newspaper  woman,  and  is  active  also  in  the*  social  life  of  the 
city. 

Mr.  Moore  is  a  member  of  many  clubs,  of  the  Methodist  Protestant  Church, 
and  a  Mason. 


EDITORS  ACQUITTED 


PREPARE  FOR  A.N.P.A. 
AND  A.  P.  MEETS 


Both  Organizations  Expect  Big  Represen¬ 
tations  at  Annual  Convention  to  Be 
Held  at  the  Waldorf-Astoria 
From  April  23  to  26. 

Preparations  are  advancing  for  the 
annual  Associated  Press  meeting  and 
the  American  Newspaper  Publi.shers  As¬ 
sociation  convention,  both  to  be  held  in 
the  .same  week  at  the  Waldorf-Astoria 
Hotel. 

The  board  of  directors  of  the  Asso¬ 
ciated  Press  will  hold  a  preliminary 
meeting  at  the  Waldorf  on  April  22,  the 
annual  meeting  will  occur  on  April  23, 
and  the  board  "of  directors  will  meet  for 
organization  cn  the  24th.  The  annual 
luncheon  will  be  held  on  the  23d.  It  is 
expected  that  about  400  will  be  present 
at  the  luncheon.  As  yet  the  speakers 
have  not  been  selected,  but  it  is  probable 
that  the  programme  will  be  announced 
within  a  week  or  two. 

The  terms  of  the  following  directors 
of  the  Assochited  Press  expire  by  limi¬ 
tation:  Victor  E.  Lawson,  Chicago  Daily 
Nows;  W.  H.  Cowles,  Spokane  (Wash.) 
Spoke.sman-Rcvlew;  D.  E.  Town,  Louis¬ 
ville  Herald;  R.  M.  Johnston,  Houston 
(Tex.)  Post;  Oswald  Garrison  Vlllard, 
New  York  Evening  Post. 

The  nominating  committee  puts  for¬ 
ward  the  names  of  these  directors  for  re- 
election,  together  with  Benjamin  H. 
Anthony,  New  Bedford  (Mass.)  Stan¬ 
dard;  J.  L.  Sturtevant,  Wausau  (Wis.) 
Record-Herald;  Victor  H.  Hanson,  Bir¬ 
mingham  (Ala.)  Nows;  John  Stewart 
Bryan,  Richmond  (Va.)  News-Leader 
I.  N.  Steven.s,  Puoblo  (Col.)  Chieftain. 

LARGE  AS  USUAL. 

From  present  indications  the  Ameri¬ 
can  Newspaper  Publishers  Association 
convention  will  be  unaffected  by  war 
conditions,  especially  since  it  has  be¬ 
come  generally  known  that  President 
Wilson  favors  such  gatherings  of  busi¬ 
ness  men,  and  the  probability  is  that  it 
will  be  as  large  as  usual. 

The  following  exhibitors  have  already 
engaged  space  on  the  first  floor  of  the 
Waldorf: 

The  Editor  and  Publisher,  Room  116; 
Mergenthaler  Linotype  Co.,  East  Room 
and  Room  151;  Intertype  Co.,  Myrtle 
Room;  Lanston  Monotype  Co.,  top  of 
private  staircase ;  Duplex  Printing  Press 
Co.,  East  Foyer;  Linograph  Co.,  space 
at  office;  Pollard,  Ailing  &  Ck).,  White 
and  Gold  Room;  Fourth  Estate,  Room 
106;  World  Color  Printing  Ck).,  Room 
144;  R.  Hoe  &  Co.,  State  Apartments; 
Newspaper  Feature  Co.,  Banquet  Hall 
and  Room  114;  F.  J.  Haskin,  Room  117; 
Photographic  News  Service,  Room  100; 
Central  News  Photo  Service,  Room  124; 
Cox  Multi-Mailer  Co.,  Assembly  Room; 
McClure  Newspaper  Syndicate,  at  No. 
1  entrance;  Syracuse  Smelting  Work.s, 
East  Foyer;  Paper,  Inc.,  Room  113. 

The  convention  will  be  held  on  April 
24,  25,  and  26,  and  the  banquet  on  the 
evening  of  the  25th.  Arrangements  have 
not  been  completed  for  the  speakers,  but 
men  of  national  note  will  address  the 
as-semblagc. 

The  regulation  limiting  the  number  of 
tickets  to  three  for  each  member,  the 
holder  of  each  to  be  directly  employed 
in  the  home  office,  and  no  transfers,  is 
being  adhered  to  rigidly.  Many  requests 
have  been  received  for  additional  tickets, 
but  all  have  been  refused,  In  accordance 
with  the  plan  adopted.  This,  it  is 
argued,  will  confine  the  attendance  to 
working  members  only,  and  still  bring 
a  gathering  quite  as  large  as  in  former 
yeara 


The  luncheon  of  the  Advertising 
Bureau,  however,  is  calculated  to  salve 
any  possible  dissatisfaction  that  might 
be  caused  by  this  prohibition.  It  will  be 
held  at  12:30  o’clock  on  April  24,  prob¬ 
ably  in  the  ballroom.  A  large  number 
of  guests  have  been  invited,  including 
the  heads  of  all  national  advertising  as¬ 
sociations,  the  members  of  the  Govern¬ 
ment  Division  of  Advertising,  the  offl- 
oers  of  the  A.  N.  P.  A.,  distinguished 
representatives  of  the  trade  and  adver¬ 
tising  press,  and  a  representation,  of  na¬ 
tional  advertisers. 

There  will  be  five  or  six  speakers  of 
national  importance,  whose  addresses 
will  be  limited  to  five  minutes  each. 
The  luncheon  has  been  planned  with  due 
regard  to  war  conditions,  and  will  be 
meatless  and  wheatlcsa  Arrangements 
are  in  charge  of  David  B.  Plum,  of  the 
Troy  Record,  chairman;  Louis  Wiley  of 
the  New  York  Times,  and  Thomas  H. 
Moore,  assistant  director  of  the  Bureau 
of  Advertising. 


Court  Orders  Verdict  of  “Not  Guilty”  in 
Philadelphia  Tageblatt  Case. 

Philadelphia,  March  26. — On  the 
ground  that  no  evidence  had  been  pre¬ 
sented  to  make  out  a  case.  Judge  Oliver 
B.  Dickinson  in  the  United  States  Dis¬ 
trict  Court  to-day  directed  the  jury  to 
render  a  verdict  of  not  guilty  in  the 
trial  of  Louis  Werner  and  Martin  Dar- 
kow,  editors  of  the  Phihidelphla  Tage¬ 
blatt,  who  were  charged  with  treason 
in  the  publication  of  certain  articles, 
headlines,  and  alleged  news  dispatches 
in  the  German  newspaper. 

The  Court,  in  directing  the  defendants 
to  be  acquitted  of  the  treason  charge, 
said  that  not  only  Intent  must  be  shown 
in  adhering  to  the  enemy,  but  an  overt 
act  must  be  proved  in  giving  aid  and 
comfort  to  the  enemy.  There  was  noth¬ 
ing  in  the  case  beyond  the  fact  of  pub¬ 
lication  of  the  alleged  seditious  articles, 
the  Court  said. 


DEFENDS  CASUALTY 
LIST  ORDER 

Major  General  March,  Acting  Chief  of 
Staff,  Submits  (Jflicial  Statement 
to  Senate  —  Old  System  of  Ad¬ 
vantage  to  Enemy,  He  Says. 

tv  ASHiNGTON,  March  26. — An  official 
statement  of  the  \Var  lK‘partmcnt’s 
rca.sons  for  announcing  only  the  natnes 
of  American  troot)s  killed  or  wounded 
in  France  was  submitted  to  the  Senate- 
to-day  by  Major  Gen.  March,  .Veting 
Chief  of  Staff,  witli  a  declaration  that 
the  Department  con.siders  it  of  best 
advantage  from  all  iHjints  of  view. 

The  policy  of  the  War  Department, 
Gen.  March  told  the  Senate,  Is  "to 
put  in  the  hands  of  the  nearest  relative 
or  the  la.st  friend  given  by  the  soldier 
in  ins  emergency  addres.s,  prompt  and 
accurate  information  concerning  the 
casualty  before  anything  is  given  to  the 
press  and  to  prevent  any  information 
appearing  in  the  papers  which  will  be 
of  any  po.ssible  assistance  to  the  Ger¬ 
man  cause." 

"The  old  system,”  Gen.  March  added, 
"which  gave  the  date  of  the  casualty, 
enabled  the  Germans  to  get  exactly 
what  effect  was  produced  ut>on  our 
troops  in  a  raid  of  that  date  and  you 
would  be  interested  to  know  that  the 
publication  of  the  emergency  addresses 
brought  down  upon  the  relative  a 
swarm  of  claim  agents  who  guaranteed 
they  would  get  from  the  Government 
the  war  risk  insurance  which  Is  guaran¬ 
teed  by  laws  to  the  proper  Inheritor.” 

Numbers  of  poor  people,  he  said,  have 
yielded  to  the  importunities  of  these 
agents  and  are  thereby  deprived  of  a 
portion  of  what  is  their  due. 

“It  has  developed  also,”  Gen.  March 
.said,  "according  to  an  official  communi¬ 
cation  from  the  Red  Cross,  that  rela¬ 
tives  of  men  who  are  killed  in  France 
.sre  made  victims  of  the  most  ab.surd 
propo.sitions  to  exhibit  themselves  for 
money,  &c.,  making  their  grrlef  the  ob¬ 
ject  of  exploitation  by  cheap  notoriety 
seekers.” 


URGES  MORE  PUBLICITY 


Governor  Edge,  of  New  Jersey,  Critirises 
War  Department’s  Ruling. 

Moorestown,  N.  j.,  March  26. —  Gov.- 
Walter  E.  Edge  to-day  miide  a  plea  for 
more  publicity  in  the  war,  speaking  at 
scrvic  flag  ceremonies.  He  declared 
that  to  keep  the  war  spirit  "at  the 
flood”  the  public  should  be  informed 
of  every  situation  concerning  the  pro¬ 
gress  of  the  great  conflet.  The  Govern¬ 
or  expressed  his  confidence  in  the  Am¬ 
erican  public  to  weather  any  storm,  and 
said  nothing  could  be  more  di.sastrous 
than  keeping  back  information.  It  is 
the  people’s  war  he  said,  and  they  can¬ 
not  fight  it  out  as  it  should  be  fought 
unless  they  know  the  truth  at  all  times, 
w'hether  the  news  is  good  or  bad.  He 
had  more  confidence  in  the  judgment 
of  the  people,  he  said,  than  in  the 
technical  judgment  of  the  censors. 

The  Governor  would  not  publish  in¬ 
formation  of  value  to  the  enemy,  but 
he  could  see  no  reason  for  withholding 
home  addresses  of  relatives  in  the  list 
of  ca.sualtles. 


To  Release  War  Review 
The  Committee  on  Public  Informa¬ 
tion  will  release  to  morning  newspapers, 
Sunday,  April  7,  an  "Official  Review 
Fir.st  Year  of  War.”  Statements  au¬ 
thorized  by  the  War  Department,  Navy 
Department,  United  States  Shipping 
Board,  and  Treasury  Department,  are 
Included  in  the  review. 
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LITTLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 


LE-T  AL.  THROVj^ 

HIM  our 


MR.  FLAGC> 
GieOljOH  JONE^, 
MR.TINCHER 


IT  ISN’T  POSSIBLE  THAT  THIS  MAN  GETS  PAID  FOR 
DOING  THIS  KIND  OF  WORK 

WHEN  a  wandering  would-be  artist  steps  into  the  editorial  department  of 
The  Minneapolis  Tribune  and,  in  his  nicest  manner,  asks  for  the  charming 
young  lady  doing  outer  guard  duty,  to  see  the  managing  editor,  he  is 
sure  to  be  asked.  "What  is  it  about?"  Ueply  that  his  visit  has  to  do  with  a  po¬ 
sition  as  artist  or  cartoonist.  Miss  Wise,  ever  alert  to  save  the  Big  Chief  need¬ 
less  interruption  and  bother,  turns  Mr.  Stranger  over  to  the  Art  Department 
This  means  Mr.  Stranger  is  about  to  meet  Mr.  Algot  Swanson.  Swanson  is  sec¬ 
ond  in  command  of  the  Tribune’s  art  department,  and,  privately  of  course,  I 
don’t  think  he  likes  the  rejecting  job  any  better  than  C.  C.  Tincher,  the  officer 
commanding,  but  then  nrdftrs  is  orders  ahd  besides  Tinch  admires  the  way 
Swanson  gets  rid  of  them'and  doesn’t  want  him  to  get  rusty  on  his  diplomatic 
accomplishments. 

Now  Algie  is  an  amiable  sort — he’s  been  in  the  same  predicament  himseif, 
and  what’s  more,  he’s  a  family  man  now  with  more  consideration  for  other 
folks  than  he  ever  had  before — but  when  you’re  right  in  the  midst  of  a  iayout, 
cartoon,  tracing  or  any  of  the  other  things  an  artist  whiles  his  time  away  on, 
why  the  best  of  us  is  likely  to  get  a  little  peeved  to  say  the  least.  A1  gets  many 
such  interruptions,  in  fact,  he  never  realized  there  were  so  many  good  artists 
floating  around  loose  before. 

Be  it  said  in  Swanson’s  favor,  too,  he  never  discourages  an  applicant;  he 
wouldn’t  like  himself.  He  has  a  kind  appreciative  word  for ,  their  samples,  a 
word  or  two  of  cheer,  and,  best  of  all,  a  sincerely  expressed  regret  at  not  being 
able  to  help  them  onto  The  Tribune  staff.  “We’re  full  up,”  he  explains,  "but" — 
now  here’s  where  he  reaches  the  climax  of  his  camouflage  artistic — "you  better 
try  the  Journal.  Probably  they  can  take  care  of  you.” 

Not  long  afterwards  comes  another  applicant.  A1  is  pouring  over  a  par¬ 
ticular  theatrical  lay-out,  juggling  the  elaborate  types,  gorgeous  borders,  and  in¬ 
tricate  inserts.  Weil,  to  save  space,  A1  expresses  usual  regrets,  encouragement, 
and  camouflage  then  imagine  his  chagrin  when  Mr.  Applicant  comes  back  with 
this:  “Why,  I’ve  just  come  from  the  Journal.  They  told  me  you  could  probably 
flx  mo  up.” 

Swanson  has  been  with  the  Tribune  three  years  now  and  says  he  expects 
to  be  drawing  when  Gabriel  sounds  his  trumpet.  His  present  hobby  is  raising 
his  new  daughter  to  be  the  first  woman  President  of  the  United  States.  T.  A.  B. 


PITTSBURGH  PAPERS 
JOIN  A.  B.  C. 

During  Period  of  24  Hours  All  But 

I.eader  Submit  Applications  for  Mem¬ 
bership — Stanley  Oague  Nat¬ 
urally  Much  Pleased. 

(Special  to  Tnc  Eoitoi  and  Pdblibueb.) 

CHicAGOt  March  27. — During  the  last 
twenty-four  hours  six  Pittsburgh  news- 
pajHirs — Chronicle-Telegraph,  Dispatch, 
Gazette-Times,  Post,  Press,  and  Sun — 
applied  for  membership  in  the  Audit  Bu¬ 
reau  of  Circulations. 

Stanley  Clague,  managing  editor  of 
the  A.  B.  C.,  to  a  representative  of  The 
Editor  and  Publisher,  said  here  to¬ 
day: 

“The  action  of  these  newspapers  was, 
I  believe,  the  result  of  the  months  of 
educational  work  we  have  carried  on  to 
show  the  new.spapers  of  Pittsburgh  the 
real  value  of  the  Bureau.  It  is  an  in¬ 
dication  also  that  newspapers  every¬ 
where  appreciate  what  we  are  doing  for 
them,  and  appreciate,  too,  the  value  of 
the  new  conditions  under  which  the  Bu¬ 
reau  is  working.” 


CREEL  COMMITTEE  ATTACKED 


This  Time  the  Senate  Directs  Its  Fire 
Upon  Division  of  Pictures. 

Washing'ton,  March  27. — The  Com¬ 
mittee  on  Public  Information  came  In 
for  criticism  before  the  Senate  Military 
Affairs  Committee  to-day  for  having 
sent  out  misleading  data  to  newspapers 
to  be  used  with  the  publication  of  photo¬ 
graphs  of  airplanes.  Senator  Wads¬ 
worth,  of  New  York,  who  brought  the 
matter  before  the  committee,  charged 
that  the  Creel  Committee  had  been  “lax, 
to  say  the  least,”  in  Its  handling  of  facts. 

The  data  referred  to  by  the  Senator 
made  it  appear  the  Government  had 
shipped  hundreds  of  war  aircraft  to  its 
forces  in  France,  while  the  fact  was 
brought  out  for  the  first  time  that  only 
one  machine  actually  had  been  shipped 
over. 

At  Senator  Wadsworth’s*  suggestion 
the  Military  Affairs  Committee,  after 
learning  of  the  Creel  bureau’s  output 
relating  to  the  airplanes,  called  before 
it  Lawrence  Rubel,  director  of  the  Di¬ 
vision  of  Pictures,  of  the  bureau,  who 
admitted  that  the  misleading  data  had 
been  .sent  out  yesterday  to  newspapers 
throughout  the  country,  together  with 
photographs  of  airplanes  and  engines, 
for  publication  next  Saturday.  Mr.  Ru¬ 
bel  frankly  admitted  that  the  data  were 
misleading.  Telegrams  were  being  sent 
out  to  the  newspapers,  he  said,  not  to 
u.se  the  de.scriptlve  lines  that  had  been 
objected  to.  This  had  been  done,  he  ex¬ 
plained.  after  Senator  Wadsworth  had 
called  the  Committee  on  Public  Infor¬ 
mation  up  on  the  telephone  and  in¬ 
quired  about  the  matter. 


Kansas  Newspaper  Bankrupt 
A  petition  of  voluntary  bankruptcy 
has  been  filed  in  the  Federal  District 
Court  in  Topeka,  Kan.,  by  the  Gazette 
Publishing  and  Printing  Co.,  publishers 
of  the  Kansas  City  fKan.)  Gazette- 
Globe.  Statements  signed  by  W.  F. 
Lock  ridge,  president  of  the  company, 
show  liabilities  of  the  company  to  total 
*17,242.26.  As.sets,  it  is  shown,  amount 
to  *9,950.70,  including  accounts  due. 


To  Convert  Weekly  Into  Daily 
W.  D.  Kenner  and  Will  Roller  re¬ 
cently  purcha-sed  the  Kingsport  (Tenn.) 
Times  and  will  make  a  daily  pape*'  of 
it  R.  D.  Kinkaid.  editor  of  the  Times, 
will  continue  in  that  capacity. 


Urge  Swiss  Not  to  Attend  Congress 

Some  German  journalists  in  Switzer¬ 
land  have  made  unofficial  representations 
to  the  Swiss  Press  Association  objecting 
to  the  representation  of  that  Associa¬ 
tion  in  the  Press  Congress  of  the 
World — to  be  held  at  Sydney  Australia, 
April,  1919 — upon  the  grounds  that  the 
sessions  of  the  Congress  are  to  be  held 
in  a  belligerent  country  and  that  the 
president  of  the  Congress  is  a  citizen 
of  the  United  States,  a  belligerent 
country.  These  representations  have 
failed  of  their  purpose.  Another  effort 
with  the  same  end  in  view  by  German 
propagandists  in  Holland  met  with  no 
encouragement  from  the  journalists  of 
Holland  and  has,  apparently,  been 
abandoned. 


Minnesota  Editors  Meet 
The  Second  District  Editorial  Associa¬ 
tion  of  Minnesota,  representing  both 
dailies  and  weeklies,  held  its  annual 
meeting  at  Mankato  on  March  23.  Wil¬ 
liam  Mahler,  or  Springfield,  was  chosen 
president;  W.  H.  Haislet,  of  St  James, 
vice-president;  H.  J.  Haydon,  of  Lake- 
field,  treasurer,  and  J.  V.  Weber,  sec¬ 
retary.  A  resolution  denouncing  the 
disloyal  press  strongly  was  adopted. 


Increases  Capitalization 
The  Evening  Post  Co.,  of  Louisville, 
recently  filed  amended  articles  of  in¬ 
corporation,  increasing  its  capital  from 
*150,000  to  *200,000.  The  company  has 
2,000  shares  of  which  1,500  are  common 
stock. 


KINGSTON  LEADER  AND 
EXPRESS  MERGE 

City  Will  Now  Be  Served  by  One  After¬ 
noon  and  One  Morning  Newspaper — 
Express  Was  Established  in  1891 
and  Leader  in  1881. 

The  Kingston  (N.  Y.)  Daily  Leader 
announced  last  Saturday  the  purchase 
of  The  Dally  Express  and  its  merger 
with  The  Leader.  This  purchase  elimi¬ 
nates  one  of  the  two  afternoon  papers 
in  this  field  and  leaves  one  morning  and 
on  evening  paper  serving  the  city  of 
Kingston. 

The  Kingston  Daily  Express,  which 
now  goes  out  of  bu.sine.ss,  was  establish¬ 
ed  in  1891.  Floyd  Edinger  and  Joseph 
F.  Sullivan,  who  have  been  affiliated 
with  the  Express  since  it  started  in 
1891,  will  in  the  future  be  identified  with 
the  I^eader  organization. 

This  merger  will  give  the  Dally  Lead¬ 
er  largely  increased  mechanical  facili¬ 
ties  through  the  addition  to  its  plant 
of  the  Express  equipment.  Further,  the 
addition  of  the  subscription  li.st  of  the 
Expre.ss  will  give  increased  circulation 
to  the  Leader. 

The  Leader  has  been  serving  the 
morning  field  in  its  city  since  1881  and 
under  the  editorial  and  business  direc¬ 
tion  of  Thomas  J.  Comerford,  who  pur¬ 
chased  a  controlling  interest  in  the  com¬ 
pany  some  four  years  ago,  the  paper 
has  occupied  an  increasingly  Important 
position  in  the  community  it  serves.  Mr. 
Comerford  will  continue  in  active  direc¬ 
tion  of  the  Leader. 

This  consolidation  was  effected 
through  through  Harwell  &  Cannon, 
newspaper  brokers,  of  New  York  city. 


ST.  LOUIS  FOLKS  TO  ORGANIZE 

Newspaper  People  Who  Came  to  New 
York  from  Missouri  to  Form  Society. 

There  has  been  launched  a  movement 
to  form  a  society  of  former  St.  Louis 
newspaper  men  and  newspaper  women 
of  the  great  number  now  engaged  in 
newspaper  work  or  in  kindred  occupa¬ 
tions  in  New  York  city. 

Within  a  period  of  five  years  more 
than  two  score  writers  and  copy 
editors  have  come  to  New  York  news¬ 
papers,  trade  journals  and  news  bureaus 
from  the  St.  Louis  newspaper  field. 
.\mong  these  have  been: 

Ix)uis  Lee  Arms,  W.  Avery  Carr,  Jo¬ 
seph  Flynn,  and  Mr.  Parker,  of  the  New 
York  Tribune;  Frank  Webb,  Roslyn  D. 
Whytock,  Silas  Bent,  and  Claire  Kena- 
more  of  the  World;  Truman  Talley,  Vic¬ 
tor  Talley,  Pope  White,  Erne.st  San¬ 
ford,  Omar  Hite,  and  Charles  Heber- 
hardt,  of  the  Herald;  Edward  McBride, 
art  editor,  Henry  Flynn,  and  Mr.  Wolf, 
to  the  Evening  Sun;  Mr.  Ward,  to  the 
Sun;  Logan  Mueller,  Jean  Knott,  Ira 
Cri.st,  and  Lou  Leavens,  to  the  Ameri¬ 
can;  C.  A.  Ijovett,  to  the  St.  Louis 
Globe-Democrat.  New  York  Bureau; 
.\rthur  Button,  an  illu.strator,  from  the 
St.  Ivouls  Republic:  Hazel  Carter,  Har¬ 
old  Breuer,  "Bessie  Friedman  Breuer, 
Steve  O’Grady,  Camillius  Kessler,  for¬ 
mer  cartoonist  of  the  St.  Louis  Times; 
Marquis  Jame.s.  of  the  Tribune,  now  in 
camp  at  Plattsburgh:  Carl  Thein,  from 
the  We.stllche  Po.st  to  the  Tribune;  Mr. 
Bell,  of  the  Brooklyn  Standard  Unon. 


New  A.  P.  Member 
The  Springfield  (Ill.)  News-Record 
recently  added  the  full  leased  wire  re¬ 
port  of  the  As.soclated  Press  to  its  news 
service  and  now  receives  both  the  A.  P. 
and  the  International  News  Service  re¬ 
ports. 


WESTERN  NEWSPAPER 
UNION  ELECTS 


H.  H.  Fish,  of  Omaha,  Named  President; 
Charles  D.  Joslyn,  of  New  York 
City,  Appointed  Chairman  of 
the  Board  of  Directors. 


{Spccinl  to  Tub  BniTOR  and  Pubmsiikr.) 

Omaha,  March  29. — H.  H.  Fi.sh,  of 
Omaha,  has  been  elected  president  of 
the  Western  New.spaper  Union. 

Charles  D.  Joslyn,  of  New  York,  has 
l)cen  named  chairman  of  the  board  of 
directors. 

Both  elections  were  made  by  the  board 
of  directors  of  the  Western  Newspaper 
Union. 

The  election  of  Mr.  Fish  to  the  presi¬ 
dency  of  this  newspaper  service  organ¬ 
ization  was  not  unexpected.  For  more 
than  twenty  years  he  has  been  identified 
with  its  executive  affairs,  and  for  sev¬ 
eral  years  has  been  vics-president  and 
general  manager. 

SUCCEEDS  GEORGE  A.  JOSLYN. 

Mr.  Fish  succeeds  to  the  office,  which 
was  held  for  many  years  by  George  A. 
Joslyn,  prior  to  his  death  in  October, 
1916.  Mr.  Joslyn  was  the  directing  head 
of  this  business  from  the  time  it  started 
as  a  single  branch  at  Des  Moines,  la., 
until  his  death,  when  the  business  had 
expanded  to  thirty-two  offices  in  the 
principal  cities  of  the  United  State.s. 

During  the  later  years  of  his  adminis¬ 
tration  Mr.  Fish  was  his  chief  assistant 
and  right-hand  man.  Mr  Fish's  suc¬ 
cession  to  the  presidency  was  not  only 
natural  and  expected,  but  was  an  honor 
well  earned  and  worthily  bestowed. 

H.  H.  Fish  is  a  native  of  Oxford,  N.  Y. 
He  moved  when  a  child  to  Wisconsin, 
where  his  parents  still  leside.  When 
ten  years  old  his  future  fate  Vas  sealed. 
His  father  gave  him  a  little  printing 
press  and  outfit  as  a  Christmas  gift,  and 
right  then  and  there  the  sen’s  life  work 
was  cut  out  for  him.  From  that  time 
on  the  newspaper  office  became  a  mag¬ 
net  that  proved  an  irresistible  attraction. 
Mr.  Fish’s  first  Job  was  carrying  papers 
for  the  Neenah  Times.  When  hardly 
more  than  a  boy  he  supplied  the  motive 
power  which  produced  one  of  the  few 
daily  newspapers  this  country  has  ever 
known  printed  on  a  Washington  hand- 
press.  This  was  the  Neenah  Morning 
Ctdl,  which  had  a  brief  ard  stormy  ca¬ 
reer,  as  was  to  be  expected  of  a  morn¬ 
ing  dally  undertaken  with  such  limited 
and  primitive  mechanical  facilities. 

EDITED  COLLEGE  PAPER. 

While  a  student  at  Lake  Forest  Col¬ 
lege,  Mr.  Fish  was  editor-manager-me¬ 
chanic  and  solely  responsible  for  the 
preparation  and  production  of  the  college 
paper — the  Lake  Forest  Stentor.  Re¬ 
turning  home  from  school,  he  entered 
the  employ  of  the  Wisconsin  Central 
Railway  as  a  clerk.  His  father,  J.  J. 
Fish,  at  the  present  time  and  for  many 
years  County  Clerk  of  Winnebago  Coun¬ 
ty,  Wis.,  was  at  that  time  station  agent. 
The  boy  who  had  hearkened  to  the  call 
of  the  paste-pot  and  shears  found  cleri¬ 
cal  work  in  a  railroad  office  uninterest¬ 
ing.  At  about  this  time  S.  A.  Cook,  a 
paper  manufacturer  at  Neenah,  an  old 
family  friend,  recommended  young  Fish 
to  Mr.  Joslyn  for  a  po.3ition  with  the 
Western  Newspaper  Union. 

In  1893  Mr.  Fish  entered  the  employ 
of  the  company  as  manager  of  the 
branch  office  at  Lincoln,  Neb.  He  re¬ 
mained  there  but  a  short  time  when 
he  was  transferred  to  Chicago  as  as¬ 
sistant  auditor.  In  1900  be  entered  the 
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H.  H.  FISH, 

New  President  of  the  Western  Newspaper  Union. 


general  offices  at  Omaha  as  auditor.  At 
that  time  the  Western  Newspaper  Union 
consisted  of  eleven  branch  offices.  The 
combined  ability  of  Mr.  Joslyn  and  Mr. 
Fish  resulted  In  expansion,  and  extended 
activities  brought  added  operating  re¬ 
sponsibilities,  which  largely  devolved 
upon  Mr.  Fish.  He  beca  uo  successively 
secretary,  vice-president,  vice-president 
and  general  manager,  and  finally  pres¬ 
ident 

MASTER  OF  DETAILS. 

Mr.  Fish  applied  himself  to  his  new 
work,  when  he  started  as  manager  of 
the  Lincoln  office,  with  energy  and  en¬ 
thusiasm.  He  determln.jd  to  master 
every  detail  of  the  business  and  left  no 
stone  unturned  to  accomplish  that  pur¬ 
pose. 

The  Western  Newspaper  Union  now 
has  thirty-seven  branch  offices  and  cov¬ 
ers  the  entire  United  States  from  coast 
to  coast  and  from  the  dominion  to  the 
gulf. 

The  general  offices  are  located  In 
Omaha;  the  editorial  and  We.stern  ad¬ 
vertising  headquarters  are  in  Chicago, 
and  the  general  Eastern  offices  and 
Eastern  advertising  department  are  in 
New  York  city. 


Rus.'^ian  Newspaper  Established 
To  unite  the  Russian  Socialist  ele¬ 
ments  in  this  country  against  Bolshe¬ 
vism  on  a  definite  political  programme, 
the  Rus.sian  Social  Democrats  have 
started  a  weekly  paper  here.  The 
“Narodnaya  Gazette”  (the  "People’s 
Journal”)  has  appeared,  and  appeals 
to  every  Russian  citizen  to  join  the 
ranks  of  those  who  are  demanding  that 
the  civil  war  cease  and  the  Consitutent 
Assembly  be  convoked.” 


LAWYER  ABSOLVES  A.  P. 


Charges  of  Unfairness  in  Covering  Pack¬ 
ers*  Inquiry  Not  Sustained. 

John  Fitzpatrick,  president  of  the 
Chicago  Federation  of  Labor,  has 
written  to  the  Associated  Press  com¬ 
plaining,  that  its  reports  of  the  inves¬ 
tigation  of  the  meat  packers  were 
"garbled  and  distorted  to  serve  the 
selfish  interest  of  the  packers.”  He 
said  that  Frank  P.  Walsh,  counsel  for 
the  employees,  would  verify  the  state¬ 
ment  that  the  Associated  Press  reports 
were  unfair,  and  that  many  facts  tend¬ 
ing  to  show  the  poor  labor  conditions 
and  pay  in  the  stockyards  were  sup¬ 
pressed. 

The.  Associated  Press  denied  the 
charge,  and  invited  Frank  P.  Walsh, 
counsel  for  the  employees,  to  examine 
the  original  dispatches  sent  out.  Mr. 
Walsh  has  written  to  the  Associated 
Press  deprecating  Mr.  Fitzpatrick’s 
charge. 

The  Chicago  manager  of  the  As.so- 
ciated  Press  states  the  newspaper  re¬ 
ports  which  caused  the  Federation  of 
Labor’s  criticism  were  special  dispatch¬ 
es  to  individual  papers  and  were  not 
transmitted  by  the  Associated  Press. 


Casualty  Lists  Resolution  .Adopted 
Washington',  March  25. — The  Senate 
has  adopted  Senator  New’s  resolution 
a.sklng  the  War  Department  for  an 
explanation  of  the  recent  order  sup¬ 
pressing  all  Information  except  names 
in  ca.sualty  lists.  The  adoption  of  the 
resolution  was  preceded  by  half  an 
hour’s  debate  in  which  the  War 
Department’s  suppression  order  was 
denounced. 


CENSORSHIP  NEEDEO 
IN  WAR  TIMES 


Melville  E.  Stone,  General  Manager  of 
Associated  Press,  Lauds  Loyalty  of 
American  Newspapers  in  Address 
Given  in  St.  Louis. 


The  work  of  the  Associated  Press 
w.'is  outlined  by  its  general  manager, 
Melville  Stone,  to  the  members  of  the 
Commercial  Club  of  St.  Louis  on  March 
23.  He  gave  a  history  of  the  organiza¬ 
tion,  of  which  he  w;vs  finst  elected 
general  manager  twenty-five  years  ago 
this  month.  Mr.  Stone  .said  intelligent 
cen.sorship  was  a  necessity  in  war,  and 
told  how  the  new.spapers  of  America 
had  loyally  observed  a  voluntary  cen¬ 
.sorship  which  they  had  adopted  them¬ 
selves. 

Discussing  his  experience  with  cen¬ 
sorship,  Mr.  Stone  said: 

"Our  flr.st  trouble  was  with  the  Brit¬ 
ish  censons.  They  aren’t  very  intelli¬ 
gent.  When  Brussels  was  taken  we 
were  not  allowed  to  publish  it.  One 
New  York  newspaper  did  publi.sh  it. 
We  asked  the  poor  half-paid  colonel, 
who  had  it  in  charge,  about  it,  and 
he  told  us  that  he  knew  the  great  ex¬ 
tent  of  the  Associated  Press  and  that 
he  couldn’t  take  a  chance  on  allowing 
us  to  publi.sh  it,  but  could  see  no  harm 
in  allowing  one  New  York  newspaper 
to  print  It. 

“.Another  time  the  Biiti.sh  admiralty 
issued  a  .statement  of  a  battle  fought 
by  the  navy.  The  censor  refused  to 
allow  it  to  be  sent  to  America.  He 
was  asked  why  and  replied  that  he 
had  received  orders  that  he  was  to 
allow  no  dispatch  to  pass  which  gave 
the  location  of  any  British  ship. 

“Asquith  spoke  on  one  occasion  and 
his  address  was  not  sent.  A  woman 
a.'fked  him  personally  why  the  cen- 
-sors  had  refused  to  allow  his  speech 
to  be  sent.  He  replied,  with  a  smile 
‘Perhaps  they  thought  I  was  disloyal.’ 

"Only  very  recently  have  dispatches 
rea.sonably  censored  come  from  London. 
There  is  very  stupid  management  of 
the  British  Censorship  Office.  Two  men 
are  at  the  head  of  it.  One  is  Sir  Edward 
Cooke,  who  Is  a  splendid  man  and  a 
trained  newspaper  man.  He  Is  In  his 
rightful  position.  The  other  man  should 
never  be  there.. 

"This  man  Is  an  enemy  of  America 
and  a  brother  of  a  man  who  distin¬ 
guished  himself  as  an  enemy  of  Ameri¬ 
ca.  The  brother  was  the  man  who  was 
Governor  of  Jamaica  when  the  United 
States  sent  food  to  the  starving  people 
and  were  ordered  off  the  Island  by  this 
governor.  He  was  removed  for  this. 
This  man  Is  Incompetent. 

"It  is  the  same  at  Wa.shlngton.  Some 
of  the  most  stupid  and  impossible  or¬ 
ders  have  come  from  Washington. 
There  Is  no  law  In  the  United  States 
on  censor.ship.  but  there  is  a  voluntary 
censorship  entered  into  by  the  news¬ 
papers. 

"There  have  been  rumors  which 
might  blacken  the  name  of  high  officers. 
Such  a  thing  in  war  times  is  a  crime. 
We  are  at  war  with  the  most  savage 
military  spirit  in  the  world.  To  para¬ 
lyze  the  arm  of  any  man  who  is  striv¬ 
ing  to  win  this  war  Is  a  crime.  I  be¬ 
lieve  in  publicity.  I  believe  and  I  still 
believe  that  over  an  above  all  military 
activity,  over  and  above  all  censorship, 
over  and  above  all  acts  of  the  war 
office  there  Is  a  high  court  of  public 
opinion  that  In  the  end  Is  going  to  con¬ 
trol.  I  believe  you  have  had  the  most 
wonderful  example  of  this  In  the  pres¬ 
ent  war.” 
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SPURS  SAN  FRANCISCO 
TO  NEW  EFFORTS 


Commiltee  Raises  (50,000  in  50  Minutes 
for  Convention  on  News  That  New 
York  Men  Will  Send  Rousing 
Delegation. 


The  resolution  to  send  a  rou-sing  dele¬ 
gation  to  the  San  Francisco  convention 
of  the  A.  A.  C.  of  W.,  passed  enthusias¬ 
tically  by  the  Advertising  Club  of  New 
York  last  week  at  the  reception  tender¬ 
ed  to  W.  C.  D'Arcy,  president  of  the  in¬ 
ternational  a.ssociation,  and  Celestine  J. 
Sullivan,  special  amba.s.sador  from  the 
convention  city,  has  stimulated  the  San 
Francisco  Advertising  Club  to  a  deter¬ 
mination  firmer  than  ever  before  to 
make  the  reception  of  the  delegates  full 
of  cordiality  and  the  convention  ar¬ 
rangements  lacking  in  nothing  that  will 
enhance  the  comfort,  convenience  and 
pleasure  of  their  guests. 

President  D'Arcy  did  not  hesitate  be¬ 
fore  the  meeting  to  express  uncertainty 
about  the  attitude  of  New  York.  The 
action  of  the  Adverti.sing  Club  removed 
all  doubt  in  his  mind  as  to  where  this 
city  stood,  and,  having  recovered  from 
the  indi.sposition  which  prevented  his 
fullest  participation  in  the  club’s  meet¬ 
ing  he  sent  thefollowing  telegram  of 
encouragement  to  IJewelyn  E.  Pratt,  at 
San  Francisco,  chairman  of  the  pro¬ 
gramme  committee  of  the  convention: 

“Sorry  your  wire  came  too  late  to  be 
read  at  dinner.  Meeting  success.  Sulli¬ 
van  delivered.  Club  resolved  to  attend 
July.  Miss  Martin,  of  Woman’s  Club 
present  and  promises  delegation.  Build 
convention  on  foundation  that  advertis¬ 
ing,  harnessed  to  Governmental  prob¬ 
lems,  will  crystalize  public  opinion. 
Stimulate  action  and  coordinate  effort 
to-day.  When  peace  comes  adverti.sing 
is  the  neces-sary  forethought  of  the  re¬ 
construction  period.  It  will  steady  cred¬ 
its,  preserve  buslne.ss  and  promote  com¬ 
merce  generally.  It  will  bulwark  de¬ 
mocracy.  A  programme  presenting  such 
a  theme  would  be  interesting  to  speak¬ 
ers  and  compelling  to  delegates  and  Is 
representation  of  our  aims.  Creel  Com¬ 
mittee  favorable  to  Department’s  send¬ 
ing  men  over  three  routes  and  will  help 
promote  plan.  I  suggest  you  work  along 
these  lines  and  consider  trip  East  to 
visit  Washington  with  Houston,  Johnes, 
Meredith  my.self.  Home  Tuesday. 
Wire.” 

$50,000  IN  50  MINUTES. 

How  San  Francisco  welcomed  Presi¬ 
dent  D’Arcy’s  me.ssage  of  cheer  is  in¬ 
dicated  by  the  following  telegram  sent 
in  reply  by  Mr.  Pratt: 

“At  meeting  to-day  San  Franci.sco 
pledged  $50,000  in  50  minutes  for  the 
convention.  Programme  will  be  built 
around  ‘How  advertising  can  help  the 
reconstruction  of  business  made  neces¬ 
sary  by  the  war.’  Michael  H.  De  Young 
has  accepted  chairmanship  of  finance 
committee.” 

In  arranging  to  have  distinguished 
gruests  from  Wa-shington  present  at  the 
convention  Mr.  D’Arcy  has  made  ten¬ 
tative  plans  with  the  Committee  on 
Public  Information  looking  to  the  at¬ 
tendance  of  at  least  three  Government 
officials.  As  Indicated  in  Mr.  D’Arcy’s 
telegram,  Mr.  Creel  favors  the  plan.  It 
Is  possible,  therefore,  that  three  repre¬ 
sentatives  of  the  United  States  Govern¬ 
ment,  at  lea.st  one  of  them  a  member  of 
the  Cabinet,  will  make  tours  of  the 
country,  covering  three  dl.stinct  routes, 
addres.sing  public  assemblages  upon  pa¬ 
triotic  subjects,  concluding  their  west- 


SAN  FRANCISCO’S  ELOQUENT  AMBASSADOR  TO 
THE  ADVERTISING  CLUBS  OF  AMERICA 
SOUNDS  CALL  TO  BIG  CONVENTION 


M’rittrn  lor  The  Editor  and  Pubusher 
liy  CELK.STINE  .1.  SUUI.IVAN. 

TH HOUGH  The  Editor  and  PtriiusHER  I  should  like  to  spread  over  an  even 
wider  territory  the  message  which  San  Francisco  has  entrusted  me  to 
deiiver  to  the  advertising  clubs  in  many  cities  aliout  the  convention  of  the 
A.s.sociated  Advertising  Clubs  of  the  World  next  .luly. 

San  Francisco  raised  $50,000  in  fifty- 
minutes  on  March  25,  1918,  to  be  de¬ 
voted  to  preiiminary  preparation  for 
the  fourteenth  annual  convention  of 
the  Associated  Adverti.sing  Clubs  of  the 
World,  which  will  lie  held  in  our  city 
July  7-11. 

By  the  unanimous  vote  of  all  the  ad¬ 
vertising  clubs  affiliated  with  the  A.  X. 
C.  of  W..  the  honor,  the  privilege,  and 
the  great  responsibility  of  holding  this 
convention  was  conferred  upon  San 
Francisco. 

The  San  Franci.sco  Advertising  Club, 
our  city  offleial.s.  Chamber  of  Commerce. 
Convention  League.  Civic  League  of 
Improvement  Clubs,  and  other  civic 
organizations  are  conscious  of  and  rec¬ 
ognize  our  re.spon.sihility  and  are  han¬ 
dling  this  important  work,  not  with  any 
local  viewpoint,  but  with  a  broad  inter¬ 
national  attitude  to  make  this  conven¬ 
tion  render  the  greate.st  service  in  prac¬ 
tical  .substantial  re.sults  to  the  country 
as  a  whole,  to  large  and  small  bu.siness, 
and  to  each  and  every  member. 

This  war  has  ab.solutely  demonstrated 
that  we  are  citizens  of  the  world  and 
that  our  bu.siness  cannot  be  limited  to 
this  country  or  this  hemisphere. 

The  world’s  busine.ss  conditions  and 
Cbuestinb  J.  Sullivan.  methods  of  trade  have  changed  so  rap¬ 

idly  and  radically  that  all  bu.siness  has 
been  materially  affected.  The  methods  of  last  year  are  as  antiquated  as  the 
laws  of  the  Medes  and  the  Persians.  It  is  impos.sible  for  any  business  man  or 
any  small  set  of  bu.siness  men  in  any  community,  large  or  small,  to  secure 
adequate  Information  to  chart  the  changing  currents  of  trade. 

Conditions  demand  a  clearing  hou.se,  like  the  convention  of  all  the  adver¬ 
ti.sing  clubs,  where  the  best  con.structive  thought  of  the  commercial  world  may 
be  exchanged — a  national  .stock-taking — an  inventory  of  our  war  problems  and 
busine.s.s,  so  that  we  may  learn  the  ebb  and  fiow-  of  the  tides  and  steer  a 
steadier  course. 

Previous  conventions  of  the  .Associated  Advertising  (’lubs  of  the  World,  liy 
combining  the  information  of  all  and  utilizing  it  for  the  benefit  of  each,  extended 
the  dominating  Influence  of  advertising  in  .shaping  the  destiny  of  the  business 
world.  But  the  convention  which  will  be  held  July  7-11  at  San  Francisco  is 
more  worthy,  more  of  a  national  as.set,  becau.se  of  the  greatness  of  the  cause 
and  the  hour.  A  respon.sibility  rest.s.  therefore,  upon  each  advertising  club  and 
every  member  of  every  club  to  make  this  momentous  convention  the  greatest 
success. 

Neither  the  .Associated  Advertising  Clubs  of  the  World,  nor  the  individual 
clubs  of  the  Association,  nor  4he  individual  members  of  the  clubs,  can  claim 
exemption  from  the  patriotic  responsibility  by  lulling  themselves  into  a  narcotic 
condition  and  resting  on  the  laurels  of  the  past. 

It  is  not  good  patriotism,  or  good  advertising,  or  good  bu.siness,  to  dwell  in 
the  past,  or  to  be  so  wholly  absorbed  with  your  present  local  problems  that  the 
larger  vision  is  obscured. 

It  is  of  essential  importance — in  fact,  it  is  imperative — that  we  have  a 
reunion  of  the  dynamic  forces  of  the  adverti.sing  world  this  year  to  revivify, 
unify,  solidify,  and  exemplify  the  all-important  work  of  winning  the  war. 

Great  as  the  past  achievements  of  advertising  have  been,  they  are  but  the 
prelude  to  the  greater  work  that  Is  to  come. 

San  Francisco  is  prepared  to  meet  the  great  responsibility  of  this  conven¬ 
tion,  and  I  am  happy  to  be  able  to  say  that  all  the  clubs  that  I  have  visited  are 
going  to  send  larger  delegations  than  ever  before. 


em  itineraries  at  San  Francisco  in  time 
to  be  present  at  the  convention. 

Mr.  Sullivan  is  continuing  his  tour  of 
the  country.  He  addres.sed  the  Adv'er- 
tlsing  Club  at  Syracuse  la.st  Monday 
evening,  and  that  body  pledged  a  big 
representation  at  the  convention.  Mr. 
Sullivan  told  The  Editor  and  Pi'blisher 
that  all  along  his  line  of  march  he  has 
found  or  at  lea.st  left,  the  clubs  he  has 
addressed  enthusiastic  In  their  reception 
of  his  message  of  invitation  and  com¬ 
mitted  to  send  delegations  to  the  con¬ 
vention. 

Mr.  Sullivan  has  spoken  at  Fort 
Worth.  Dallas.  Shreveport.  Atlanta. 
Richmond.  Philadelphia.  Baltimore,  New 
York,  and  Syracuse,  returning  to  New 
York  from  the  last  named  city.  His 
itinerary  from  this  city  includes  Mon¬ 
treal.  Toronto.  Pittsburgh.  Cleveland, 
Cincinnati.  Toledo.  Detroit.  Indianapolis, 
Chicago.  St.  Txuiis.  Milwaukee,  Minne¬ 
apolis,  St.  Paul,  Des  Moines.  Omaha.  St. 
.Joseph,  Kansas  City,  Denver,  Spokane, 
Seattle,  and  Portland.  En  route  he  will 
stop  at  a  number  of  other  cities. 


Help  Offered  Government  Board 

The  Associated  Advertising  Clubs 
have  offered  the  services  of  the  Na¬ 
tional  Vigilance  Committee  to  the  newly 
created  Capital  I.ssues  Committee  of  the 
Federal  Reserve  Board  to  assist  in  dis¬ 
couraging  the  .sale  of  corporate  securl- 
tla.s  not  compatible  with  public  Interest. 
The  Capital  I.ssues  Committee,  assisted 
by  local  committees  In  the  various  re- 
s«'rve  bank  di.strlcts,  will  examine  the 
offering  of  speculative  .stocks  which 
come  within  certain  prescribed  limits 
to  decide  whether  .such  offerings  are  of 
lalue  and  .should  be  offered  the  invest¬ 
ing  public  at  the  present  time. 


Business  Editors  Meet 
The  Editorial  Conference  of  the  New 
York  Business  Publishers  Association, 
Inc.,  met  yesterday  at  the  Automobile 
Club  to  discuss  what  editors  and  publi- 
.shers  of  the  trade  press  could  do  to  help 
win  the  war.  Mi.ss  Frances  A.  Keller, 
secretary  of  the  Americanization  Bu¬ 
reau,  spoke  on  combating  German 
propaganda 


ADVERTISING  DROPS 
OFF  IN  FEBRUARY 


Heatless  Days,  Fuel  Shortage,  and  Traf¬ 
fic  Congestion  All  Result  in  Decreas¬ 
ed  Business-  -Detroit  News  Car¬ 
ries  More  than  Million  Lines. 

Of  nineteen  cities  listed  by  the  sta- 
ti.stical  department  of  the  New  York 
Evening  Post,  four  show  gains  in  news¬ 
paper  adverti.sing  during  February,  as 
compared  with  February,  1917,  and  fif¬ 
teen  show  lo.s.ses.  Of  the  eighty-nine 
new.spapers  li.sted,  tw’enty-two  show 
gains  and  sixty-seven  show  losses. 

During  the  month  the  Million  Line 
Club  was  reduced  to  one  member — the 
Detroit  News,  which  carried  1,054,424 
lines  of  advertising. 

Innumerable  rea.sons  can  be  given  for 
the  lo.ss  in  advertising  volume.  Heat¬ 
less  days,  fuel  shortage,  traffic  conges¬ 
tion,  all  contributed  to  the  decrease  in 
business. 

In  the  New  York  field  the  Times  and 
the  Evening  Mail  were  the  only  newspa¬ 
pers  to  achieve  gain.s. 

All  of  the  Chicago  new.spapers  show 
losse.s. 

The  Press,  Public  Ledger,  and  Bulletin 
show  gains  in  Philadelphia. 

The  Sfiar,  Post,  and  Times  show  gains 
in  Washington. 

The  Bulletin  and  Call  .show  gains  in 
San  Franci.sco. 

All  of  the  Detroit  newspapers  expe¬ 
rienced  los.ses. 

The  Star  was  the  only  St.  Louis  news¬ 
paper  to  show  a  gain. 

The  Journal  and  the  Sentinel  were 
the  only  Milwaukee  new.spapers  to  show 
a  gain. 

^All  of  the  New  Orleans  new.spapers 
show  lo.s.se.s. 

The  News  was  the  only  Cleveland 
new.spaper  to  show  a  gain. 

It  is  interesting  to  note  that  the  Wash¬ 
ington  Times  experienced  the  largest 
gain  of  any  of  the  newspapers  listed. 
A  gain  of  205,557  lines  was  achieved. 


Below  is  a  summary  by  cities: 


inis. 

1917, 

.N'<-w  York  6,915,414 

7,850,377 

934,963 

liOBR 

Chicago  .  3,181.470 

4,156,827 

975,357 

Lobb 

riilla.  ..  4,310,043 

4,374,614 

64,571 

Los.b 

Wash.  . .  2,083.245 

1,980,785 

102,460  Gain 

San  Fran.  1,997,772 

1,996.078 

1,694 

Gain 

Di-trolt  ..  2.315,376 

3,051,468 

736,092 

Loss 

St.  Louis.  2,210,003 

2,832,299 

622,296 

Loss 

Milwaukee  1,381,385 

1.428,044 

46,659 

Loss 

N.  Orleans  1,253,706 

1,. 337,624 

83,818 

Loss 

Cleveland.  2,274,7.50 

2.361,900 

87,150 

Loss 

Cincinnati  9.50.400 

987,300 

36,900 

Loss 

Baltimore  2,350.946 

2,605.638 

254,692 

Loss 

Minneapolis!, 962, 898 

2,116,282 

153,384 

Loss 

St.  Poul.  1.260,.504 

1.223,992 

36,512 

Gain 

Buffalo  ..  1,809,93.5 

1,933.473 

143,638 

Loss 

Birm’liam.  1,240,820 

1,167,530 

73,290  Gain 

Indianap.,  1,696,682 

1,868.421 

171,739 

Losk 

Los  .Ang..  3,279,416 

3..548,802 

267,386 

IX)SS 

Kansas  C.  1,308.678 

1,318,487 

9,809 

LoRs 

Total  ..43,783,443 

48,157,841  4,374,398 

Loss 

Praise  A. 

P.  Interview 

The  interview  which  Sir  Eric  Geddes, 
the  First  Lord  of  the  Briti.'ih  Admiralty, 
gave  to  the  London  Bureau  of  the  Asso¬ 
ciated  Press  at  the  close  of  the  first  year 
of  German  “unrestricted”  submarine 
warfare  was  pronounced  by  the  British 
press  one  of  the  mo.st  important  news¬ 
paper  .statements  of  the  war.  Every 
dally  newspaper  in  Great  Britain  repro¬ 
duced  the  interview,  and  most  of  them 
gave  it  the  place  of  honor  as  the  mo.st 
important  news  of  the  day.  All  the 
newspapers  and  weekly  reviews  com¬ 
mented  upon  it  editorially.  The  inter¬ 
view  was  obtained  by  C.  D.  Morris,  of 
the  London  .staff. 
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URGES  DEVELOPMENT 
OF  WATER  POWER 


WOULD  FIX  PRICES  OF 
ALL  STAPLES 


THIS  ALONE  WILL  MAKE  YOU  PREPARE  NOW  TO 
ATTEND  COMING  A.  A.  C.  W.  CONVENTION 


A  Necessity  for  the  Future  in  Manufac¬ 
ture  of  News  Print,  S.  P.  Weston 
Tells  House  Committee  in 
Urging  Legislation. 


Amendment  to  Food  Bill  Proposed  liy 
Representatives  Ayres,  of  Kansas,  If 
Passed,  Would  Affect  Practical¬ 
ly  All  Necessities. 


Washington',  March  22. — ^S.  P.  Wes¬ 
ton,  representing  the  paper  committee 
of  the  American  Newspaper  Publishers 
Association,  appeared  to-day  before  the 
House  Committee  on  Water  Power  and 
advocated  legislation  to  develop  water 
power. 

Mr.  We.ston  said  the  supply  of  wood 
pulp  timber  is  always  in  the  same  gen¬ 
eral  location  as  potential  water  power, 
and  that  the  two  go  hand  in  hand.  De¬ 
velopment  of  new  waiter  power,  he  said, 
is  necessary  to  make  the  paper  industry 
free  of  foreign  markets  In  the  purchase 
of  news  print  paper. 

The  only  Industry  non-essential  to 
the  war  which  is  kept  up  to  its  maxi¬ 
mum  efficiency  is  papermaking,  said  Mr. 
Weston.  The  pulp  wood  stands  of  Eu¬ 
rope  are  in  Sweden,  Finland,  and  the 
Baltic  states  of  Russia.  He  added; 

“Germany  was  the  great  papermaker 
for  the  United  States.  Before  the  out¬ 
break  of  the  war  certain  American  pub¬ 
lishers  were  approached  by  German  .sales 
agents  and  offered  paper  on  terms  and 
conditions  the  like  of  which  had  never 
been  presented  before.  That  was  true 
in  some  Southern  States — certain  pub- 
li.shers  told  me  thi.s.  The  terms  and 
conditions  were  so  absurd  as  to  cost  that 
they  were  not  seriously  considered — 
they  did  not  think  It  was  possible  to 
fulfil  them.  That  is  an  indication  of  the 
necessity  for  power  legislation,  not  only 
for  immediate  needs,  but  for  the  future.” 


(Special  to  Thk  EniTOR  and  Pdblisiieb.) 

Washington,  March  26. — Price  fixing 
of  the  staple  articles  of  food  and  com¬ 
merce  is  proposed  by  Representative 
.\yres,  of  Kansas,  in  an  amendment  to 
the  Food  bill.-  The  jiroposed  amend¬ 
ment  contained  in  House  Joint  Re.solu- 
tion  2G8  is  one  of  the  most  sweeping 
price  fixing  measures  yet  proposed.  It 
includes  food,  fuel,  wearing  apparel,  and 
practically  all  of  the  necessities  in  gen¬ 
eral  use.  Sections  1  and  5  of  the  Food 
bill  would  read  as  follows,  should  Ayre.s’ 
resolution  pass: 

“Section  I.  That  by  reason  of  the  ex- 
i.stence  of  a  state  of  war,  it  is  essential 
to  the  national  security  and  defence, 
for  the  successful  prosecution  of  the 
war,  and  for  the  support  and  mainten¬ 
ance  of  the  army  and  navy,  to  assure 
an  adequate  supply  and  equitable  dis¬ 
tribution  of,  and  to  regulate,  control, 
and  fix  the  prices  of,  and  to  facilitate 
the  movement  of,  all  foods,  foodstuft.s, 
grain.s,  and  feeds,  fuel,  including  fuel  oil 
and  natural  gas,  and  wearing  apparel, 
including  all  material  of  every  kind 
whatsoever,  entering  into  the  manufac¬ 
ture  of  .said  wearing  appared;  also  hides, 
leather,  cotton,  wood,  fertilizer,  and  all 
fertilizer  ingredients,  tool.s,  utensils,  im¬ 
plements,  machinery,  and  equipment  re¬ 
quired  for  the  actual  production  of 
foods,  foodstuffs,  grains,  feeds,  fuel,  fuel 
oil,  natural  gas,  wearing  apparel,  hide.s, 
leather,  cotton  and  wool,  hereafter  in 
this  Act  called  necessities,  to  prevent, 
locally  or  generally,  scarcity,  monopoli¬ 
zation,  hoarding,  injurious  speculation, 
manipulations,  and  private  controls  af¬ 
fecting  such  supply,  di.stributlon,  and 
movements,  and  to  establish  and  main¬ 
tain  governmental  control  of  such  ne- 
ce.s.sities  during  the  war.  For  such  pur- 
po.se  the  instrumentalitie.s,  metyis,  meth¬ 
ods,  powens,  authoritie.s,  duties,  obliga-  to  benefit  first,  of  all,  the 
tions,  and  prohibitions  hereinafter  set 
forth  are  created,  establi.shed,  conferred, 
and  proscribed.  The  President  is  au¬ 
thorized  to  make  such  regulations  and 
to  issue  such  orders  as  are  asscntlal 
effectively  to  carry  out  the  provi.sions 
of  the  Act. 

“Section  5.  That,  from  time  to  time, 
whenever  the  Pre.sident  shall  find  it  es¬ 
sential  to  license  the  importation,  manu¬ 
facture,  .storage,  mining,  or  di.stributlon 
of  any  neces.sarles,  in  order  to  carry  Into 
effect  any  of  the  purpo.ses  of  this  act, 
and  shall  publicly  so  announce,  no  per¬ 
son  .shall,  after  a  date  fixed  in  the  an¬ 
nouncement,  engage  in  or  carry  on  any 
such  business  specified  in  the  announce¬ 
ment  of  importation,  manufacture, 

.storage,  mining,  or  distribution  of 
any  necessaries  as  set  forth  in  such  an¬ 
nouncement.  unless  he  shall  .secure  and 
hold  a  licen.se  issued  pursuant  to  this 
■section.  The  President  is  authorized  to 
issue  such  licenses  and  to  pre.scribe  reg¬ 
ulations  for  the  issuance  of  licenses, 
and  requirements  for  systems  of  ac¬ 
counts  and  auditing  of  accounts  to  be 
kept  by  licen.see.s.  submission  of  reports 
by  them,  with  or  without  oath  or  af¬ 
firmation.  and  the  entry  and  Inspection 
hy  the  President’s  duiy  authorized  agents 
of  the  places  of  business  of  licensees. 

Whenever  the  President  shall  find  that 
any  storage  charge,  commission,  profit, 
or  practice  of  any  licensee  is  unjust,  or 
unrea.sonable,  or  discriminatorj'  and  un¬ 
fair,  or  wa.steful,  and  shall  order  such 


SAN  F’RANCISCO’S  BFlAUTlFn.  NEW  CITY  H.\LI.,  WHERE  THE  SEVENTH 
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URGE  POWER  DEVELOPMENT 


Commercial  Organizations  Ask  Congress 
to  Pass  Necessary  Legislation. 

Washington,  D.  C.,  March  27. — By 
sweeping  majorities  500,000  business 
executives  who  comprise  the  member¬ 
ship  of  the  United  States  Chamber  of 
Commerce  to-day  adopted  resolutions 
calling  on  Congress  to  make  provision 
for  harnes.slng  the  millions  in  water 
horse-power  that  now  run  wild. 

The  vote  was  taken  through  the  more 
than  1,000  commercial  organizations 
throughout  the  country  which  compose 
the  National  Chamber.  Forty-five 
states,  Alaska  and  Hawaii  participated 
in  the  balloting,  representing  a  wide 
range  of  industrial  Interests  and  opin¬ 
ions  and  reliably  Indicating  to  Congress 
how  the  business  men  of  the  nation  look 
on  the  water  power  situation.  Each 
voting  organization  ca.st  from  one  to 
ten  votes  depending  on  its  membership. 

The  balloting  was  based  on  a  series 
of  recommendations  contained  In  the 
report  of  the  Committee  on  Water  pow¬ 
er  Development  of  the  U.  S.  Chamber 
of  Commerce. 


tory,  and  unfair  storage  charge,  commis¬ 
sion,  profit,  or  practice,  in  accordance 
with  the  requirements  of  an  order  is¬ 
sued  under  this  section,  or  any  regula¬ 
tion  prescribed  under  this  section,  shall, 
upon  conviction  thereof,  be  puni.shed  by 
a  fine  not  exceeding  $5,000,  or  by  im¬ 
prisonment  for  not  more  than  two  years 
or  both;  Provided,  that  this  section  shall 
not  apply  to  any  farmer,  gardener,  co¬ 
operative  association  of  farmers  or  gar¬ 
deners,  including  live-stock  farmers,  or 
other  persons  with  respect  to  the  prod¬ 
ucts  of  any  farm,  garden,  or  other  land 
owned,  lea.sed,  or  cultivated  by  him,  nor 
to  any  common  carrier:  nor  shall  any¬ 
thing  in  this  .section  be  construed  to 
authorize  the  fixing  or  imposition  of  a 
duty  or  tax  upon  any  article  imported 
into  or  exported  from  the  United  States 
or  any  State,  Territory,  or  the  District 
of  Uolumbla.” 


licensee,  within  a  reasonable  time  fixed  in 
the  order  to  di.scontinue  the  same,  un- 
le.ss  such  order,  which  shall  recite  the 
facts  found,  is  revoked  or  suspended, 
such  licensee  shall,  within  the  time  pre¬ 
scribed  in  the  order,  discontinue  such 
unju.st,  unreasonable,  di.scriminatory, 
and  unfair  storage  charge,  commi.ssion, 
profit,  or  practice.  The  Pre.sident  may, 
in  lieu  of  any  such  unjust,  unreason¬ 
able,  di.scriminatory.  and  unfair  storage 
charge,  commis.sion,  profit,  or  practice, 
find  what  is  a  just,  reasonable,  non-dis- 
criminatory,  and  fair  storage  charge, 
commis.sion,  profit,  or  practice,  and  in 
any  proceeding  brought  in  any  court 
such  order  of  the  President  shall  be 
prlma  facie  evidence.  Any  person  who, 
without  a  license  Issued  pursuant  to  this 
section,  or  whose  license  .shall  have 
been  revoked,  knowingly  engages  in  or 
carries  on  any  bu.siness  for  which  a  11- 
cen.se  is  required  under  this  section,  or 
wilfully  fails  or  refuses  to  di.scontinue 
any  unjust,  unreasonable,  dl.scrimina- 


Editors  Address  Russian  Soviet. 

The  American  Association  of  Foreign 
lyanguage  New.spapers  recently  address¬ 
ed  a  cable  mes.sage,  with  the  permis¬ 
sion  of  the  State  Department,  to  the 
Russian  Soviet  at  Moscow,  reiterating 
Pre.sident  Wilson’s  recent  message  to  the 
Rus.slan  people. 


Texas  Editors  to  Meet 

The  annual  meeting  of  the  Panhandle 
l^re.ss  Association  of  Texas  will  be  held 
at  Amarillo,  Tex.,  May  24  and  25. 


First  we  know,  some  one  will  be  kick¬ 
ing  about  iceless  days. 
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PRESENT  ADVERTISING  POLICY  OF 
GOVERNMENT  HAS  DEFENDERS 

Some  Publishers  Insist  That  Nation  Cannot  Buy  Space  on 
Commodity  Basis,  Contending  That  Political  Con¬ 
siderations  Would  Complicate  Problem 

That  not  all  American  publishers  favor  a  policy  of  paid  advertising  by  the 
Government  is  shown  by  the  following  letters  from  newspapers  makers  of 
prominence.  The.se  di.s.s<>nters  from  the  prevailing  view  are  impressed  with 
the  same  difficulties  which  have  thus  far  influenced  Secretary  McAdoo. 

.They  iii.si.st  that  the  Government  could  not  buy  advertising  with  the  same 
iliscrimination  use<l  in  buying  other  commodities  needed  for  the  prosecution  of 
tho  war  task. 

See  Grave  Obstacles  in  Way  of  Paid  Advertising 


They  Itelieve  that  a  campaign  of  ad¬ 
vertising,  p.'iid  for  by  the  Government, 
would  involve  a  staggering  expense; 
that  hundreds  of  publishers  would  in- 
si.st  upon  high  rate.s,  as  well  as  an 
undue  share  of  the  appropriation.  In 
fairness  to  those  who  hold  these  op- 
po.sing  views.  Thk  Kditou  anu  Pib- 
LisiiBK  gladly  accords  to  them  this  op- 
jKirtunity  to  be  heard. 

.\dolph  S.  Delis  publisher,  the  New  York 
Times: 

“You  ask  for  my  views  with  re¬ 
spect  to  tho  United  States  tJovernment 
advertising  in  iiew.si)aiK-r.s  to  market 
tho  Liberty  Hond-s. 

“Frankly,  under  existing  conditions 
I  think  if  an  appropriation  were  made 
for  that  purpo.se  it  would  be  scandal- 
ou.sly  wa.sted  and  do  proliably  more 
harm  than  good.  Ix-cau.se  I  lielieve  it 
would  be  next  to  impossible  to  make 
a  distribution  of  the  fund  unatfected 
by  political  influences.  In  the  tinal 
analysis  the  distribution  of  the  fund 
would  have  to  be  a  matter  of  judgment, 
and  in  this  so  many  considerations 
mu.st  enter  that  wide  differences  of 
opinion  would  prevail. 

Favoriti.sm  and  other  ulterior  mo¬ 
tives  would  Ix!  charged  by  those  who 
were  not  favored  as  they  thought  they 
deserved,  and  a  controversy  would 
arise  that  I  fear  would  do  much  harm. 
The  Government  could  pay  for  only  a 
fraction  of  the  publicity  that  the  news¬ 
papers  as  a  matter  of  patriotism  and 
public  interest  would  give  the  loan,  so 
why  discredit  the  press’  devotion  to 
the  public  good  by  accepting  a  small 
IMttancc  and  minimizing  its  great  con¬ 
tribution  to  the  cause  of  freedom,  to 
whifdi  we  all  dedicate  our  lives  and 
oup  fortunes.” 

.Mexaiuler  F.  Moore,  editor-in-chief,  the 
Pittsburgh  Leader: 

“1  am  certainly  opposed  to  the  Gov¬ 
ernment  paying  for  their  liberty  Bond 
advertising  or  any  other  advertising  of 
the  SJime  nature. 

“My  reason  is  very  simple.  The  Gov¬ 
ernment  could  not  pick  out  a  list  of 
papers  and  would  have  to  give  the  ad¬ 
vertising  to  every  paper  in  the  United 
States.  The  enormous  co.st  of  this  ad¬ 
vertising  would  be  figured  out  in  the 
total,  and  the  figures  w'ould  stagger 
the  people  of  this  country — although 
the  price  charged  might  only  be  one- 
half  the  regular  advertising  rate. 

“It  would  give  the  critics  of  news- 
pai^ers  an  opportunity  to  say  that  the 
newspaix'rs  were  subsidized  or  Ixmght 
or  wer<'  slackers  to  the  extent  of  want¬ 
ing  to  be  i)aid  for  what  they  did  for 
the  Government. 

“The  new.spaper  can  always  give  the 
liberty  I.A>an  all  the  reading  matter 
that  is  necessary  in  editorials,  and  that 
is  really  what  counts. 

’“fhere  Is,  in  my  opinion,  nothing 
reprehensible  in  newspapers  taking 
money  from  the  Government  for  P-dver- 


tising — but  I  certainly  doubt  the  policy 
of  it” 

E.  J.  Ottaway,  president.  Port  Huron 
(Mich.)  Times-Herald : 

“Personally,  I  have  not  been  inclined 
to  be  impatient  with  Secretary  McAdoo 
on  account  of  his  attitude  in  this  mat¬ 
ter,  for  1  believe  he  would  be  confront¬ 
ed  with  embarrassment  at  once  should 
he  enter  upon  the  newspaper  and  peri¬ 
odical  advertising  campaign.  It  seems 
to  me  that  should  he  not  use  practically 
all  newspapers  and  all  periodicals,  he 
would  be  surrounded  by  greater  em- 
liarrassment  than  he  is  at  the  present 
time.  Personally,  I  do  not  believe  that 
advertising  can  be  cla.ssed  as  a  com¬ 
modity  to  be  sold  as  one  might  sell  mu¬ 
nitions  or  other  war  supplies,  because 
the  newspaper  does  not  stand  in  the 
.same  relation  to  the  public  as  does  the 
manufacturer,  and  it  occupies  a  position 
as  public  service  factor  that  cannot  be 
placed  upon  an  entirely  commercial 
ba.sls. 

“Therefore,  while  it  would  seem  as  an 
ab.stract  proposition  that  newspaper  and 
periodical  advertising  is  the  very 
natural  and  businesslike  thing  to  do 
and  while  I  fully  appreciate  the  fine 
campaign  that  The  Editor  and  Pub¬ 
lisher  has  made  along  these  lines,  yet 
I  am  inclined  to  be  charitable  toward 
the  Government’s  attitude  in  a  general 
way,  although  not  agreeing  at  all  with 
some  of  the  rea.sons  advanced  by  some 
of  the  publicity  agents  attached  to  the 
Government. 

“I  think  we  are  all  the  more  Inclined 
to  be  charitable  in  this  matter  because 
we  entertain  the  belief  that  in  so  far  as 
the  business  element  Is  concerned,  we 
have  more  adverti.slng  of  the  Liberty 
bonds  while  it  is  done  on  the  present 
local  basis  than  we  could  possibly  have 
if  it  were  done  through  Government 
channels.” 

A.  C.  Weiss,  president  and  eeneral  man¬ 
ager,  The  Duluth  Herald: 

“While  it  is  true  that  when  adver¬ 
tising  space  is  used  the  newspaper  de¬ 
livers  its  commodity  to  the  Government 
ju.st  as  truly  as  when  a  steel  manufac¬ 
turer  delivers  shrapnel,  still  the  news¬ 
papers  should  be  the  last  to  ral.se  this 
ls.sue,  for  nine  out  of  ten  people  will 
get  the  idea  that  they  are  asking  pay 
for  their  editorial  and  news  column  sup¬ 
port.  It  probably  is  Impractical  for  the 
Government  to  buy  space  to  adverti.se 
a  Liberty  bond  is.sue,  for  instance.  If 
It  did  adopt  that  plan,  it  would  have 
to  treat  all  alike;  and  that  would  re¬ 
sult  either  in  an  enormous  expenditure 
of  money,  or  a  division  of  the  appropri¬ 
ation  that  would  spread  it  out  so  thin 
that  no  newspaper  would  benefit  much 
by  it. 

“The  new.spnpers  can  hardly  urge  the 
people  to  .sacrifice  and  serve  and  give 
without  limit,  and  in  the  .-lame  breath 
demand  to  be  paid  for  their  services — 


thereby  creating  the  Impression  that 
new.spaper  loyalty  is  contingent  upon 
lieing  paid  for  it." 

J.  L.  Sturtevant,  president,  Wausau 
(Wis.)  Record-Herald: 

“From  every  standpoint  but  that  of 
practicability,  the  Government  should 
pay  for  its  advertising  in  marketing 
Liberty  bonds  and  in  furthering  other 
war  activities.  Advertising  is  the  nat¬ 
ural  and  effective  way  of  reaching  the 
people.  The  English  and  Canadian 
Governments  have  used  it  with  marked 
success  since  the  war  started,  and  there 
is  no  reason  why  this  Government 
should  not  do  the  .same. 

“Practically,  it  docs  not  seem  feasible 
as  every  newspaper  and  every  maga¬ 
zine  in  the  country  would  have  the  right 
to  expect  its  share  of  the  advertising, 
although  the  same  results  could  be  ob¬ 
tained  by  using  one-fourth  of  them, 
carefully  selected.  It  is  difficult,  if  not 
impossible,  to  put  any  Government  ac¬ 
tivity  upon  a  business  basis.” 

Louis  T.  Golding,  publisher,  St.  Joseph 
(Mo.)  News-Press: 

“So  long  as  the  Government  floats  Its 
loans  through  the  intervention  of  local 
organizations,  whose  activities  m.nkc 
legitimate  news,  I  see  no  reason  for  It 
to  buy  advertising  space  in  the  news¬ 
papers.  There  have  been,  and  still  are, 
and  I  believe  always  will  be,  a  sufficient 
number  of  patriotic  men  in  every  com¬ 
munity  to  do  the  work  of  canvassing 
that  community  in  the  interest  of  the. 
Government’s  loan.s.  Their  activities 
are  news;  have  been,  will  be,  and  .should 
be  handled  as  such  by  the  new.spapers. 

“There  is  no  ground  for  a.ssuming 
thaf  newspapers  who  receive  money 
from  the  Government  for  adverti.slng 
are  profiteering,  but  there  might  be 
ground  for  charging  that  new.spapers 
were  advising  the  Government  to  ad¬ 
vertise  that  they  might  be  the  bene¬ 
ficiaries  of  that  advice. 

“I  do  not  wish  to  see  the  Government 
advertise  generally.  1  prefer  that  the 
new.spapers  be  as  they  now  are — in  the 
position  of  having  rendered  great  pa¬ 
triotic  service  to  the  Government,  which 
has  not  so  far  been  recognized  by  the 
national  legislature.  I  prefer  to  be  a 
creditor  of  the  Government  rather  than 
a  debtor.” 

W.  A.  Elliott,  business  manager,  Jack¬ 
sonville  (Fla.)  Times-lJnion: 

"We  do  not  believe  that  the  Govern¬ 
ment  should  be  asked  to  place  a  paid  ad¬ 
vertising  campaign  with  newspapers  on 
account  of  the  third  Liberty  Ixian. 

“Those  new.spapers  that  are  asking 
for  thLs  campaign,  no  doubt,  have  only 
the  very  best  motives,  but  I  am  .afr.nid 
that  their  motives  will  be  misunder¬ 
stood,  or,  at  least,  misinterpreted,  and 
used  against  the  newspapers  in  this 
country  in  the  future  by  those  advocat¬ 
ing  Increa-sed  laxes  and  Increa.sed  post¬ 
age  and  other  things  that  would  co.st 
new.spapers  a  great  deal  more  than  the 
loss  of  this  paid  advertising. 

“The  last  two  Liberty  Txians  ha\-e 
been  put  over  by  page  adverti.slng,  hut 
the  space  has  been  paid  for  by  mer¬ 
chants.  Why  should  the  newspapers  as 
new.spapers  worry  as  to  who  pays  for 
this  .space  so  long  as  it  is  used  and  so 
long  as  paid  advertising  is  u.sed,  it 
cannot  be  said  that  IJberty  Ixvins  were 
floated  without  paid  advertising.” 

Daniel  D.  Moore,  editor  and  manager. 
New  Orleans  Times-Pirayune: 

“I  have  found  that  when  a  loc.al  com- 
mlftee  undertakes  a  drive  for  the  .sale 
of  Liberty  hond.s.  or  to  collect  funds  for 
Y.  M.  C.  \..  or  Red  Cro.ss  work,  it  has 
little  difficulty  in  .securing  a  large  vol¬ 
ume  of  advertising,  paid  for  by  local 


firms,  corporations,  and  Individuals. 
This  cooperation  could  not  be  secured  if 
the  Federal  Government  undertook  to 
pay  for  advertising  of  this  kind.  The 
result  would  be  that  the  newspapers 
would  lose  much  revenue  that  Is  now 
within  their  reach. 

“1  have  also  found  that  where  the 
local  merchants,  bankers,  and  others, 
contribute  to  such  an  adverti.sing  cam¬ 
paign,  they  take  a  much  deeper  intcre.st 
in  the  campaign  and  work  much  harder 
for  its  success. 

“I  believe,  therefore,  that  it  is  best 
for  the  newsiiaixsrs,  and  for  the  Gov¬ 
ernment,  that  tho  advertising  of  the.so 
campaigns  bo  left  to  the  various  com¬ 
mittees,  as  has  been  done  heretofore.” 

E.  H.  kelly,  Sioux  City  Tribune: 

“There  is  only  one  reason  that  we  can 
figure  why  the  Government  should  not 
pay  for  its  advertising  as  they  pay  for 
all  other  commodities  an  I  pay  well,  and 
that  is,  because  of  our  fo:m  of  Govern¬ 
ment.  It  is  an  almost  impossible  task  to 
place  advertising  to  the  best  advantage 
of  the  Government,  as  eve:-y  newspaper 
and  every  periodical,  good  and  bad,  will 
demand  some  of  the  business. 

“If  they  could  turn  over  an  appropria¬ 
tion  to  a  reputable  advertising  agency, 
as  a  privately  owned  corporation  would 
do,  and  let  that  agency  place  it,  they 
would  get  their  money’s  worth,  as  docs 
every  advertiser.” 

Oliver  A.  Quayle,  general  manager,  .Al¬ 
bany  Journal: 

“Advertising  is  not  a  commodity  to  Im; 
purchased  the  same  as  would  be  lumlier 
or  steel,  and  therefore  it  cannot  be  sold 
to  the  lOtve.st  bidder. 

“The  policy  of  purchasing  publicity 
for  this  purpose  by  privaU;  donations  by 
patriotic  business  men,  while  not  equita¬ 
ble,  is  efficient.  Still  there  is  not  much 
to  be  met  with  that  is  entirely  equita¬ 
ble,  and  as  much  as  patriotic  businc.ss 
men  are  the  persons  who  make  things 
happen,  it  would  seem  to  me  as  though 
the  task  would  be  satisfactorily  per¬ 
formed  through  their  activity  and  in¬ 
terest.” 

G.  B.  Dealey,  general  manager,  Dallas 
(Tex.)  News: 

“I  am  not  one  of  those  who  want  the 
Government  to  spend  money  for  display 
adverti.sing  in  our  papers.  At  the  end 
of  the  war  I  would  prefer  to  be  able  to 
.say  that  we  did  not  ask  tiu  Government 
for  one  cent’s  worth  of  advertising. 

“On  the  other  hand,  we  have  given 
them  in  the  various  papers  under  our 
management,  five  in  all,  tens  of  thou¬ 
sands  of  dollars’  worth  ot  free  space, 
and  do  it  very  gladly.  We  are  glad  that 
we  are  In  the  newspaper  business  and 
can  assist  the  Government  in  a  thou¬ 
sand  different  ways,  for  which  they 
could  not  begin  to  pay  us.  If  the  Gov¬ 
ernment  were  to  determine  on  a  cam¬ 
paign  of  advertising,  the  amount  that 
we  would  get  would  be  a  bagatelle,  not 
worth  mentioning,  in  compari.son  with 
what  we  are  giving,  and  that  freely  and 
gladly. 

“We  do  think,  though,  that  the  Gov¬ 
ernment  should  recognize  clearly  the 
tremendous  as.sistancc  which  tho  p.apers 
of  the  country  have  l>cen  giving  to  it  in 
every  way  and  should  show  its  appre- 
liation  by  liU'ral  legi.slation.  In  fact,  I 
think  the  argument  we  are  putting  forth 
here,  showing  what  we  have  done  for 
the  Government,  should  be  sufllcicnt  to 
prevent  any  increase  of  oostage  rates  or 
any  unneces.sary  taxes  on  newspaper 
property.  In  other  word.s,  we  have  been 
extremely  lilieral,  and  we  think  the  Gov¬ 
ernment  should  be  appreciative  and  lib¬ 
eral  with  us.  Certainly,  though,  we  do 
not  ask  for  its  money.” 


The  Kditor  Puhhshcr  for  March  30,  1913 


13 


AT  THE  BATTLE  FRONT 


The  crisp  and  brilliantly  written  cables  of 
William  Philip  Simms  and  Henry  Wood, 

United  Press  staff  correspondents  with 
the  British  and  French  Armies  in  the 
Field,  enable  United  Press  newspapers  in 
America  to  give  their  readers  the  last 
authentic  word  of  the  fighting  on  the 
“  Frontier  of  Freedom.” 

With  the  experience  and  judgment  of 
men  who  have  been  on  the  actual  scene 
of  the  great  war  since  its  inception,  they 
are  unexcelled  in  their  preparedness  to 
cover  the  developments  of  the  tremendous 
struggle. 

WILLIAM  PHILIP  SIMMS 

At  the  British  Front 


Behind  them,  in  Paris,  in  London  and 
in  the  important  news  distributing  centers 
of  the  United  States,  is  the  smoothly 
working  machinery  of  the  United  Press, 
relaying  to  each  U.  P.  client  the  move¬ 
ments  of  the  contending  armies. 

“By  United  Press” 

The  Line  That  Looms  Up  In  Every 
Crisis  and  Carries  Confidence  Day 
By  Day. 


UNITED  PRESS  ASSOCIATIONS 


GENERAL  OFFICES 


NEW  YORK  CITY 
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DEFENSE  COUNCIL  INVESTIGATING 
CONSUMPTION  OF  NEWS  PRINT 

Fuel  Administration  Considers  A.  N.  P.  A.  Recommendations 
for  Curtailment  Not  Sufficiently  Drastic — Hints  at 
Cut  in  Supply  Unless  Publishers  Use  Less 

As  was  intimated  in  Tub  Editor  and  Publisher  last  week,  the  Commercial 
Economy  Hoard  of  the  Council  of  National  IX*fence  has  taken  up  actively 
the  subject  of  conservation  of  news  print,  preferably  to  be  effected  by  the 
publishers  themselves. 

That  the  measures  for  cuttinK  consumption  proposed  by  the  Board  of 
Wrectors  of  the  A.  N.  P.  A.  at  its  meetins  in  Washington,  which  were  pub¬ 
lished  in  The  Editor  and  Publisher  and  sent  by  the  Board  to  the  entire 
meml»ership  of  the  A.  N.  P.  A.,  are  not  con.sidered  sulHcient,  is  obvious  from 
a  communication  to  this  paper  sent  by  P.  B.  Noyes,  Director  of  Conser\ation 
of  the  Fuel  Administration;  it  is  also  apparent  that  the  Fuel  Administration  has 
in  contemplation  di-astic  curtailment  of  the  supply  of  news  print,  whether  the 
publishers  Kive  their  active  a.ssistance  or  not. 

Now  Before  Council 


The  committee  appointed  by  the  A. 
N.  P.  A.  directors  called  upon  Mr.  Noyes 
the  day  following  the  Board  meeting 
and  presented  the  resolution  adopted. 
The  committee  consisted  of  Hopwell  L. 
Bogers,  of  the  Chicago  Daily  News, 
President  of  the  A.  N.  I'.  A.;  Frank  P. 
Class,  Birmingham  (Ala.)  News,  Vice- 
I'resident;  Edward  Payson  Call,  New 
York  Journal  of  Commerce;  Charles  H. 
Taylor,  Boston  Globe;  Hilton  U.  Brown, 
Indianapolis  News,  and  L.  B.  Palmer, 
Manager  of  the  A.  N.  P.  A, 

Mr.  Noyes  invited  the  committee  to  a 
joint  conference  with  A.  VV'.  Bhaw, 
Chairman  of  the  Commercial  Economy 
Board  of  the  Council  of  National  De- 
fenc-e,  and  the  initiative  of  the  entire 
matter  was  passed  over  to  the  latter 
body. 

Mr.  Noyes  writes  to  The  Editor  and 
Publisher: 

"The  Board  of  Directors  of  the  A. 
N.  P.  A.  presented  resolutions  looking 
to  the  ending  of  many  abuses,  such  as 
returns,  etc.  They  are  to  have  further 
conferences  with  Mr.  Shaw,  of  the  Com¬ 
mercial  Economy  Board,  leading  to 
further  curtailmenta  All  that  Mr. 
Shaw  will  do  is,  of  course,  voluntary. 

ORDER  MAT  BE  ISSUED. 

“I  shall  still  hope  that  when  the  sit¬ 
uation  has  been  thoroughly  investigated 
and  studied  by  the  newspaper  associa¬ 
tion,  they  will  suggest  something  more 
radical  than  the  present  action,  and 
will  conclude  that  such  restrictions  can 
be  more  thoroughly  enforced  by  some 
kind  of  order.  The  matter  is,  however, 
in  their  hands. 

“I  am  convinced  that  unless  substan¬ 
tial  curtailment  is  made  restriction  will 
come  through  lack  of  ability  of  the 
paper  mills  to  supply  all  the  paper 
needed  in  this  country.  Restrictions 
coming  from  that  angle  would  certainly 
not  be  as  favorable  to  the  newspapers’ 
interests  as  .some  action  initiated  by 
them.” 

Mr.  Noyes  told  The  Editor  and  Pub¬ 
lisher  in  Washington  recently  that  the 
Council  of  National  Defence  did  not  at 
present  contemplate  issuing  an  order 
curtailing  the  manufacture  of  news 
print,  and  that  the  commodity  had  been 
scheduled  as  a  necessity  among  manu¬ 
facturers.  At  the  same  time,  he  said, 
it  was  probable  that  the  Government 
would  find  need  for  the  facilities  offered 
by  the  paper  mills  for  manufacturing 
war  material,  in  which  event  they  would 
be  able  to  turn  out  less  paper  than  was 
at  pre.sent  demanded  by  newspapers 

Concerning  the  present  attitude  o^  the 
Council  of  National  Defence  and  the 
action  it  purposes  taking,  Alfred  Pitt¬ 
man,  Assistant  to  the  Chairman  of  the 


of  National  Defense 

Economy  Board,  sends  the  following  to 
The  Editor  and  Publisher: 

"At  a  conference  between  representa¬ 
tives  of  the  American  Newspaper  Pub¬ 
lishers'  Association  and  the  Commercial 
Economy  Board  of  the  Council  of  Na¬ 
tional  Defence,  it  was  decided  that  the 
Commercial  Economy  Board  should  con¬ 
sider  the  desirability  of  formulating  a 
programme  for  the  conservation  of 
newsprint  paper. 

"The  study  will  be  similar  to  the 
Board’s  investigation  in  the  wool  and 
woolen  clothing,  paint,  shoe  and  leather, 
and  other  industriea  The  probable  fu¬ 
ture  supplies  of  paper  will  be  estimated. 
Then,  through  conferences  and  corre¬ 
spondence,  publishers  throughout  the 
country  will  be  consulted  as  to  means 
whereby  newsprint  might  be  conserved 
without  hardship.  Information  and  ad¬ 
vice  will  be  sought  from  all  interests 
concerned,  and  if  the  facts  are  found 
to  justify  them,  specific  recommenda¬ 
tions  will  be  issued  by  the  Board. 

"It  was  stated  that  no  drastic  cur¬ 
tailment  was  apparently  recessary;  that 
the  object  was  simply  to  adjust  the  con¬ 
sumption  of  paper  forehandedly  to  the 
estimated  forthcoming  supplies,  so  as 
to  prevent  or  at  least  mitigate  any  pos¬ 
sible  shortagea” 

questionnaire  to  follow. 

The  result  of  the  preliminary  inves¬ 
tigation,  it  is  indicated  by  the  Economy 
Board,  will  be  a  questionnaire,  search¬ 
ing  in  character,  which  will  be  sent  to 
ev'ery  newspaper,  asking  vital  questions 
as  to  the  daily  consumption  of  news 
print  and  where  economies  can  be  ef¬ 
fected  by  the  publishera 

It  is  not  announced  that  attention  will 
be  concentrated  upon  Sunday  papers, 
but  members  of  the  Economy  Board 
have  indicated  strongly  that  they  con¬ 
sider  them  a  chief  point  for  considera¬ 
tion.  It  is  argued  that  many  of  them 
could  be  cut  down  without  injury  to 
circulation,  with  a  consequent  material 
.saving  of  paper.  Some  regular  features 
and  departments  of  both  morning  and 
afternoon  papers,  the  Economy  Board 
contends,  also  are  not  nece.ssary  to 
either  purveying  news  or  maintaining 
circulation,  and  might  be  dropped  alto¬ 
gether  or  kept  within  closer  space  with¬ 
out  damage  to  the  business. 

Roughly,  the  Economy  Board  e.sti- 
mates  that  consumption  of  news  print 
can  be  cut  dowm  at  least  10  per  cent. 
At  the  same  time  it  realizes  that  a  very 
large  proportion  of  publishers  hr  ve  al¬ 
ready  made  alterations  in  their  accus¬ 
tomed  styles  and  so  made  substantial 
savings,  and  that  any  horizontal  cut  af¬ 
fecting  the  whole  If.st  would  be  an  in¬ 
justice,  since  it  would  press  some  news¬ 
papers  back  beyond  the  point  of  safety 


or  expediency  while  in  great  mea-sure 
.sparing  those  who  have^  shown  no  dis¬ 
position  to  save. 

may  force  two-cent  price. 

There  is  hardly  a  doubt  that  the  Com¬ 
mercial  Economy  Board  has  in  mind 
the  entire  elimination  of  the  one-cent 
newspaper.  The  two-cent  price  ha.s,  in 
the  opinion  of  its  members,  justified  its 
existence  as  an  economic  mea.sure,  and 
the  circulation  under  the  increase  in 
price  is  considered  by  them  healthful 
and  normal.  The  Board  also  argues 
that  with  the  large  amount  of  war  news 
available,,  reaching  out  for  circulation 
by  the  various  means  commonly  em¬ 
ployed  is  unnecessary  and,  in  a  measure, 
harmful,  and  that  the  public  will  be 
well  .served  if  only  enough  newspapers 
are  printed  to  meet  the  actual  demand. 

The  practice  of  accepting  return 
copies  is  also  adjudged  an  evil,  and 
without  question  an  effort  will  be  made 
to  effect  an  agreement  covering  the  en¬ 
tire  country  that  will  limit  the  presses 
to  the  number  of  copies  actually  sold, 
and  no  subterfuge  by  which  a  publisher 
may  accept  return  copies  will  be  per¬ 
mitted. 

The  Council  of  National  Defence  has 
no  power  to  Issue  an  order  affecting 
either  newspapers  or  manufacturers  of 
new’s  print.  On  the  other  hand,  it  has 
the  power  to  make  any  recommendation 
looking  toward  conservation  that  it  sees 
fit.  The  Fuel  Administration  has  the 
power  to  l.s.sue  a  peremptory  order,  how¬ 
ever,  and.  as  The  Editor  and  Pitilisher 
pointed  out  last  week,  the  Council  and 
the  Fuel  .Administration  are  working 
hand  in  glove  in  this  matter,  and  the 
latter  would  be  sure  to  give  close  atten¬ 
tion  to  any  recommendation  made  by 
the  Council.  That  the  Council  will  make 
some  recommendation  after  a  thorough 
inv'estigation  is  certain,  and  whether 
that  recommendation  .shall  be  directed 
to  the  Fuel  .Administration  or  to  the 
puVdi.shers  depends  entirely,  it  is  said  at 
the  Council,  upon  the  attitude  of  the 
newspaper  producers. 


Pa.ss  it  along:  "Don’t  say  after  the 
war;  say,  'after  we  win  the  war.’  ” 


NEWS  PRINT  HEARING 
OFF  TILL  APRIL  22 


Accountants  Preparinfc  Final  Schedules 
on  Cost  of  Production ;  International 
Made  Profits  of  JliS.QOO.OOO  Since 
Its  Establishment  in  1898. 


AVashingto.\',  March  26 — .After  a  brief 
meeting  to-day,  the  Federal  Trade 
Commission  adjourned  the  newsprint 
hearing  to  .April  22.  On  that  date  ac¬ 
countants  representing  the  Commission, 
the  manufacturers  and  the  jiublishers 
will  make  reports  to  the  Commission  on 
an  investigation  into  the  cost  of  pro¬ 
duction.  This  will  close  the  case  so 
for  as  the  manufacturers  are  concerned. 
The  publishers  will  begin  their  presen¬ 
tation  of  testimony  April  29. 

There  has  been  little  of  either  value 
or  interest  produced  before  the  Com¬ 
mission  since  the  account  of  the  hear¬ 
ing  was  published  in  The  Editor  and 
I’UBLISHKR  la.st  week.  E.  W.  Erickson, 
of  Hagenah  &  Erickson,  expert  ac¬ 
countants,  of  Chicago,  called  by  the 
manufacturers,  testified  that  his  ex¬ 
perience  showed  that  as  a  rule  manu¬ 
facturing  establishments  other  than  pa¬ 
per  mills  reckoned  on  doing  business 
at  a  profit  of  15  per  cent.  George  May, 
of  Price,  Watcrhou.se  &  Co.,  New  York, 
confirmed  Mr.  Erickson. 

.An  interesting  point  was  brought  out 
during  the  examination  of  Owen  Shep¬ 
ard,  treasurer  of  the  International  Pa¬ 
per  Co.  He  testified  that  his  company 
took  over  other  operating  companies, 
paying  for  them  in  stocks  and  bonds 
of  the  International.  Dividend.s,  he  .said, 
had  been  paid  upon  the  preferred  stock 
aggregating  3  percent.,  both  cash  and 
stock  being  u.sed  in  making  payments. 
Under  Henry  A.  Wise’s  questioning,  it 
began  to  appear  as  though  the  Inter¬ 
national  were  a  poorly  paying  proposi¬ 
tion.  Cross  examined  by  Guthrie  B. 
Plants,  for  the  publishers,  however,  it 
was  brought  out  that  the  Internation¬ 
al  had  earned  profits  of  $53,000,000 
since  its  establishment  in  1898. 


L»rf$t  and  But  Nrwipaftr  Induttrial  Advartltlnf  jtimcy" 


n 


Permanent  weekly  industrial  pages 
among  non-regular  advertisers. 

Solicitors  of  Industrial  Advertising 
for  Rotogravure  Sections  and  Sun¬ 
day  Magazine  Sections. 

High  Class  Special  Editions  handled 
for  leading  newspapers  in  the  larger 
cities  only  when  there  is  a  special 
reason  for  their  publication  and 
where  the  Publisher  is  willing  to 
make  the  Edition  thoroughly  repre¬ 
sentative  from  a  news  standpoint. 
— Entire  supervision  of  news  and 
mechanical  ends  given  when 
requested. 

All  Industrial  advertising  solicited 
on  an  indirect  result  general  pub¬ 
licity  basis  somewhat  along  the  same 
lines  that  Trade  Journal,  Bill  Board 
and  Street  Car  advertising  is  secured. 
No  campaigns  conducted  in  cities 
having  a  population  of  less  than 
200,000. 


JOHN  B.  GALLAGHER  COMPANY 

Main  Office,  Ninth  Floor.  Dexter  BnllfllniCy  Boston,  Mass. 
Branch  Offleea.— Room  403.  United  State*  Exprea*  Hnildlna.  Rector  St., 
New  York; — North  American  Building,  Philadcilplila  ; — Plain  Dealer  Build* 
ing,  Cleveland  Courier  Journal  Office  Building,  Loulaville; — Constitution 
Building.  Atlanta  : — Herald  and  Traveler  Building,  Boston  ; — Gazette  Build¬ 
ing,  Worcester,  Mass ; — Tribune  Building,  Providence,  R.  I. 
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WOULD  RAISE  FREIGHT 
RATES  ON  PAPER 


Representatives  of  S.  N.  P.  A.  at  Atlanta 
Hearing  Show  that  Increased  Tariff 
Would  Colt  102  Southern  Pub¬ 
lishers  $150,000. 


The  hearing  of  the  Fifteenth  Section 
Application  of  the  Southeastern  carriers 
seeking  authority  to  advance  the  rates 
on  news  print  from  the  Eastern  and 
Western  mills  to  all  points  in  the  South¬ 
eastern  territory,  which  was  conducted 
for  nine  days  at  Atlanta  by  Examiner 
Gibson,  of  the  Interstate  Commerce 
Commission,  was  brought  to  a  close 
Thursday,  March  21. 

During  the  hearing  at  least  one  hun¬ 
dred  witnesses  appeared  for  the  carriers 
and  Protestants.  The  railroads  were 
represented  by  the  heads  of  freight  and 
traffic  departments  in  addition  to  coun- 
•sel.  The  traffic  managers  of  the  va¬ 
rious  manufacturing  concerns  were  also 
present,  as  was  a  number  of  represen¬ 
tatives  of  Southern  paper  jobbing  con¬ 
cerns  and  representatives  of  the  South¬ 
ern  Newspaper  Publishers’  Association. 

Included  among  those  who  appeared 
for  the  S.  N.  P.  A.  were: 

F.  G.  Bell,  president;  Victor  Hanson, 
chairman,  executive  conimittee;  W.  C. 
Johnson,  secretary-treasurer;  C.  H. 
Allen,  Montgomery;  J.  H.  Allison,  Nash¬ 
ville;  P.  T.  Anderson,  Macon,  Ga.;  John 
Brice,  Atlanta;  R.  L.  McKenney,  Macon, 
Ga. ;  John  A.  Henderson,  rate  expert, 
Washington. 

The  increases  in  freight  rates  on  news 
print  which  were  proposed  varied  from 
80  cents  to  $2.80  a  ton.  One  of  the 
arguments  presented  in  justification  ot 
the  increase  was  the  large  amount  of 
loss  and  damage  claims  paid  by  the 
railroads  and  steamship  lines  on  paper. 

Mr.  Johnson,  secretary  of  the  S.  N. 
P.  A,  testified  that  the  total  tonnage 
represented  by  the  publishers  affected 
by  the  proposed  change  in  rates  was  in 
excess  of  100,000  tons.  If  the  Increased 
rates  were  granted  it  woidd  mean  ad¬ 
ditional  expenses  of  $130,000  for  102 
Southern  papers. 

The  transcript  of  the  proceedings  and 
the  opinion  of  Examiner  Gibson  will  be 
filed  with  the  Intersate  Commerce  Com¬ 
mission,  who  will  render  an  opinion 
stating  whether  the  rates  as  proposed 
by  the  carriers  will  be  authorized  or 
refused.  The  protestants  have  been  giv¬ 
en  thirty  days  in  which  to  file  briefs. 
A  brief  will  be  prepared  and  filed  in 
behalf  of  the  Southern  Newspaper  Pub¬ 
lishers’  Association. 


House  Passes  Postal  Pay  Rill 

Washington,  March  26. — The  Hou.se 
to-night  pa-ssed  a  bill  granting  perma¬ 
nent  increa-ses  of  10  to  20  per  cent,  in 
the  salaries  of  virtually  all  postal  em¬ 
ployees,  providing  for  “postal  savings 
stamps’’  appropriating  $300,000  for  ex¬ 
periments  in  motor  truck  service,  prin¬ 
cipally  to  transport  food  to  the  larger 
cities,  and  setting  24  cents  an  ounce  as 
the  maximum  price  to  be  charged  for 
delivery  of  mail  by  airplane. 


Saginaw  Courier-Herald  Sold 

After  sixteen  years  of  active  direction 
as  editor  and  publisher,  W.  J.  Hunsak- 
er  has  sold  the  Saginaw  (Mich.)  Daily 
Courier-Herald  to  the  Booth  Publishing 
Company,  owners  and  publishers  of  a 
number  of  Michigan  newspapers.  Mr. 
Hunsaker  and  former  governor  Chase  S. 
Osborn  bought  the  Courier-Herald  Ih 
1902.  Mr.  Hun.saker  purchased  Mr.  Os¬ 
born's  interest  in  1912. 


FINDS  NEW  USE  FOR  TOxMBSTONE 


Proverbial  Editorial  Graveyard  Has  No¬ 
thing  on  This  Composing  Room. 

I’oRTLANii  Me.,  March  25. — ^^Vhen 
Frank  Barnes,  the  veteran  foreman 
of  The  Pre.ss  composing  room,  who  has 
supervised  the  making  up  of  the  pages 
of  this  paper  for  years,  was  at  work  this 
afternoon  helping  to  clean  out  the  dis¬ 
mal  ruin  where  he  once  reigned,  he 
tripped  over  one  of  the  marble  inipo.s- 
ing  stones  on  the  floor. 

As  he  chanced  to  glance  at  the  un¬ 
der  side  he  was  somewhat  .startled  to 
see  that  it  contained  an  inscription. 
Foreman  Barnes  was  pretty  much  in¬ 
terested  in  his  lob,  for  he  i.s  as  anx¬ 
ious  to  get  home  as  any  of  us,  but  he 
couldn’t  resist  stopping  to  read  the 
words  carved  in  this  stone.  This  is 
what  ho  saw: 

Sacred  to  the  Memory 
of 

(Deleted  by  no  one  knows  who) 

Died  July  4,  1842. 

Aged  66  years. 

“Gee,”  he  .said  “I  knew  that  out 
in  the  editorial  room  they  had  what 
they  call  a  ‘graveyard,’  but  this  is  the 
fir.st  time  that  I  realized  that  I’d  t>een 
doing  bu.sine.ss  on  a  tombstone." 

The  stone  has  been  in  pos.ses.sion  of 
The  Pre.ss  company  for  more  years 
than  anyone  in  its  employ  now  knows, 
but  how  or  by  whom  it  was  mustered 
into  the  .service  of  a  live  newspaper, 
there  is  no  record. 


PI  BEISH  PAPER  DESPITE  (^UAKE 


Guatemala  Editor  and  His  Staff  Display 
Commendable  Enterprise. 

Virgilio  Rodriguez  Beteta,  vice-presi¬ 
dent  of  the  Pre.ss  Congres.!  of  the  World, 
and  editor  of  the  Diario  de  Centro 
America,  has  written  the  following  let¬ 
ter  to  Walter  William.s,  president  of  the 
Congress,  and  dean  of  the  Missouri 
School  of  Journalism,  about  the  recent 
earthquake  shocks  in  Guatemala: 

“As  a  proof  of  effort  and  as  a  bit  of 
journalism  data,  I  must  tell  you  that 
on  the  day  after  the  catastrophe,  re¬ 
covering  a  small  press  from  the  ruins, 
we  published  our  daily  in  a  small  sheet, 
and  that  since  then  we  have  not  failed 
to  bring  it  out — although  it  consists  of 
only  four  pages,  we  have  already  gone 
back  to  the  former  size  of  sheet — at  the 
cost  of  great  sacrifices,  working  almo.st 
in  the  midst  of  ruins,  exposing  our  lives, 
and  fulfilling  our  daily  to  keep  the  pub¬ 
lic  informed,  to  stimulate  it,  and  to  give 
it  this  proof  of  life  in  the  midst  of  the 
tremendous  quaking  of  the  earth.  Thus 
the  pre.ss  has  been  able  to  reply  to 
every  cry  of  death  of  blin  1  Nature  with 
a  gesture  of  energy  an.l  a  new  effort 
on  the  part  of  conscious,  thinking  man." 


SAVE  DAIIDET'S  PAPER 


Paris,  March  23. — The  royali.st  news¬ 
paper  li’ Action  Frangaise,  some  time 
ago  found  Itself  facing  a  crisis  owing 
to  the  increa-sed  cost  of  production  and 
a  lack  of  advertising. 

The  editor,  I^eon  Daudet,  hit  upon 
the  Idea  of  appealing  to  its  readers 
to  supply  a  million  francs  as  fresh  capi¬ 
tal  to  enable  the  journal  to  continue. 
The  response  has  been  surprl.sing. 
Money  began  to  flow  in  .steadily,  mostly 
in  such  .small  sums  as  five,  ten  and 
twenty  dollars,  the  contributions  com¬ 
ing  chiefly  from  persons  of  limited 
means. 

Daudet  now  announces  proudly  that 
during  the  la.st  three  months  he  has  re¬ 
ceived  in  this  way  $300,000,  or  half  as 
much  again  as  he  a.sked  for, — ^New 
York  Times. 


N  .  Y.  PUBLISHERS  SEE 
ECONOMT  NEED 


Government  Control  Likely  to  Follow  If 
Conservation  Is  Not  (Generally  Fol¬ 
lowed,  Says  Jason  Rogers- 
Mail  Can  Save. 


RECOMMEND.4TIONS  TO  CON¬ 
SERVE  NEWS  PRINT 

Complete  abolition  of  return  of  un¬ 
sold  copies. 

No  free  copies  except  for  office 
workers. 

Oniy  one  free  copy  to  advertiser 
for  checking  purposes. 

No  arbitrary  forcing  of  copie.5  on 
newsdealers. 

No  buying  back  of  copies  *rom  de.-il- 
ers  or  agents. 

No  payment  of  .salaries  or  com- 
mi.ssions  to  dealers  or  agents  to  se¬ 
cure  equivalent  of  return  privilege. 

Complete  elimination  of  exchanges. 

No  free  reading  matter  with  ad¬ 
vertisements. 

No  one-cent  newspapers. 

No  continuance  of  subscriptions 
beyond  period  paid  for. 


It  is  probable  that  the  .publishers  of 
New  York  newspapers  will  not  act  in¬ 
dividually  on  the  recommendations  of 
the  boai-d  of  directors  of  the  A.  N.  P.  A. 
looking  to  the  con.servation  of  news 
rirint,  but  will  discuss  the.se  and  other 
suggested  restrictions  at  a  meeting  of 
the  local  a.ssociation.  This  will  be  in 
accord  with  the  desires  of  the  authori¬ 
ties  at  Washington,  who  have  expressed 
a  wish  that  local  associations  all  over 
the  country  get  together  and  formulate 
schedules  whereby  their  consumption  of 
paper  can  be  diminished. 

Jason  Rogers,  publisher  of  the  New 
York  Globe,  urges  this  get-together 
movement,  seeing  grave  trouble  ahead 
of  publishers  unless  some  steps,  immedi¬ 
ate  and  stringent,  are  taken  to  prevent 
wa.ste  or  preventable  use  of  news  print. 
In  a  communication  to  The  Editor  and 
PLBL.ISHER  on  the  subject,  Mr.  Rogers 
says: 

MENACB  IS  REAL. 

“It  is  now  up  to  the  newspaper  pub¬ 
lishers  of  the  country,  by  their  acts,  to 
put  the  price  of  print  probably  tar 
above  four  cents  a  pound,  or  to  hold  it 
down  between,  say,  2.75  and  3.25.  By 
continuing  'doing  btisine.ss  as  usual,'  a 
print  iiaper  panic  more  disastrous  than 
that  of  1917  can  be  easily  produced  by 
next  fall  or  winter,  while  by  cuiting 
consumption  down  to  the  bone  we  i-an 
keep  well  within  possibilities  of  produc¬ 
tion  and  transportation  and  avoid  pay¬ 
ing  heavily  for  our  folly. 

“As  1  .stated  at  Washington  last  week, 
liefore  the  war  is  over  we  may  find 
ourselves  publishing  four-page  sheets  at 
five  cents  per  copy,  with  circulations 
cut  to  the  bone  and  no  advertising,  and 
with  our  newspapers  read  like  books 
from  a  circulating  library  by  a  numlier 
of  per.sons  one  after  the  other.  The 
sooner  we  act  as  a  whole  the  easier  it  is 
going  to  be  to  weather  the  storm  pro¬ 
duced  by  increa.sing  difficulties  in  man¬ 
ufacture  and  greatly  reduced  trans¬ 
portation  facilities. 

“With  price-fixing  by  the  Federajl 
Trade  Commi.s.sion  for  the  duration  of 
the  war  and  for  six  months  thereafter 
near  at  hand,  with  adjustments  as  re¬ 
quired  to  meet  changing  conditions,  one 
element  in  a  panic  will  be  removed.  1 
refer  to  the  pos.sibility  of  ruthlessly  in¬ 
flicting  unju.stifled  price  advances  by 
the  print  paper  manufacturers  on  the 
publi.shcrs  through  unlawful  combina¬ 
tion  or  otherwise. 


“I  personally  am  strongly  in  favor  of 
Federal  control  of  all  paper  manufac¬ 
tured  as  a  war  measure,  if  for  no  other 
reason  than  to  produce  standardized  al- 
lottment  to  all  newspapers.  Our  news¬ 
papers  to-day  stand  in  four  general 
groups. 

“(1.)  The  big  metropolitan  dailies, 
owning  their  own  mills  and  assured  of  a 
supply  regardless  of  the  rights  ot 
others. 

“(2.)  The  daily  newspapers  buying  di¬ 
rect  from  mills  in  carload  lots. 

“(3.)  The  dailies  buying  through 
brokers  and  jobbers. 

“(4.)  The  country  weeklies  buying  the 
best  they  can. 

“We  have  heard  of  cases  where  big 
city  dailies  with  large  financial  re¬ 
sources  have  bought  up  mills,  assuring 
them  increased  tonnage,  regardless  of 
the  disturbance  of  the  relations  of 
scores  of  smaller  newspapers  with  the 
mills,  and  driving  them  sharply  up 
against  the  brutal  exactions  of  middle¬ 
men  supposed  to  control  the  only  open 
supply  of  paper.  We  likewise  have 
heard  of  the  large  newspaper  which, 
determined  to  secure  its  own  supply, 
bought  everything  in  sight,  regardless 
of  price,  pyramided  orders,  and  helped 
produce  the  greatest  harvest  for  the 
manufacturers  interested  in  marketing 
all  product  above  contract  commit¬ 
ments  at  highest  open-maiket  figures. 

There  are  about  2,600  daily  news¬ 
papers  in  the  United  States,  and  prob¬ 
ably  about  16,000  country  weeklies.  It 
ia  an  outrage  to  permit,  say,  100  big 
city  dailies  to  hog  the  market  ind  drive 
the  weaker,  little  fellows  high  and  dry 
on  the  rocks,  simply  because  the  big 
fellows  want  to  continue  ‘doing  busi¬ 
ness  as  usual.’  During  1917  the  little 
fellows  were  forced  to  pay  from  6  to 
10  cents  a  pound  for  paper,  while  many 
of  the  big  ones  were  enjoying  prices 
below  2  cents,  merely  becau.se  the  latter 
were  better  business  men  and  drove 
sharper  bargains. 

“xVll  of  this  confu.sion  and  unfairness 
can  be  eliminated  through  Federal  con¬ 
trol  of  all  print  paper  manufactured, 
or  Government  control  and  operation  of 
all  mills  with  allotments  to  all  publish¬ 
ers  on  the  basis  of  a  certain  percentage 
of  their  average  use,  .say,  in  1914,  1915, 
and  1916,  the  period  before  the  panic. 
Even  this  could  be  modified  by  the  elim¬ 
ination  of  wa-ste  in  the  ca.se  of  the  Sun¬ 
day  new.spapers,  and  perhaps  the  adop¬ 
tion  of  fixed  standards  of  reading  mat¬ 
ter  for  one,  two,  three,  and  five-cent 
papers. 

“I  am  anxious  to  cooperate  with  the 
other  New  York  new.spapers  in  rigidly 
cutting  out  the  wa.ste  in  the  use  of 
print  paper  covered  in  the  wasteful 
practices  resolutions  of  the  directors  of 
the  American  Newspaper  Publishers 
A.s.sociatlon,  passed  at  Washington. 
Newspapers  in  the  various  cities  should 
hold  get-together  meetings  and  get 
down  to  hard  pan.  If  they  do  not  do 
so,  they  will  be  bringing  down  on  them- 
.sclves  the  same  results  by  perhaps  less 
desired  processes.  If  they  must  be 
saved  from  their  own  folly,  then  Uncle 
Sam  will  have  to  step  in  and  prevent 
them  from  wasting  his  coal,  his  labor, 
his  supplies,  and  the  unnecessary  use  of 
his  cars,  ju.st  now  more  imperatively  re¬ 
quired  for  war  purposes. 

“To  me  the  whole  programme  demand¬ 
ing  uniform  economy  in  print  paper  use 
in  every  pos-sible  way  is  just  as  logical 
and  important  as  any  other  war  neces¬ 
sity.  Why  others  in  a  position  to  know 
iust  as  much  about  conditions  as  I  do 
think  they  can  get  away  with  murder 
while  others  In  their  craft  may  be 
placed  without  any  supply,  is  beyond 
me.  The  maintenance  of  the  smaller 
(Concluded  on  page  19) 
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AMERICAN  NEWSPAPER  WOMAN  SAW 
HlRTJl  OE  RUSSIAN  DEMOCRACY 

Miss  Bessie  Beatty,  After  Eight  Months  in  Russia,  Convinced 
That  Destinies  of  Free  Peoples  Are  Bound  Up  With 
Success  of  the  Great  Revolution 


Ax  American  newspaper  woman.  Miss  Bessie  Beatty,  of  the  San  Francisco 
Builetin,  has  arrived  in  New  York  from  Russia,  after  spending  more  than 
eiglit  months  in  contact  with  and  in  close  study  of  the  revolution,  con¬ 
vinced  that  the  American  people  have  not  yet  awakened  to  the  signiflcance  of 
the  tragic  drama  being  enacted  there. 

Miss  Beatty  has  seen  a  new  and  great  democracy  in  the  making.  She  caught 
the  spirit  of  the  revolution,  felt  the  thrill  of  the  primal  spiritual  forces  which 
have  swept  away  age-old  political  and  social  traditions,  witnessed  the  wondrous 
processes  of  a  national  regeneraUon  in  which  the  things  that  have  been  are 
no  more,  and  in  which  a  great  people  are  being  led  and  swayed  by  a  vision  and 
an  ideal. 

A  New-born  Social  Consciousness  in  Russia 


Slie  has  seen  at  close  range  the  mete¬ 
oric  rise  and  fall  of  leaders,  such  as 
Miliukoff  and  Kerensky.  She  has  known 
l«;rsonally  both  Lenin  and  Trotzky,  and 
has  liad  the  opportunity  to  appraise 
tliem  and  their  policies  without  bias. 
She  iias  seen  the  immemorial  barriers  of 
autocracy  beaten  down,  the  flood-gates 
opened,  and  the  birth  of  social  con¬ 
sciousness  in  the  hearts  and  Uvea  of 
multitudes  of  men  and  women. 

Miss  Beatty  has  been,  for  ten  years, 
an  active,  energetic  newspaper  woman. 
For  most  of  that  time  she  bad  been  con¬ 
nected  with  the  San  Francisco  BuUetin 
as  special  feature  writer.  A  year  ago 
she  decided  that  Russia  offered  the  big¬ 
gest  news  assignment  of  all  time,  and 
she  secured  the  permission  of  R.  A. 
Crothers,  the  publisher,  and  of  Fremont 
Older,  the  managing  editor  of  the  Bul¬ 
letin,  to  cover  that  assignment. 

She  sailed  for  Japan  on  April  2,  1917. 
Four  days  later  the  ship’s  wireless 
brought  tile  news  that  th-i  United  States 
liad  declared  war  on  Germany.  She 
vi.sited  Japan  and  China  on  her  way  to 
Rus.sia. 

Miss  Beatty  spent  eight  days  in  bar¬ 
racks  and  in  the  trenches  with  the  Rus¬ 
sian  regiment  of  women,  "the  Battalion 
of  Death.”  She  was  within  160  yards  of 
the  German  front  trenches,  and  under 
fire.  In  this  company  of  grimly  deter¬ 
mined  women  «he  found  the  expression 
of  the  inner  life  of  the  Russian  people — 
a  symbol  of  that  deathless  aspiration  for 
liberty  and  democracy  w'.r.ch  has  swept 
all  lcs.ser  things  away. 

FOR  A  HETTER  MUTUAL  UNDEaaTANDINO. 

Her  experiences  and  adventures  in 
Russia  have  served  to  convince  Miss 
Ik-atty  that  the  American  people  appre¬ 
ciate  but  feebly  the  real  significance  of 
events  there,  and  that  their  understand¬ 
ing  of  the  Russian  people  is  quite  as 
vague  and  faulty  as  that  of  the  Russians 
of  American  ideals  and  purposes. 

The  Bolshevik!,  the  dominant  politi¬ 
cal  group  in  Russia  at  present,  have 
.secured  their  impressions  of  American 
institutions  and  of  American  political 
and  economic  conditions  from  the  re- 
I>orts  brought  to  them  by  Russians  who 
have  returned  home  after  having  lived 
on  New  York’s  FJast  Side.  We  are  mea¬ 
sured  and  judged,  as  to  our  attitude 
toward  the  workers,  by  the  experiences 
of  those  who  have  encountered  the  most 
.sordid  phases  of  our  industrial  system — 
by  the  stories  told  in  Russia  of  our 
sweat-shops,  of  the  grim  problems  of  life 
faced  by  these  people  in  the  bitter  con¬ 
flict  with  social  and  economic  conditions 
to  the  existence  of  which  cur  own  peo¬ 
ple  have  been  all  too  blind. 

"Hester  Street  has  inte.'preted  Amerl- 


Miss  Bessie  Beattt, 

ca  to  Russia,”  said  Miss  Beatty,  in  a  talk 

with  a  representaUve  of  The  Editor  and  8«n  Fr.n- 

„  _  _  cl»co  Bulletin. 

Publisher,  ^he  Russians  think  of  us 

as  a  great  capitalistic  nation  because  which  the  revolutionists  do  not  com- 
they  assume  that  the  defects,  the  weak-  prehend.  The  spokesmen,  the  real  Am- 
nesses  about  which  they  hear,  are  typi-  bas-sadors  for  our  nation,  are  the  re- 
cal.  If  workers  are  oppressed  by  slave-  turning  Russians,  both  Slavs  and  Jews, 
driving  methods  on  Hester  Street  they  who  have  tasted  American  democracy 


which  the  revolutionists  do  not  com¬ 
prehend.  The  spokesmen,  the  real  Am- 
bas-sadors  for  our  nation,  are  the  re¬ 
turning  Russians,  both  Slavs  and  Jews, 


argue  that  this  must  be  the  American 
way. 

“They  talk  with  their  friends  who 
have  been  here,  and  who  have  man- 


and  found  it  bitter.  We  are  seen 
through  their  eyes,  weighed  in  their 
scales.  Is  It  strange  that  these  Rus¬ 
sians,  under  the  spell  of  a  new  freedom. 


aged — often  through  long  privations —  are  wary  of  the  proffered  friendship  of 
to  save  enough  to  get  them  back  home,  a  nation  in  which  their  poor  have  not 


When  American  democracy  is  men¬ 
tioned  they  visualize  our  slums,  where 
our  poor  are  cheated  and  exploited  by 
employers  and  tradesmen  alike. 

"Our  Ambassadors  to  Russia  cannot 
get  the  ears  and  attention  of  the  people 
there,  for  they  think  and  talk  in  terms 


alway.s  fared  wdl?” 

NOT  ANARCHT,  BUT  DEMOCRACY. 

Miss  Beatty  feels  sure  that  the  ma¬ 
jority  of  American  newspapers  have 
failed  to  make  plain  the  meaning  of 
the  great  things  that  are  happening 


The  Only  Louisville  Newspaper 
Which  Publishes  Circulation 
Figures  Without  Camouflage 

In  order  that  the  advertiser  may  know  the  volume 
of  Herald  subscribers,  both  Daily  and  Sunday, 
we  give  the  figures  for  the  past  five  months, 
showing  circulation  gains  during  this  period. 


THESE  ARE  THE  NET  PAID 

DAILY  (Except  Sunday) 

1916  1917 

October .  49,328  56,096 

November  .  51,126  54,973 

December .  47,578  52,405 

1917  1918 

January .  46,992  53,920 

February  .  48,771  57,557 

SUNDAY  ONLY 

1916  1917 

October .  42,128  48,958 

November  .  42,764  48,388 

December .  42,349  47,057 


FIGURES 


48,958 

48,388 

47,057 


January .  41,404  46,796  5,392 

February  .  43,967  49,047  5,080 

The  Herald  has  by  far  the  largest  non-duplicated 
circulation  of  any  Louisville  newspaper.  Adver¬ 
tisers  who  wish  to  reach  the  greatest  number  of 
people  must  include  it  in  their  schedules  for  both 
Daily  and  Sunday  advertising. 

THE  LOUISVILLE  HERALD 

Kentucky's  Greatest  Newspaper 


Philadelphia 


Morning 


Newspaper 


City 
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THIS  PHOTOGRAPH  WAS  TAKEN  IN  A  COMMUNICATION  TRENCH  ON 
■I'HE  OL.U  EASTERN  FRONT  IN  RUSSIA.  MISS  BEATTY  IS 
SHOWN  HERE  WITH  A  GROUP  OF  RUSSIAN  SOLDIERS. 


over  there.  She  believes  that  we  have 
gained  the  impression  that  the  whole 
movement  in  Russia  Is  a  form  of  an¬ 
archy — that  the  people  are  intoxicated 
with  the  wine  of  new  liberties  and  are 
prepared  to  follow  any  leadership,  how¬ 
ever  dl.sastrous.  She  contends  that  we 
have  a  false  notion  of  Lenin  and 
Trotzky. 

“How  may  we  estimate  the  conduct 
of  men  suddenly  placed  in  posts  of  au¬ 
thority,  except  by  inquiring  how  their 
policies  square  with  the  things  they 
have  stood  for  all  their  lives?  Lenin 
and  Trotzky  have  been  revolutionists 
always.  They  have  always  taught  and 
preached  the  things  they  are  now  do¬ 
ing.  They  are  idealists,  of  course.  But 
why  should  the  Germans  find  it  nec¬ 
essary  to  pay  them  to  do  what  they 
would  readily  sacrifloe  their  lives  to 
be  able  to  do?” 

Miss  Beatty  was  asked  to  explain  the 
motives  of  the  Bolshevik!  leaders  In  de¬ 
serting  the  cause  of  world-wide  democ¬ 
racy  and  in  concluding  a  disastrous 
peace  with  the  German  autocracy. 

"Russia  held  out  for  long  months 
after  her  fighting  forces  had  lost  their 
effectiveness.  Back  of  the  lines  every 
man,  woman,  and  child  demanded 
peace.  They  were  war-weary.  They 
had  overthrown  the  Czar.  They  felt 
that  it  was  his  war — and  he  was  no 
more.  The  people  had  dismissed  him. 
They  felt — and  the  soldiers  at  the  front 
felt — that  the  German  workers  were 
equally  war-weary.  Russians  had  shown 
Germans  how  to  break  the  centuries- 
old  yoke. 

“Trotzky  believed — the  Russian  peo¬ 
ple  believed — that  the  war  would  end  as 
soon  as  the  German  workers  should 
take  heart  and  follow  the  Russian  ex¬ 
ample.  At  the  peace  conference  Trotzky 
was  talking  to  the  German  workers,  and 
he  talked  in  a  language  which  he  be¬ 
lieved  they  could  understand.  He  knew 
that  he  could  not  get  a  hearing  if  he 
appealed  to  them  to  lay  down  their 
arms  in  the  face  of  a  group  of  foes 
whose  policies  the  Russian  workers  up¬ 
held.  So  he  condemned  the  'capitalism’ 
of  the  allied  nations  in  the  .same  terms 
in  which  he  condemned  the  military 
autocracy  of  Germany.  He  really  be¬ 
lieved  that  in  this  he  was  speaking  for 
the  workers  of  all  nations  at  war. 

THE  ME88AOE  TO  THE  GERMAN  WORKERS. 

"In  effect,  Trotzky  said  to  the  Ger¬ 
man  workers:  'We  are  your  brothers, 
and  we  refuse  to  fight  you.  Our  ideals 
are  alike.  We  have  .shown  you  that  no 
ruler  has  the  power  to  compel  us  to 
fight  you.  Why  should  your  rulers 
have  the  power  to  force  you  to  fight  us? 
We  are  signalling  to  you  the  message 
of  our  Revolution — brotherhood,  amity, 
good  will.  Can  you  reject  the  signal?' 


Miss  Beatty,  since  her  return  home, 
has  been  surprised  at  the  editorial  atti¬ 
tude  of  our  newspapers  toward  Russia. 
She  asks:  “Are  we  forgetting  that  our 
enemy  is  Germany,  not  Russia?  Are 
we  to  justify  the  radicals  in  Russia 
who  preach  that  we  are  in  the  war  for 
selfish  ends?  President  Wilson’s  gener¬ 
ous  recognition  of  the  essential  aims  of 
the  Russian  Revolution  should  serve  to 
change  our  attitude  toward  these  sorely 
pressed  people.  We  should  hold  out  to 
them  the  hand  of  symi>athy  and  friend¬ 
ship.  We  stand  at  the  door  of  decision. 
We  can  drive  Russia  into  the  camp  of 
our  enemies,  or  we  can  bc^d  her  as  an 
ally  of  mighty  potentiality.  The  Presi¬ 
dent's  attitude  should  be  the  attitude 
of  all  Americans  and  of  the  Allied  gov¬ 
ernments  and  peoples — an  attitude  of 
encouragement  and  of  help,  translated 
into  real  cooperation  with  the  Russian 
people  in  establishing  a  stable  govern¬ 
ment  and  in  reorganizing  their  forces 
for  resistance  to  the  invader  and  de- 
spoiler." 

Miss  Beatty  believes  that  we  can  im¬ 
press  the  Russian  people  with  the  truth 
that  their  revolutionary  alms  cannot 
be  achieved  until  the  world  has  ridden 
Itself  of  the  German  menace.  They 
must  under.stand,  she  says,  that  we  are 
fighting  for  essential  democracy — not  in 
defense  of  “capitalism,”  which  has,  to 
some  extent,  crept  into  our  national  life 
and  which,  with  us,  is  a  curable  defect, 
and  in  no  sense  a  controlling  force  in 
our  political  system. 

“In  Russia,”  Miss  Beatty  says,  “in¬ 
dividuals  do  not  count  Just  now.  Lenin 
and  Trotzky  may  be  turned  aside  If  the 
course  of  events  should  require  it  The 
revolution  is  everything  to  these  people 
— individuals  nothing.  What  they  call 
their  revolution  is  In  effect  evolution — 
the  emergence  into  the  light  of  the 
democratic  ideal,  so  long  crushed  by  the 
iron  heel  of  autocracy.  If  the  present 
leaders  do  not  measure  up  to  the  hour, 
new  ones  will  arise.  The  destinies  of 
the  free  peoples  of  the  world  are  bound 
up  with  the  great  things  that  are  hap¬ 
pening  in  Russia,  however  reluctant  we 
may  be  to  accept  the  fact.  We  cannot 
make  the  world  safe  for  democracy  un¬ 
less  we  aid  the  Russiia  people  in  safe¬ 
guarding  it  there.” 


Correspondents  to  Banquet 
Albany,  N.  Y.,  March  29. — Invita¬ 
tions  have  been  issued  and  450  accept¬ 
ances  received  for  the  annual  dinner  of 
the  New  York  State  Leelslatlve  Corre¬ 
spondents’  Association  here  April  4. 
Governor  Whitman  will  be  the  principal 
speaker.  Dennis  T.  Lynch,  of  the  New 
York  Tribune,  is  chairman  of  the  In¬ 
vitations  committee. 


‘Til  Say  To  You  That 

WISCONSIN 

Is  one  of  the  best  markets  in  this  whole  United  States, 
and  that  the  newspaper  situation  in  Wisconsin  is  such 
that,  in  spite  of  its  great  area,  population  and  wealth, 
the  state  can  be  completely  covered  with  a  limited  list, 
and  at  a  moderate  expense.” — 

Such  is  the  statement  of  a  man,  who, 
although  he  declines  to  be  called  an  ex¬ 
pert  of  any  kind,  is  generally  recog¬ 
nized  as  being  exceptionally  well  versed 
in  the  actual  business,  marketing  and 
advertising  conditions  of  many  sections 
of  the  country.  His  name,  if  any  reader 
is  curious,  will  be  furnished  on  appli¬ 
cation. 

A  brief  summary  of  a  few  of  the  facts  which  substan¬ 
tiate  his  statement,  follow; 

AGRICILTUKAL  AXD  DAIRY  PRODUCTS; 

Last  year  totalled  nearly  $500,000,000  in  value.  The  dairy 
products  of  Wisconsin  alone  are  nearly  one-fourth  of  those  of 
the  entire  country, 

DAIRY  COWS  AND  HOGS; 

Over  4,000,000  head.  Some  wealth  at  present  prices. 

MINES  AND  QUARRIES; 

One  of  the  largest  producing  states  in  the  country  in  iron,  lead, 
zinc,  stone,  etc. 

TIMBER; 

The  forests  of  Wisconsin  are  still  one  of  the  greatest  producers 
of  both  bard  and  soft  timber  of  all  the  states. 

MANUFACTURES; 

A  great  deal  over  $500,000,000  annually  in  wood  products,  iron 
and  steel,  beef  and  other  food  products,  brewing,  agricultural 
implements,  paper,  automobiles,  etc.,  etc. 

COMMERCE  AND  TRANSPORTATION; 

1,511  towns  and  cities  well  connected  by  rail  and  water  ways, 
’  and  by  lakes  Michigan  and  Superior  on  two  sides  of  the  state. 

GENERAL  CONDITIONS; 

A  fertile  land,  an  industrious  population,  an  idea!  location,  an 
excellent  government,  a  prosperous  merchant  class,  fine  stores, 
and,  for  news  and  business,  newspapers  that  cannot  be  excelled. 

Reach  the  Wisconsin  Market  Nowl 
To  Do  It  You’ve  Got  to  Use  Wisconsin  Newspapers 

Here  Are  the  Best: 

Rate  lor 

Circulation  5,000  lines 

Beloit  News  (E) . •  6,000  .08 

Eau  Claire  Leader-Telegram  (M&E&S)  .’t  8^888  .027 

Fond  du  Lac  Commonwealth  (E) . ♦♦tS,540  .02 

Green  Bay  Press  Gazette  (E) . •  8,864  .08 

Janesville  Gazette  (E)  . “tT.TOl  .0214 

La  Crosse  Tribune-Leader  Press  (E  ft  8)*t  14,824  .085 

Madison,  Wisconsin,  State  Journal  (£)..*  18J185  .08 

Madison,  Wisconsin,  State  Journal  (S)..*  10,199  .08 

MBwankee  Evening  W'lsconsln  (E)  . **84,499  .06 

Milwaukee  Journal  (E)  . **114^188  .14 

Milwaukee  Journal  (S) .  102,716  .14 

Milwaukee  Leader  (E) . *  86,848  .07 

Milwaukee  Sentinel  (MftE) . *  76,718  .08 

Milwaukee  Sentinel  (S) . *  70,889  .11 

Oshkosh  Northwestern  (E) . *tl8,878  .03 

Racine  Journal  News  (E)  . **t7,643  .02148 

Racine  Tlmes-Call  (E) .  **6,822  .0160 

Sheboygan  Press  (E)  . **t6,714  .^48 

Superior  Telegram  (E)  .  14,689  M 

*  A.  B.  C.  Statement  AprU,  1917. 

•*A.  B.  C.  Statement  October,  1917. 
t  Commercial  survey  of  city  sent  on  request. 
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E  D  I  T  O  R  I 


A  L 


SUMMING  UP 

HK  Third  IJborty  I^an  drive  will  open  one 
week  from  to-day — and  it  will  constitute  a 
I»art  of  America’s  answer  to  the  German  of¬ 
fensive  on  the  west  front. 

The  sm-cess  of  the  loan  is  the  personal  concern 
of  every  jw-lf-respectinK  American.  And  that  fact 
a.ssures  an  over-subscription  to  the  bonds. 

.\s  in  the  previous  campaigns,  the  new.spapers 
of  America  will  work  with  zealous  and  jealous 
loyalty  to  the  end  that  the  call  of  the  nation  at 
war  may  reach  and  impress  every  .son  and  daughter 
of  the  great  republic. 

In  keeping  with  its  own  ideals  of  public  service 
Tim  KuiTou  AND  Publisher  has  made  its  fight  in 
b«‘half  of  a  sound  advertising  policy  for  the  Gov¬ 
ernment.  That  fight  has  not  been  lost — its  issue 
has  only  bc*en  deferred.  The  immediate  duty  must 
be  met — and  that  duty  is  to  aid  in  the  success  of 
the  ThinJ  Liberty  Loan. 

The  adoption  of  a  better  advertising  policy  must 
await  the  achievement  of  the  present  task — a  task 
which  the  German  offensive  has  made  ea.sier  for 
us  through  making  its  accomplishment  the  test  of 
our  right  to  live  as  fi-eemen. 

The  case  for  paid  advertising  by  the  <}overnment 
ha.'i  iK-en  presented  in  these  column.s,  within  a  few 
week.s,  by  many  of  the  ablest  newspaper  makers  of 
.Vmerica  Their  arguments  are  unanswerable.  They 
will  prevail — eventually.  The  opponents  of  a  paid 
advertising  policy  P-  the  nation  have  been  able  to 
muster  only  the  arguments  which  have  lieen  re¬ 
peatedly  refuted.  The.se  arguments  have  seemed 
valid  to  Secretary  Mc.Xdoo,  and  has  lieen  controlling 
with  him.  He  will  defer,  in  due  time,  to  wiser 
counsels — for  .American  otticials  do  not  hold  out 
doggi-dly  again.st  majority  sentiment  and  opinion. 

Kditors  and  publiiihers  who  have  so  generously 
piais<‘d  Tim  Kditok  and  I'ubushek  for  the  public 
si-rvii-e  which  it  ha.s  rendered  in  this  campaign  for 
an  advertising  policy  for  the  Government  ba.sed 
upon  sound  business  principles,  have  our  grateful 
thank.s,  and  the  a.ssurance  that  the  crusade  will  be 
earned  on  to  a  victorious  issue.  For  the  next 
month,  however,  there  is  but  one  thing  to  consider — 
and  that  is  the  triumphant  succe.ss  of  the  Third 
Idlierty  Loan! 


NO  Cl  RT.4ILMENT  OF  NEWS  PRINT 
.  PRODUCTION 

HOSK  who  have  opposi>d  legislation  giving  to 
the  Federal  Trade  Oommis.sion  authority  to  su¬ 
pervise  the  manufacture  and  sale  of  news 
print  for  the  iieriod  of  the  war  are  now  face 
to  face  with  a  form  of  Federal  regulation  which, 
truly,  has  an  uninviting  aspect. 

With  authority  to  enfori-e  its  rulings,  the  Federal 
Trade  I'ommission  would  be  able  to  stimulate  pro¬ 
duction,  to  a-ssure  an  adequate  supply,  and  a  fair 
price.  In  the  activities  of  the  Commission  up  to 
date,  these  purposes  and  aims  have  been  up|H‘rmost. 

Hut  legislation  which  would  confer  ui>on  the  Com- 
nii.ssion  needed  authority  has  not  yet  been  enacted. 
Hami»ert'd  by  its  limited  authority,  the  Commi.ssion 
is  doing  all  that  it  can  do  to  restore  a  comiietitive 
market  in  news  print. 

Now  enters  the  Commercial  Economy  Hoard  of 
the  Council  of  National  Defence.  Publishers  had 
not  realized  that  this  Hoard  might  eventually  in¬ 
tervene  in  the  situation.  Hut  it  has  done  so.  Pub¬ 
lishers  arc  toid  very  politely — almost  apologetically 
— that  they  are  using  too  much  paper;  that  they 
are  wasting  a  product  whose  manufacture  must  be 
further  curtailed  because  of  war  conditions;  that 
they  must  make  their  plans  to  cut  down  their  con¬ 
sumption,  because  it  is  going  to  be  necessary  to  cut 
down  production.  The  Economy  lioard  siK‘aks  soft¬ 
ly,  but  carries  a  big  stick.  The  big  stick  is  the  fact 
that  a  recommendation  by  this  Hoard  can  bring 
about  the  issuamce  of  an  OiiDEK  by  the  Fuel  Ad¬ 
ministration — and  how  drastic  these  orders  may 
be  made  was  shown  in  the  .Monday  holidays  dic¬ 
tum. 

Just  now  the  publishers  are  told  that  the  matter 
is  in  their  own  hands.  They  may  so  order  their 
businesses  that  the  consumption  of  news  print  will 
be  reduced  to  the  ultimate  minimum.  If  they  fail 
to  do  this,  it  will  be  done  for  them. 

It  is  in  the  otficial  mind  at  Washington  that  there 


'T^O  one  that  promised  to  give 
■*  him  hardy  cocks  that  would 
die  fighting,  he  said:  **Give  me 
cocks  that  will  kill  fighting.** 
— Plutarch. 


Is  a  vast  waste  of  paper  involved  in  publishing  the 
big  Sunday  iasue.s  of  newspapers — that  these  mu.st 
be  cut  down  to  the  requirements  oT  the  news.  They 
believe  that  too  much  space  is  given  to  advertising. 
They  would  have  newspapers,  for  the  period  of  the 
war,  limited  almost  entirely  to  the  publication  of 
war  news  and  of  governmental  propaganda  feature 
matter,  with  just  enough  advertising — at  very  high 
rates — to  leave  a  skeleton  of  revenue  to  the  business 
office. 

Absurd  and  impos-sible  as  it  may  seem  to  pub¬ 
lishers,  this  is  the  attitude  with  which  the  news 
print  problem  is  approached  by  the  Economy  Hoard. 
In  their  view,  the  Government  must  commandeer 
more  plants  and  power  now  utilizt'd  in  making  pa- 
pt»r,  divert  labor  to  other  channels,  and  ease  the 
pressure  on  our  transportation  systema  New.spa¬ 
pers  nrv  a  necessity,  of  course — but.  as  they  see  It, 
they  are  too  big,  too  numerou.s.  and  their  circula¬ 
tions  too  great. 

The  board  of  directors  of  the  A.  N.  P.  A.  urges 
upon  all  publishers  extreme  measures  of  economy 
in  the  use  of  paper.  These  are  ju.stitled.  They 
should  be  adopted.  But  the  prospect  for  a  Govern¬ 
ment  order  which  would  demoralize  our  most  vital 
industry  should  arouse  such  a  storm  of  prote.st  that 
the  well-intentioned  but  benighted  members  of  the 
Commercial  Economy  Board  will  see  a  great  lighj. 

Who  .shall  be  the  judges  of  the  sizes  of  issues,  of 
the  limits  of  paid  circulations,  of  the  \olume  of  a<l- 
vertising  of  American  newspapers?  Who  shall  as¬ 
sume  to  .standardize  newspapers?  Who,  but  their 
editora  and  publishers,  shall  decide  as  to  whether  a 
feature  is  worth  the  paiR?r  required  for  its  publica¬ 
tion? 

Excepting  war  supplies — and  these  include  fooel- 
stuffs,  fuel,  munitions,  and  clothing — news  print  is 
the  prime  necessity.  Only  as  an  extreme,  desperate 
measure,  enforced  by  military  nece.ssity,  should  its 
production  be  curtailed.  The  vital  interests  of  the 
nation  cal!  for  greater,  not  diminished,  output  from 
the  paper  mills.  They  call  for  better  newspapers, 
not  for  poorer  ones — for  newspaner.s  which  mirror 
in  a  large  way  the  life  of  a  great  people. 

To  seriously  curtail  the  production  of  news  print 
would  be  to  seriously  menace  the  existence  of  a  free 
press — and  at  the  period  in  the  nation’s  life  when, 
more  than  ever  before,  its  inspiriting  and  unifying 
influence  is  vital  and  indispensable.  The  regulation 
of  the  production  and  sale  of  news  print  is  a  matter 
for  the  Federal  Trade  Commi.s.sion  to  handle,  not 
for  the  Commercial  Economy  Boai'd. 


Don  C.  SEITZ,  business  manager  of  the  New 
York  World,  says  that  he  has  never  resigned 
from  a  po.sition — he  has  always  been  bred.  Having 
lK*en  connected  with  the  World  for  twenty-five 
years,  Mr.  iSeitz  may  well  afford  to  treat  ligiiUy  a 
very  grave  matter.  There  are  men  on  the  ”llow,” 
however,  who  have  resigned  twenty-five  positions 
during  that  period — and  who  refuse  to  abdicate  any 
job  on  other  terms.  Mr.  Seitz  has  missed  a  lot  of 
excitement  and  drill  in  his  placid  journey  to  fame 
and  fortune. 


Xlarcb  3U,  IRIS.  Volume  SO,  No.  42 

THE  EDITOR  AND  PUBLISHER. 
Published  weekly  by 
The  Editoe  and  Publieheb  Co.. 

1117  World  Building,  63  Park  Row,  New  York. 

lames  Wright  Brown,  president  and  editor;  Edwin 
Doddridge  DeWitt,  secretary,  treasurer,  and  publisher; 
W.  D.  Showalter,  managing  editor;  Carl  H.  Gets,  news; 
Marlen  E,  Pew.  features;  Geo.  P.  Leffler,  assistant 
treasurer  and  business  manager;  1.  W.  Ferguson,  ad- 
veitising  manager;  Edw.  Cans,  circulation. 

10  cents  a  copy;  $3  a  year;  foreign  postage  $1.00: 
Canadiafi.  so^* 

Entered  is  the  New  York  Post  Office  as  second-class 
matter. 


THE  ,\.  A.  C.  W.  CONVENTION 


The  fourteenth  annual  convention  of  the  As¬ 
sociated  Advertising  Clubs  of  the  World  will 
be  held,  as  scheduled,  in  San  Francisco,  from 
July  7  to  11.  It  will  be  held  in  a  city  which  recog¬ 
nizes  the  bigness  of  the  event  and  what  it  means. 

The  opposition  which  has  developed  in  some  quar¬ 
ters  to  the  plan  of  holding  the  con%-ention  this  year 
has  been  short-sighted.  It  is  already  yielding  to 
the  broader  view  which  President  Wilson  holds — 
the  view  that  a  postponement  of  this  event  w’ould 
be  a  sign  of  a  slowing  up  in  the  nation’s  business 
and  an  indication  that  advertising,  as  a  force  in  our 
national  life,  had  lost  its  potency  in  a  period  of 
stre.s.T  and  anxiety. 

The  Editor  and  Publi-sher  believes  that  the  con- 
.vention  .should  not  only  be  held — a.s,  of  course,  it 
will  be — tout  that  it  should  be  more  fully  representa¬ 
tive  of  .American  advertising  interests  than  any 
of  its  predecessors.  It  should  be  a  great  congress 
of  business  men,  with  delegates  from  every  city  of 
the  nation,  assembled  for  serious  consideration  of 
the  new  economic  conditons  facing  the  world.  It 
should  resolve  it.self  into  a  symbol  of  the  American 
spirit  of  those  new  day.s.  It  should  unify  the  ad¬ 
vertising  men  of  the  nation  in  their  purpose  to 
safeguard  the  nation’s  economic  life. 

This  is  not  to  be  San  Francisco’s  convention,  in 
the  larger  sense.  It  will  lx;  equally  New  York’s 
convention,  and  Boston’s,  and  t'hicago’s.  Its  .suc¬ 
cess  must  be  the  concern  of  all  men  who  serve  in 
the  ranks  of  the  advertising  army — that  army  which 
is  lighting  to  make  America  safe  for  initiative,  for 
enterprise  for  Industry. 

The  newspapers  of  the  country  may  serve  the 
intere.sts  of  American  business  by  stressing  the  sig¬ 
nificance  of  the  big  event.  They  should  urge  upon 
their  local  adverti.sing  men  the  importance  of  rep¬ 
resentation  in  its  councils. 

Advertising  has  not  been  stunned  into  impotency 
by  the  great  war — it  has  been  called  to  higher  ser¬ 
vice.  The  attendance  at  the  July  convention  should 
demon.strate  how  splendidly  that  call  is  being  an¬ 
swered. 

GETTING  OUR  NEWS  FROM  THE  ENEMY 

SENATOR  JONES,  of  Washington,  in  the  cour.se 
of  his  speech  on  Wednesday,  asked  why  it  was 
that  we  get  news  from  Germany  with  reference 
to  our  boys  at  the  front  before  our  own  Govern¬ 
ment  gives  it  to  us.  Ho  charged  that  the  fact  of 
our  participation  in  the  defence  of  the  western  front 
had  been  denied  in  Wa.shington  over  a  period  of 
forty-eight  hours  after  the  news  h.ad  come  from 
Germany — then  finally  admitted. 

This  instance  is  typical.  It  illustrates  the  policy 
of  our  bureaucrats  in  the  ti-eatment  of  war  new.s. 
They  contend  that  we  must  not  afford  information 
to  the  enemy.  In  this  instance  the  people  of  our 
country  have  had  to  get  their  information  about  our 
military  activities  from  that  same  enemy. 

The  Committee  on  Public  Information  has  some¬ 
times  had  to  “pry  loose’’  from  the  officials  of  the  War 
Department,  it  is  said,  news  wfijeh  the  American 
people  should  have.  These  officials,  actuated  by 
the  highest  motives  of  loyalty,  schooled  in  what  Mr. 
Creel  has  called  “iron  silence,"  have  failed  to  realize 
that  the  American  people  were  to  be  considered  as 
a  factor  in  the  conduct  of  their  war. 

Gen.  March,  in  defending  the  War  Department’s 
order  for  the  publication  of  casualty  lists  in  which 
the  home  addre.s.ses  of  the  dead  or  wounded  soldiers 
should  be  omitted,  assigned  as  one  reason  the  fact 
that  the  relatives  of  such  soldiers  would  bo  an¬ 
noyed  by  claim  agents,  offering  to  collect  war  in¬ 
surance  for  them.  Gen.  March  might  properly  rec¬ 
ommend  that  this  noxious  nuisance  be  abated 
through  other  means.  Congress  might,  for  instance, 
fix  the  maximum  fee  to  be  coilected  by  such  shy¬ 
sters  at  six  cents,  or  the  War  Department  might 
refuse  to  deal  with  them  at  ali.  Hut  the  military 
mind  sees  the  same  old  solution  for  this  evil — 
secrecy. 

Throughout  the  early  stages  of  the  German  of¬ 
fensive  our  first  news  of  how  the  operations  were 
going  came  from  Germany,  to  be  practically  con¬ 
firmed  later  by  official  dispatches  from  our  Allies. 
He  who  tells  the  news  first  has  a  great  tactical  ad¬ 
vantage  over  later  relators  and  interpreters.  When 
will  that  truth  bo  realized  by  our  war  officials? 
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There  is  nothing  so  easy  but  that  it  becomes 
difficult  when  you  do  it  with  reluctance. 

— Terence. 


PERSONALS 

STANLEY  W.  PUENOSIL,  of  the 
Paris  staff  of  the  Associated  I*ress, 
has  arranged  for  a  commission  as  sec¬ 
ond  lieutenant  in  one  of  the  branches  of 
our  military  force  in  France.  Mr. 
Prenosil,  whose  home  is  in  West  Spring- 
field,  Mass.,  was  recently  drafted  and 
immediately  endeavored  to  get  Into  ac¬ 
tive  service  more  speedily  than  would 
be  possible  if  he  w’ere  to  return  to  this 
country. 

F.  W.  Enright,  editor  and  publisher 
cf  the  Lynn  (Mass.)  Telegram,  was  a 
New  York  visitor  this  week. 

Arthur  H.  Warner,  of  the  .staff  of  the 
New  York  Evening  Post,  has  been  ap¬ 
pointed  assisLint  city  editor.  Mr.  War¬ 
ner  was  for  two  years  after  the  out- 
treak  of  the  war  a  journalist  in  Paris, 
and  is  now  lecturing  on  the  w’ar. 

li.  Wallace  Hopkins,  the  representa¬ 
tive  of  William  Randolph  Hearst,  is  co- 
ciMjrating  enthusiastically  with  the 
work  of  the  Liberty  Loan  Cjommlttee, 
New  York. 

M.  C.  Itogers,  of  the  Providence  Jour¬ 
nal  .staff,  has  gone  to  Fall  River,  Mass., 
as  an  editorial  writer  on  the  Fall  River 
News. 

Arthur  E.  J.  Reilly  will  succeed  John 
Jay  Daly  as  editor  of  the  New  Rritian 
(Conn.)  Herald.  Mr.  Daly  is  to  serve 
with  the  colons.  Mr.  Iteilly  was  formerly 
with  the  New  Haven  Register. 

Charles  P.  Lannlng,  for  four  years  a 
cartooni.st  on  the  Providence  Journal, 
has  resigned  to  accept  a  position  with 
the  Gehring  Publishing  Company,  of 
New  York. 

Charles  M.  Day.  editor,  and  Baron  C. 
Dow,  managing  editor,  of  the  Sioux  Fails 
(S.  D.)  Daily  Argus-Leader,  have  pur¬ 
chased  the  stock  in  the  Argus-I^eader 
Company,  held  by  the  heirs  of  the  late 
Senator  A.  B.  Kittredge.  Mr.  Day  thus 
materially  Increa.ses  his  Jioldings  and 
Mr.  Dow,  who  has  been  with  the  Argus- 
Leader  for  twenty-five  years,  and  who 
for  the  past  .seven  years  has  been  the 
bu.slnc.ss  manager,  secures  a  substantial 
interest  in  the  company. 

Mrs.  George  F.  Richard.s,  the  only  wo¬ 
man  correspondent  in  the  press  gal¬ 
leries  of  Congre.ss,  has  added  the  Hart¬ 
ford  Courier  to  her  string  of  new.spa- 
pers. 

Ralph  Block  is  a  new  member  of  the 
New  York  Tribune  Bureau  in  Washing¬ 
ton. 

L’Echo  de  Paris  is  now  repre.sented 
in  Washington  by  Gilbert  Scldes. 

Tlieodore  Tiller  has  returned  to  the 
press  galleries  of  Congress,  now  repre¬ 
senting  the  Atlanta  Journal  and  other 
papers.  He  was  formerly  in  charge  of 
the  pre.ss  information  bureau  of  the 
War  Department. 

John  J.  Carson,  formerly  of  the  In¬ 
diana  Times,  is  now  a.ssistant  to  Charles 
P.  Keyscr,  chief  of  the  St.  Louis  Globe- 
Democrat  bureau  in  Washington. 

F.  M.  Heller,  of  the  Toledo  News- 
Bee;  Louis  Hanlon,  of  the  Philadelphia 
Ledger,  and  Garet  Garrett,  editor  of  the 
New  York  Tribune,  were  ^'l3itors  to 
Wa-shington  this  week. 

Harry  A.  Williams,  of  the  Los  An¬ 
geles  Times;  Daniel  Bidwell,  of  the  Hart¬ 
ford  Courier,  and  Joseph  Timmons,  of 
the  Los  Angeles  Examiner,  recently 
passed  through  Washington  on  their 
way  to  the  European  battlefields  as  war 
correspondenLs. 

J.  B.  Doze,  who  since  1910  has  been 
employed  steadily  on  the  Wichita  Eagle 
as  city  editor,  tele.graph  editor,  night 
editor,  and  oil  editor,  has  been  made 
managing  editor.  Mr.  Doze  took  his 
frst  job  on  the  Eagle  in  1901, 

Elmore  Elliott  Peake,  the  novelist, 
has  been  added  to  the  staff  of  the  Chi¬ 


cago  Evening  Po.st,  and  has  been  cov¬ 
ering  the  Billy  Sunday  story. 

Arthur  Ogle,  a  former  St.  Louis 
newspaper  man,  who  was  commis¬ 
sioned  a  first  lieutenant  in  the  Na¬ 
tional  Army  after  having  been  trained 
at  Port  Sheridan,  has  been  promoted 
to  a  captaincy.  He  is  stationed  at 
Camp  Grant,  Rockford. 

John  Ralston  Covert,  formerly  news 
editor  of  the  Philadelphia  Evening 
Bulletin,  has  been  commissioned  a  lieu¬ 
tenant  in  the  navy  and  has  been  as- 
.signed  to  the  intelligence  department 
in  Washington. 

John  C.  Crary,  for  four  years  city 
editor  of  the  Albany  Journal,  has  re¬ 
signed.  His  place  will  be  taken  by 
James  H.  Gaylor,  legislative  corn*spon- 
dent  of  the  Journal. 

Edwin  Arvidson  has  joined  the  city 
staff  of  the  St.  I’aul  Daily  News  after 
.service  on  the  Dispatch-Ihoneer  Pre.ss. 

A.  G.  Sheekman  is  a  recent  addition  to 
the  local  force  of  the  St.  Paul  Daily 
News. 

Url  Mulford,  for  the  pa.st  twelve  years 
managing  editor  of  the  Corning  (N.  Y.) 
Journal,  has  lesigned.  He  will  devote 
his  time  in  the  future  to  the  preparation 
of  historical  works. 

Allsu-t  W.  Bailey,  night  news  editor  of 
the  .Mbany  Knickerbocker  Press  for  the 
pa.st  year,  has  joined  the  copy  desk  of 
the  (Cleveland  News.  Mr.  Bailey,  prior 
to  going  to  the  KnlckerlKH'ker  Pre.s.s, 
was  on  the  copy  desk  of  the  Cleveland 
Leader. 

L.  J.  Malarkey,  athletic  director  and 
instructor  in  Columbia  Univer.sity,  Port¬ 
land,  has  joined  the  local  staff  of  the 
Oregonian. 

Walter  W.  H.  It.  May,  a.ssistant  city 
editor  of  the  Portland  Oregonian,  has 
taken  a  leave  of  absence  to  make  an 
Eastern  trip  on  whicli  he  is  arranging 
concert  engagements  for  Maud  Powell, 
violinist. 

Ralph  H.  Hall,  formerly  automobile 
editor  and  assistant  city  editor  of  the 
Seattle  Post-Intelligencer,  has  joined  an 
automobile  distributing  firm  in  Seattle 
as  I*ublicity  man. 

C.  R.  Maybin,  formerly  a.s.sistant  auto¬ 
mobile  editor  of  the  Seattle  Times,  is 
back  on  the  telegraph  desk  of  the  Ta- 
como  Tribune. 

Eddie  Hill,  sporting  editor  of  the  Seat¬ 
tle  Star,  ha.s  been  called  to  report  for 
military  .service  in  the  next  draft. 

Arthur  Ander.son,  formerly  on  the 
reportorial  staff  of  the  Seattle  Times, 
has  enli.sted  in  the  navy. 

A.  G.  Holt,  .secretary  and  business 
manager  of  the  Waushara  (Wls.) 
Argus,  has  .sold  his  interest  in  that 
newspaper  to  F.  M.  Ri.sk. 


Visitors  to  New  York 

Herman  Black,  publisher  of  the  Chi¬ 
cago  American. 

liodney  E.  Boone,  foreign  department 
of  Chicago  American. 

Ed.  Flicker,  bu.siness  manager,  Cin¬ 
cinnati  Enquirer. 


A.  P.-I.  N.  S.  Suit  Postponed 
Washington,  March  23. — On  motion 
of  attorneys  for  the  International  News 
Service,  the  Supreme  Court  to-day  post¬ 
poned  hearing  of  arguments  until  April 
29  in  the  suit  brought  by  the  Asso¬ 
ciated  Press  to  prevent  the  pirating  of 
news.  Arguments  were  to  have  been 
heard  April  15. 


NEW  YORK  PUBLISHERS 
SEE  NEED  OF  ECONOMY 

(Continued  from  page  15) 

newspapers  for  public  information  and 
the  interpretation  of  our  Government’s 
purposes  in  the  present  great  emer¬ 
gency  is  even  more  important  than  con¬ 
tinued  enormous  profits  to  the  owners 
of  a  few  big  city  dailies. 

KVENING  MAIL  WII.L  CUT. 

G.  H.  Larke,  business  manager  of  the 
New  York  Evening  Mail,  believes  that 
his  paper  can  .show  substantial  savings 
within  the  next  thirty  days.  Mr.  Larke 
has  had  much  to  do  with  the  news  print 
situation,  especially  during  the  last  few 
months,  and  is  in  a  position  to  speak 
with  authority  concerning  it.  He  .says: 

'“The  Evening  Mail,  as  we  presume  all 
other  papers  are  doing.  Is  getting  rigidly 
after  all  possible  conservation  of  news 
print  paper,  and  will,  no  doubt,  be  able 
to  effect  considerable  savings  in  the  next 
thirty  days. 

“As  a  member  of  the  New  York  City 
Fubllshers’  Committee  on  the  newsprint 
transportation  question,  I  have  been 
somewhat  closely  in  touch  with  condi¬ 
tions  at  the  mills  and  with  the  rail¬ 
roads  since  early  in  January.  I  feel 
that  as  far  as  the  reduced  mill  produc¬ 
tion  for  the  first  two  months  of  the  year 
is  concerned,  the  coincident  sea.sonable 
troubles  with  water-power  and  trans¬ 
portation  (the  latter  accentuated  by 
traffic  congestion  and  fuelless  days),  the 
situation  has  been  con.siderably  Irnpi^ved 
during  the  month  of  March.  Of  course, 
there  have  been  periodic  shortages  of 
cars,  but  as  far  as  New  York  is  con¬ 
cerned,  for  the  most  part  news  print 
.shipments  have  come  through  in  March 
much  more  speedily  than  at  any  time 
for  months.  For  the  most  part,  too,  I 
think  manufacturing  conditions  are 
greatly  improved  over  the  flr.st  two 
months  of  the  year. 

MAnc'H  INCREASE  SBASONARLE. 

“Of  course,  there  has  been  a  natural, 
.sea.sonable  increase  in  con.sumption  in 
March,  as  the  volume  of  advertising  has 


been  normally  regained  from  the  regu¬ 
lar  February  slump,  but  it  will  be  in¬ 
teresting  to  note  the  change  in  the  total 
mill  production,  and  the  stocks  on  hand 
at  the  mill,  in  transit,  and  in  publi.sh- 
ers’  hands  on  March  31.  It  would  seem, 
however,  that  stocks  should  be  more 
promising  than  at  the  end  of  Febru¬ 
ary. 

“Next  to  men,  implements  of  war, 
ships,  and  funds,  it  would  appear  that 
the  daily  newspaper  is  the  mo.st  vital 
instrument  in  our  warfare  to-day,  and 
particularly  in  view  of  the  recent  de¬ 
velopments  on  the  western  front.  What 
many  choose  to  term  propaganda  has 
become  almost  as  important  as  any  oth¬ 
er  factor  in  this  war,  and  as  the  coun¬ 
try  has  reached  a  stage  where  the  people 
desire  to  be  kept  more  fully  informed,  it 
would  appear  highly  important  to  the 
success  of  the  war  that  no  unneces.sary 
obstacles  should  be  placed  in  the  way 
of  the  daily  newspapers  completely  ful¬ 
filling  this  trust.” 

J.  H.  Hlggin.s,  general  manager  of  the 
Boston  (Ma.s.s.)  Herald,  says: 

“Inasmuch  as  the  Boston  publishers 
have  the  question  of  con.servation  of 
news  print  paper  under  serious  con¬ 
sideration,  I  deem  it  inadvisable  at  this 
lime  to  make  any  comments. 

“We  are  doing  everything  possible 
here  in  the  Herald  to  eliminate  waste 
and  minimize  returns.  I  am  hopeful  that 
the  publishers  in  Boston,  corporately 
considered,  will  take  some  action  in  the 
immediate  future.” 


PRINT  PAPER  DECREASING 


.Shipments  Exceeded  Production  During 
First  Half  of  March. 

Washington,  March  28. — Consump¬ 
tion  of  news  print  paper  is  exceeding 
production  and  mill  stocks  are  gradually 
falling  off.  Federal  Trade  Commission 
figures  made  public  to-day  show  ship¬ 
ments  of  52,693  tons  for  the  flr.st  two 
weeks  in  March,  while  only  50,318  tons 
were  produced.  Mill  stocks  March  17 
amounted  to  28,327  tons,  of  which  22,293 
were  standard  news. 

Production  from  January  1  to  March 
17  was  242,462  ton.s,  against  260,839  tons 
for  the  same  period  last  year. 

Loss  of  production  for  the  first  two 
weeks  of  March  is  ascribed  to  strikes  on 
the  Pacific  Coast,  lack  of  fuel,  and  clos¬ 
ing  down  of  mills  at  Niagara  Falls  by 
Government  order. 


“The  Butte  Miner  Has 
Signed  a  Contract  for 
the  Haskin  Service  for 
One  Year.” 
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MAHKKT  I  OK  KUTI  KK 
SUBSrilLJTES  (;OOI) 

Sur>ry  «f  I'tiilfil  Stairs  aii<l  (iatiaila 

ShowH  lliat  IVrMrh|»a|)rr  Advertising 
VI  ill  Develop  the  Field  aiul  Make 
Demand  I’erinanent. 

Tile  Hureau  of  Advortj.slng  of  the  A. 
N.  1’.  A.,  after  an  exhaustive  survey  tif 
llie  market  for  liutter  sulistitutes.  made 
in  praetieally  <-very  State  in  the  t’nion 
and  in  Canada,  declares  the  situation 
offers  one  of  the  most  striking  opjiortu- 
nities  for  protitabie  advertising  that  the 
Bureau  has  found. 

The  survey  siiows  that  there  is  a  con¬ 
stantly  increasing  demand  for  butter 
substitutes,  cau.st-d  by  the  high  price  of 
liutter.  Since  the  survey  was  made  dur¬ 
ing  the  winter  tiionths,  the  Bureau  sug¬ 
gests  that  unless  the  general  public  is 
pmiierly  educated  through  adverti.sing 
to  the  use  of  oleomargerine.  nut  butters, 
etc.,  there  will  be  a  falling  off  in  the  de- 
m.and  as  the  summer  months  lower  the 
price  of  butter. 

There  is  a  general  demand  by  deal¬ 
ers  for  newspajicr  adverti.sing  to  edu¬ 
cate  the  public  to  the  food  values  of 
the.se  products.  A  few  dealers,  it  has 
lieen  found,  .say  they  will  not  carry 
oleos  at  all  becau.se  of  restrictive  licen.se 
conditions  or  local  prejudice,  while 
others  s;iy  they  will  not  advertise  but¬ 
ter  substitutes,  but  will  be  glad  to  back 
up  the  manufficturers’  newspaper  ad¬ 
vertising.  Still  others  accept  the  de¬ 
mand  as  it  exist.s.  meeting  it  as  an  or¬ 
dinary  merohandislng  problem.  Com¬ 
ments  by  some  dealers  make  it  clear 
that  oleo  or  nut  butter  can  be  sold  as 
a  “quality”  product,  with  proper  adver¬ 
ti.sing. 

PEMAND  IN  CITIES. 

The  demand  seems  to  be  grea'est  in 
large  cities  and  in  the  industrial  centres, 
but  in  some  cities  the  distribution  is 
re.stri<-ted  liecause  of  license  require¬ 
ments. 

In  many  localities  that  arc  centres  of 
dairy  Interests,  even,  an  increased  de¬ 
mand  is  discovered,  though  dealers  at 
these  points  are  chary  about  pushing 
the  sub.stitutes  for  fear  of  antagonizing 
lo<al  Interests.  In  Fre.sno,  Cal.,  for  in¬ 
stance.  dealers  report  an  increa-sed 
demand,  and  much  the  same  condition 
Is  reported  from  dairy  centres  in  Ore¬ 
gon.  The  report  from  Winona,  Mich., 
.says:  "Although  this  is  a  dairy  coun¬ 
try,  one  of  the  dealers  says  that  the 
dairymen  are  actually  selling  their 
cream  and  milk  and  buying  substitutes 
for  their  own  use.  One  dealer  who  sold 
practically  no  oleo  a  year  ago.  now  shells 
six  times  as  tnuch  oleo  as  he  does  but¬ 
ter.” 

BUTTER-MAKER  YIELD. 

Representatives  of  dairy  1ntere.st.s, 
which  have  heretofore  opposed  all  but¬ 
ter  .substitutes,  sugge.st  that  they  would 
be  les-s  antagonistic  if  the  copy  adver¬ 
tising  the  substitutes  were  to  take  the 
line  that  they  were  not  to  take  the  place 
of  butter,  but  were  to  be  used  with  it. 

The  Bureati  strongly  urges  upon 
manufacturers  the  adyi.sability  of  news¬ 
paper  campaigns  at  this  time,  declar¬ 
ing  that  good  butter  .substitutes  can  be 
put  on  the  market  and  gain  permanent 
foothold.  I>alers  are  willing  to  push 
them  if  they  arc  tracked  up  by  news- 
pai>er  adverti.sing,  and  the  pMblic  is 
anxious  to  buy  them.  Intensive  work, 
intensive  advertising,  it  says,  and  a 
I>roper  quality  of  product  at  this  time 
assure  a  good  market  for  all  time  to 
come.  Manufacturers  are  urged  to 
study  the  pos.slbllitles  of  different  mar¬ 
kets  and  the  chances  of  establishing 


thi'ir  brands  in  the.se  markets  through 
new.'-TiaiMr  jidvert i.sing  and  d«‘aler  co- 
oi<e  ration. 

.MAf.KET  IN  CANADA. 

The  summary  from  the  Canadian 
I're.ss  .V.s.s<K’iati»*n.  sln>ws  some  of  the 
s|>lendi<l  market  possibilities  in  t'anada 
.at  the  pre.sent  time.  It  .says: 

"There  is  a  general  feeling  in  ('anada 
that  th<‘  prices  for  butter  are  too  high, 
it  was  tliat  feeling  that  led  the  Govern¬ 
ment  to  remove  the  n-st fictions  on  the 
im]K>rtation  of  oleoma rgu fine.  There  is 
no  doubt  that  aggre.ssivc  oleomargarine 
manufacturers  would  sei'ure  large  vol¬ 
umes  of  l)Uslne88  in  Canada  if  they  were 
to  present  the  values  of  their  product 
and  the  economy  in  its  use  to  Canadian 
people  through  adverti.sing  in  the  press 
of  Canada. 

“In  this,  as  in  many  other  things,  it 
will  be  the  early  bird  that  will  get  the 
worm.  Now  is  the  time  that  people  will 
l>e  commencing  to  use  some  form  of 
oleomargarine.  Most  people  will  stick 
to  the  brand  they  commence  to  use; 
therefore,  it  is  important  that  the  man¬ 
ufacturers  of  oleomargarine  who  desire 
to  build  up  a  buslne.ss  In  Canada  should 
get  into  the  advertising  columns  at 
once.” 


More  Money  for  .Advertising 

An  appropriation  of  $10,000  to  be  used 
in  advertising  St.  Ixuiis  during  1918  has 
been  a.sked  of  the  St.  Ixiuis  Chamber 
of  Commerce  by  its  publicity  committee. 
This  fund  would  not  be  a  part  of  the 
proposed  $50,000  fund,  which  the  Cham¬ 
ber  and  the  city  plan  to  raise  for  the 
8.'imc  purpose. 


Bangkok,  Siam,  has  six  dally  news¬ 
papers  which  have  an  average  circula¬ 
tion  ^of  700  copies  each. 


INTERTYPE 
Side  Magazine 

for  setting  big  heads, 
ad  figures,  etc. 

Has  a  keyboard  similar  to  the 
main  keylxiard  —  not  a  vertical 
“punch-board.” 

“Accommodates  six  more  char¬ 
acters  than  other  similar  devices 
and  three  more  matrices  per 
channel. 

Matrices  from  the  side  mag¬ 
azine  can  be  mixed  in  the  same 
line  with  matrices  from  any  one 
of  the  regular  magazines. 

The  side  magazines  are  easily 
removed  and  replaced. 

Can  be  applied  to  outstanding 
Standardized  Intertypes  of  all 
models  as  well  as  to  new  ma¬ 
chines. 

Send  for  Literature 


INTERTYPE 

CORPORATION 

.SO  Court  St.,  BROOKLYN,  N.  Y. 


NF,W  A.  A.  r..  W.  DEPARTMF.NTAI, 

Carl  Hunt,  Former  F^ditor  of  Associated 
.Advertising,  Placed  in  Charge. 

Announcement  has  been  made  from 
the  headquarters  office  of  the  Associated 
Advertising  Clubs  at  Ind’anapolis,  that 
a  new  department  has  been  created, 
known  as  the  Kxtension  Division  of  the 
Association,  tuid  that  Carl  Hunt,  for 
three  years  editor  of  As.soeiated  Adver¬ 
ti.sing,  the  A.ssociation  publication,  has 
Iwen  placed  in  charge  of  it. 

Noble  T.  Praigg,  who  has  been  asso¬ 
ciated  with  Mr.  Hunt  in  the  conduct  of 
the  magazine  for  .som?  months,  has 
taken  charge  of  the  publication,  and 
George  Stout,  a  former  newspaper  ed¬ 
itor,  has  been  engaged  to  aid  Mr.  Praigg 
with  convention  publicity  work  and  with 
the  magazine.  Mr.  Praigg  is  a  former 
newspaper  man,  who  la*er  had  adver¬ 
ti.sing  agency  experience. 

Rerkwith  Agency  to  Move 
The  S.  C.  Beckwith  Special  Agency 
will  move  about  May  1  from  the  New 
York  Tribune  Building  to  the  fifth 
floor  of  the  New  York  World  building. 

Plans  were  made  to  move  to  the  Fourth 
Avenue  building  but  the  down  town 
building  was  decided  upon  Anally. 

How  Are  You 
Advertising  Your 

• 

How  far  would  you  get  with  the  space-buyer 
for  a  NATIONAL  ADVERTISER  if  you  told 
him  frankly  that  you  did  not  believe  in  advertising 
your  own  commodity? 

What  sort  of  an  appeal  could  you  make  to  him 
if  you  urged  him  to  use  your  advertising  space 
and  at  the  same  time  let  him  understand  that  you 
did  not  have  any  very  strong  faith  in  advertising 
SO  FAR  AS  YOUR  OWN  BUSINESS  WAS 
CONCERNED? 

Are  you  not  doing  this,  in  effect,  when  you  try 
to  sell  him  newspaper  advertising  space  through 
the  medium  of  circulars  and  form  letters  and  per¬ 
sonal  solicitation — through  any  and  all  methods, 
in  fact,  except  the  method  you  are  urging  upon 
him  for  use  in  developing  his  own  business? 

If  you  will  face  this  question  squarely  it  may 
result  in  bringing  more  of  your  advertising  to 
The  EDITOR  AND  PUBLISHER— but  that  is 
of  less  importance  to  you  than  the  fact  that  it  will 
bring  more  of  the  business  of  the  NATIONAL 
ADVERTISER  to  YOUR  PAPER! 

THE  EDITOR  &  PUBLISHER 

—  The  Newspaper  Advocate  — 

1117  World  Building  Now  York  (jly 


All  Men  Honor  Gov.  Edge 
Governor  Walter  K.  Kilgo,  of  New 
.lor.sey,  proprietor  of  the  IDorland  Ad- 
York,  Ixindon,  Atlantic  City,  and  up  to 
the  beginning  of  the  wai  in  Berlin  and 
Brussels,  was  elected  an  honorary  mem- 
l)cr  of  the  Repre.sentativos  Club  at  their 
monthly  meeting  Monday  at  the  Mc- 
Alpin. 


He  Huk  Our  Vole 

A  former  einitloyee  of  the  St.  Paul 
Dally  New.s,  I.^iwrence  C.  Hodgson,  who 
wrote  under  the  i><>n  name  of  “I.4irry 
Ho,”  has  been  nominated  for  the  po.sl- 
tlon  of  Mayor  of  St.  Paul. 


The  Best  Known  Slogan 
in  St.  Louis 


— doni  •ay”Paptf 

gSTAR: 

Trade  Mark  Rattatered 
Foreign  Advertiaing  Repreaentatives 

Story,  Brooks  &  Finley 

ClilenKo  Phllndelpliln  New  York 
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ADVERTISE  NOW  FOR 
AFTER-WAR  TRADE 


E.  B.  Merrilt,  Well-Known  Advertining 
Man  Who  Has  Just  Entered  New 
York  Field,  Offers  Sound  Coun¬ 
sel  to  National  Advertisers. 


Tliiit  the  maker  i.s  biBKcr  tlian  the 
goods  ho  tnakes  and  that  Amcriean  busi¬ 
ness  men,  who  fail  to  prepare  for  the 
after-war  trade  liattle,  arc  inviting  dls- 
a.ster,  is  tlie  bu.sinoss  gosped  of  K.  H. 
Merritt,  for  sixteen  years  advertising 
manager  of  .Xiniour  &  Co.,  who  lias  se¬ 
cured  control  of  the  Van  Clove  Adver¬ 
tising  Agency,  of  Now  York,  and  has 
reorganized  it  under  the  name  of  the 
Merritt-Van  Cleve  Company,  Inc. 

.Merritt’s  experiences  in  tlie  advertis¬ 
ing  line  have  Ix'cn  unique,  to  say  the 


E.  B.  MEimiTT. 


lea.se.  Having  faith  in  the  idea  tliat  if 
genuine  public  conlldcnce  could  be  se¬ 
cured  for  any  business  house,  problems 
connected  with  the  selling  of  Individual 
products  would  be  greatly  simplLtlcd,  he 
went  ahead  and  proved  his  theory,  until 
to-day  Armour’s  And  it  unncce.ssary  to 
advertise  new  products  for  the  market, 
but  merely  emphasize  the  fact  that  tlie 
name  of  Annour  organization  stands 
back  of  the  product,  and  that  it  is  there¬ 
fore  good. 

Institutional  advertLsing,  as  this  plan 
has  come  to  be  generally  known,  is  to  a 
large  extent  indebted  for  its  present 
wide  use  to  the  splendid  work  of  Mer¬ 
ritt,  not  only  with  Armour,  but  with  the 
campaign  which  he  undertook  for  the 
California  Itaisin  Growers’  A.ssociation. 
The  last  mentioned  work  has  rai.sed  the 
bu.slness  of  raisin  growing  from  a  hap¬ 
hazard  annual  speculation  to  a  solid, 
conservative  bu.sine.s.H,  which  last  year 
had  all  of  its  year’s  product  sold  before 
July  1.  By  means  of  tlie  adverttsing 
which  Merritt  pii'pared  for  the  raisin 
campaign,  the  general  consumption  of 
raisins  liy  the  iieoide  of  the  ITnited 
Slates  lias  been  rai.sed  from  one  to  two 
pounds  a  year. 

Speaking  if  tlie  preparations  wliicli 
far-.Hi'eiiig  business  men  are  making  for 
peace,  which  must  come  .soon  nr  late, 
Mr.  .Merritt  recently  declareil  that  every 
maniifai'turer  should  realize  that  (msu'c 
will  complet'iy  rt'versc  present  condi¬ 
tions  in  the  United  States.  Production 
wUi  quickly  exceed  demand  unless  plans 
have  been  made  for  .sales  along  dif¬ 
ferent  lines  tlian  prevailed  before  the 
war.  It  will  bj  tlien,  .says  Mr.  .Merritt, 
that  businesses  wliich  have  made  an 
adverti.sing  investment  in  the  good  will 


of  the  public  will  reap  their  harvest, 
while  the  man  who  tries  to  make  a  late 
start  and  catch  up  with  the  situation 
will  And  his  sides  organization  distanced 
by  his  competitors. 


PREFERRED  AD  CONTEST 


Publishers  anil  Advertising  Men  Waleh- 
ing  (Chicago  Aniericaii  “Stunt." 

Chicago  newspaper  publishers  and 
advertising  men  arc  greatly  interested 
in  a  ’’preferred’’  ad  contest  now  being 
conducted  by  the  Chicago  Evening 
American.  Its  purpose  is  to  determine 
what  advertising  copy,  appearing  in  the 
American,  ’’gets  over’’  its  mcs.sage  to 
the  reader.  More  than  $2,0U0  in  prizes 
are  Isdiig  awarded  for  letters  telling 
why  a  certain  adverti.seiiicnt  has  more 
appeal  than  the  others  printed  the  .same 
day. 

Tlie  campaign  is  now  b<>ginning  its 
fourth  week,  having  been  divided  in  the 
form  of  conte.sts  which  ran  from  FTiday 
to  Monday,  starting  on  March  8  and 
proceeded  for  four  days  by  full  and 
half-page  spreads.  According  to  W.  C. 
Ueinhold,  head  of  the  ud\ertising  pro¬ 
motion  department  of  the  American, 
who  is  conducting  the  campaign,  more 
than  5,000  letters  were  received  the  Ar.st 
week;  nearly  7,000  the  second,  and  al¬ 
most  twice  that  number  the  third. 

Many  interested  advertisers  have  a.sk- 
ed  to  see  the  original  lettens,  and  after 
the  conte.st  clo.ses  Tuesday,  April  2,  these 
reque.sts  will  he  granted  providing  the 
contestants  do  not  object.  Thus  far 
only  the  prize  winner’s  names  and  their 
letters  have  been  prlntel.  Five  hundred 
dollars  is  lieing  awarded  each  week  in 
the  form  of  65  prizes,  the  Ar.st  lieing 
$100  for  the  Is-.st  letter  of  100  word.s. 


(;IVE  $l,000.0t)0  IN  SPACE 


No  Di.spositioii  to  Practice  Pocket-Book 
Patriotism  in  South. 
to  'riiK  Kiiitoii  and  I’chmsiikii.) 

Chattanooiia.  Teiin.,  March  26.— In¬ 
complete  .statistics  just  compiled  by  the 
Southern  .New.spaper  Publishers’  As¬ 
sociation  show  that  68  southern  news¬ 
papers  have  contributed  space,  which 
(Igiired  at  the  lowest  rate,  to  war 
activities,  amounted  in  ten  months  to 
nearly  $1,000,000. 

A  number  of  the  large  southern 
newsp.'ipers  did  not  reply  to  a  reque.st 
from  the  8.  N.  P.  A.  for  Information 
concerning  amount  of  space  donated 
to  war  enterprises. 

W.  C.  John.son,  secretary  of  the  S.  N. 
P.  A.,  .says  that  the  respon.ses  indicated 
that  the  .southern  newspapers  were 
giving  space  freely  and  cheerfully. 

"There  is  no  disposition  to  practice 
pocket-liook  patriotism,”  he  adds. 


Editors  to  Meet  in  Louisville 
The  editors  of  all  Kentucky  news- 
p:i pel's  have  Ik'cu  invited  to  attend  a 
confereiu'c  in  Louisville  April  1,  to  for¬ 
mulate  plans  for  the  dotation  of  the 
tliird  Litierty  loan. 


For  fullest  information  on 
NEW  JERSEY  NEWSPAPERS 
Daily  and  Weekly  write  or  phone  to 
The  Specialist  in  the  Field 


R.  W.  Cooke,  Representative 

Daily  and  Weekly  Newspapers, 


New  Jersey — New  York  and 
Connecticut 

154  Nassau  St.  (Phone  Beckman  2376  N.  Y.) 


It’s  Raining  Money  in 

NEW  Jersey 


There’s  a  pile  o’  work  beinor  done 
towards  winning  the  war.  New 
Jersey  is  doing  a  very  big  share  of 
it— and  this  busy  little  state  will  be 
doing  a  heap  more  as  the  days  go 
*  by.  Thousands  of  workmen  of  high 
and  low  degree— architects  to  trench 
diggers  are  coming  into  the  state 
every  day.  These  thousands  are 
being  paid  ihe  highest  wages  labor 
has  ever  received. 

It  is  figuratively  raining  money  in  New 
Jersey  and  those  willing  to  work  are  gar¬ 
nering  it. 

There’s  going  to  be  liberal  spending,  even 
though  the  money  is  earned  by  hard  labor. 
There’s  going  to  be  big  business  in  every 
direction.  At  the  same  time  the  wise  ones 
are  going  to  profit  and  save  and  become 
substantial  citizens,  making  for  a  future 
citizenship  of  real  permanent  value  to  the 
community. 

All  of  which  spells  prosperity  for  New  Jersey 
for  years  to  come. 

Now  Is  the  Time  to  Start  Acquaintance¬ 
ship  With  These  Thousands. 

Introduce  Your  Products 
Through  These  Newspapers 


Paper 

Circulation. 

Kate  5,000  lines 

Ashury  Park  Press  (E) . 

.  7,3315 

.0207 

Atlantic  City  Press  (M)  Ciiloii  (E) 

. 14,343 

.0350 

Camden  Courier  (E) . 

. 11,434 

.025 

Ellzalieth  Journal  (E)  (A.B.C.) . 

. I<5,0!I3 

.0318 

Hackensack  Record  . 

.  5,42(5 

.0178 

Newark  Sunday  Call  (S) . 

. lo.sno 

.11 

Newark  Star  Eai^le  (E) . 

. 51,213 

.10 

.Morristown  Record  (E) . 

.0107 

Passaic  Herald  (E) . 

. 5,(580 

.015 

Passaic  News  (E) . 

.0215 

Paterson  Call  (M) . 

. 13,827 

.0321 

Paterson  Press  (ilnardian  (E) . 

. 13,983 

.03 

Paterson  Sunday  Chronicle  (S) - 

. 8,534 

.03 

Perth  Amboy  Evening  News  (E).. 

.  7,000 

.018 

Plainfield  Courier  News  (FI) . 

.  7,280 

.0215 

I’nion  Hill  (M'eeliawken)  Hiidson-Hisiiatch  14,000 

.02 

(K)  Ad  Plan  by  Theodore  S.  Feltinger  Adverliming  Agency,  Newark,  N.  J. 
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NOTABLE  PROGRAMME  FOR  BUFFALO 
CONVENTION  OF  CIRCULATORS 

Semi-Annual  Meeting  of  New  York  State  Circulation  Managers’ 
Association,  April  9  and  10,  to  Be  Featured  by  Discus¬ 
sions  of  Problems  of  Immediate  Importance 

AXO'/AULK  programme  has  been  proparod  for  the  two-day  convention  of 
the  New  York  State  t'ircnlation  Manasers’  Association,  to  be  held  at  Buf¬ 
falo,  April  9,  and  10,  with  headquarters  at  the  Hotel  Statler. 

Bre.sident  J,  M.  .\nnenl>er>r  ha.s  once  more  demon.strated  his  a1>ility  as  a 
maker  of  programmes,  his  work  as  chairman  of  the  proirrammc  committee  of 
the  I.  M.  A.  havins  won  for  him  hiph  praise  in  the  past. 

Publishers  Urged  to  Attend 


Mr.  Annenlx'rK  unres  every  publisher 
and  every  circulation  manager  in  the 
Slate  to  attend  the  Buffalo  meeting,  and 
.a.ssures  a  hearty  welcome  to  every 
gue.st.  \  delegation  from  Canada  is 
<  xi>ected  to  be  present. 

The  programme  in  full  follows; 

•n"Rsn.\Y  M<wiNiN<;. 

April  0.  P  :.'t0  o'cbN  k. 

4m»\vbntm*x  iiAiii,.  inmcD  sTA'n^nc 
IU>'I  call;  minuter  of  last  iiioetine:  r<“iH>rt  of 

IV\PKUS  AND  IHS4'l*Ss'l4>\S. 

Tiio  if^^Ition  of  oinMilHtlon  iiiana;ror.  IIW  re- 
atNl  inii»ortatwH'  In  the  iiowsi¥ip<T 
fh*M.  MrKornan.  N«'W  York  \V4»rM. 

The  Hliiiinatlon  of  aervi'-e  coplea.  Can 
top  wnh**'  l»e  ha<l  wl)4*ii  fn4»  e<»picH  arc 
aiHl  chartt«Nl  a.s  *«»rv|ec  c«»pU*»<?  I>o  acrrlce 
rf'allj  cut  clnMilatioii  4li<trI>>utlon 

erp(»n-<4‘?--  John  AV,  O'Ooiiii  »p,  Albaiiy  Kiilck^T- 
bo‘‘keT-I*T«'«*<. 

The  tN‘st  nH*fh*Ml  of  hand'lnsr  wc*-kly  colk*c- 
th>n«  with  carriePH. — Kiip'iic  iViruwcll,  KlnkW- 
toii  Fr««cfiian. 

P<Hl  4:K.VF:it.\I.  IMSTTSSKliN. 

may  the  4dmilatuon  dtswrtnicnt  co^ 
<H*or:»tc  to  Increase  advcrtlslnjr?  Ijitewt  ccon« 
III  iKOi's  print  eoncuniptWm.  Farrier  con- 
t4wt>*.  From  lett«T<  to  mail  s!il»»crnN-Tc.  Dent 
may  to  hamllc  delifHpH'iit  mall  aulMicrIt»cra  miioKc 
a<«'oiint4i  aiN*  orerdne.  in  ortler  to  prevent 

'n*BSI»AY  Al-TKItN^NiX, 

2  oN’lork. 

FAPKIIS  XSU  IH?*TK<I4>XS. 

WIUi  the  liicreHja'^l  price  of  nemKpaivrs  i« 
tlic  teiKleiioy  in  country  circiilathm  towanta 
m«*Te  fi^-filer  ami  mail  clrr’iFatlon,  or  more 

mall  ami  low  <h*a’er?  Wliich  in  tlic  ta-st  and 
uliy? — ^.1.  J,  iH'flwr,  Syracuac  Journal. 

What  i4<  tin-  «frwt  and  p«w»ilt  e>  far  oh- 
tflinwl  frtmi  ral^lnjr  raPw  to  wholesale  and  re¬ 
tail  <h*aler8  t»utsi<h‘  of  4tr«‘ater  New  York — jtlv- 
Injr  d«*ahtfn*  oi>tl*»n  of  charjring  one  or  two  prkN‘s 
ami  al  owimr  dealers  to  h<H  a  w-rvice  charire 
f«>r  dcllvens!  pniK*PH? — -Wm.  Henry,  Hie  Xcw 
Y«rk  AiiM'rican. 

ViHi  (;kxkral  iMsn'ssi4ix. 

•Uelativ4>  linjiortancc  of  c»mlea.  ft‘aturcs 
fieriaiM.  (nliUiriala,  awl  otiicr  apccial  news 
event#*  in  making  the  pai»er  salahle.  S^^curlnst 

mail  sitfwcriptlon#*  fr‘»m  commission  agents.  C'lr- 
ciilathm  T«*Hult.s  by  lH>y  promotion.  Tlic  mall 
wrvio«»-  what  trmilde  ar^*  you  havinjr?  What 
«'an  we  fiirtlicr  siis:K«#*t  to  jp»‘t  tiottcr  acrvlce? 
The  one  wiwk  link  In  cimilation  bulldlns. 

4  till  Id  iaitior  law.  The  iMwt  form  o<f  lionda  for 
county  as«nta.  Wl»o  haa  any  new  p’ans  on 

hamlllnir  soldier  circulation?  Valw»  of  et^rvlce 
ami  (oiifhlence  as  factors  in  circulation  biilld- 
Inir.  HaiMFlnir  travelinjr  p(dic4tr»n«  on  cmi- 

miKsimi  iMtsW*.  Is  it  wise  to  make  bar$min  of- 
f«*Ti»  f*w  slioPt  term  aubsciiptloiw?  TVies  the 
rwr  c<*nt.  retain4>«l  jiay  for  the  canM>aljrn  awl 
«*xianw? 

Y  M<  HIXIX4;, 

Atrtil  10,  9  ;30  o’clock. 

PAPKlbS  AXI>  IM?|i  t?SSI4>XS. 

What  an*  tii<«  fiinflamental  cause**  in  tlie 

ift  circulation  utb4*r  Uian  service?  Just 
what  kiwi  of  promotion  is  the  beet  for  this 
result— nea-H,  ao’Icitor,  adverlUtinjf  promotion,  or 
effort  thn»ujrh  boys? — S.  P.  Ihji>Ui.  New  York 
Gidhe. 

Ikwl  nHdhod  to  employ  to  hold  mall  sub- 
•crlpttoiiK  at  lncn*a^l  rates. --J.  O.  Taft.  Binje- 
hamton  Repuhiicau  llerahl. 

Welfare  *if  Hm*  newalsiys.  How  l»crst  can  tiie 
cin‘ulath>n  dej»artiiH*nt  improve  it? — X.  W. 
Fow'henl.  Xiaicara  Fal  a  Journal. 

What  Is  a  fair  iierceutatfe  of  pr**6t  to  allow 
4l«'«!eiai  on  4la11y  and  Suwlay  eilltiona? — Wlb 
Uaiu  UoflCuiau,  New  York  Staata  IKeituntf. 


Ways  to  iw'rease  the  net  profits  of  tlie  pub- 
Ikdier  by  careful  hawliln?  of  circulation  de. 
lairDncnt.— L\lfre*l  W.  rockcrill.  TTtlca  Press. 

Street  wiU'w — *»est  met|u>d  of  prfUDotlmr  awl 
incnwsinjr. —  Uot»‘rt  J.  Buljcer,  Buffalo  Fourler- 
Enquirer.  ^ 

(M'EX  Mh>n'IX4;  INUl  QFRSTIOtXS  AXD 
AXSWER:f. 

WEHXBSIKVY  Ab'TERXOOX, 

2  o’clock. 

PAPERS  AXD  DIStTSSJON^. 

Ih»velopin*r  country  agency  business. — C.  E. 
Blewer,  Binirhamton  Press. 

The  b<*st  syst<»m  to  emp’oy  in  securlnjr  re- 
w»wale  on  mall  subscriptions  for  an  evening 
dal’y.  —  E.  F.  McIntyre,  Syraeuw*  Herald. 

Wliat  sirtijects  do  you  want  disciisw^l  at  the 
WaKhingt4m  I.  C.  M.  A.  Convention? 

.Selection  of  next  meeting  place. 

UnfitilslHMl  bu.siness. 

hrsITjRT  A 1  XfMEXT. 

The  Iwal  committee  announces  the  following 
t<*nlative  pr^graTiinie,  awl  further  anwuincv- 
nionts  win  bo  made  during  the  convention. 

Tuesilay,  April  9. 

Liunche<si  at  Hotel  Statler, 

Theatre  party  at  8:15  P.  M. 

Wtslwjslay,  April  10. 

'Sight-e^'eing  trip  by  A|¥^*ial  car  to  Niagara 
Falls,  after  close  of  convention. 

Tlie  Convention  Will  Be  Addressed  By 

Hon.  fk^orge  S.  Buck,  Mayor  of  Buffalo : 
Thomas  M.  Clark,  General  Manager  Buffalo 
Tinien ;  John  D.  Wells,  .Managing  K<iitor  Buf¬ 
falo  News;  G4*raid  K.  ilwlolph.  Managing 
'F>Ii(or  BulTahi  Ew|uirer;  Henry  Girvin,  Chief 
of  Buffalo  Police  For<s*. 

The  officers  of  the  New  York  State 
C'iiculation  Managers’  A.ssociation  are: 
J.  M.  Ajinenbe-rg,  president,  Schenectady 
I’nion-Star;  Jamc.s  McKenian,  x-icc- 
I)resident,  New  York  World;  J.  O.  Taft, 
s-ecretary-trca.surcr,  Binghamton  lic- 
!)Ublican-Hcrald. 

The  directors  arc:  William  Henry, 
New  York  American;  A.  J.  Gerber, 
Syracuse  Journal;  U.  D.  M.  Decker, 
Albany  Knickerlx)cker  Preas,  and  M.  D. 
Treble,  Buffalo  Times. 


Fed  Up 

Raymond  Blathwayt,  the  well  known 
journalist,  was  once  asked  to  write  a 
character  sketch  of  Ijord  NorthclilTe. 
In  a  letter  he  reque.sted  a  special  inter¬ 
view  and  the  famous  newspaper  pro¬ 
prietor  sent  him  the  following  reply:  I 
am  sorry,  but  I  must  ask  you  to  excuse 
me  from  acceding  to  your  request.  I 
am  like  the  little  boy  at  a  school  treat 
who,  when  the  squire's  wife  came 
round  to  him  and  asked  him  if  he  would 
like  some  strawberry  jam,  promtly  re¬ 
plied:  “Noo,  thank  you,  marm.  I  work 
at  the  place  where  they  make  it.” — 
Tit-Bits. 


New  Paper  for  Gilman  &  Niroll 

Gilman  &  Nii-oIl,  ncwsp.aper  repre¬ 
sentatives,  World  Building,  New  York, 
and  Trit)une  Building,  Chicago,  takeover 
the  representation  of  the  New  Haven 
Journal-Courier  in  the  foreign  territory 
Ix-ginning  April  1. 


GOV.  COX  TO  ADDRESS 
OHIO  CIRCULATORS 


Senii-.\nnual  Convention  of  Assoriation 

at  Dayton,  .April  2,  Assured  of  Full 
Attendanre-  Many  Topics  of  Time- 
Interest  Feature  Programme. 

The  semi-annual  convention  of  the 
Ohio  Circulation  Managers'  Association 
will  l)e  held  at  Dayton,  Tuesday,  April  2, 
at  the  Miami  Hotel.  Pre.sident  T.  J. 
Kavanaugh,  of  the  Dayton  News,  has 
l»een  !i,s.sured  of  a  full  attendance  of  the 
a.s.so<'iation  memljers  and  a  numl)er  of 
guests  are  expected,  including  J.  M. 
Schmid,  former  pre.sident  of  the  I.  C. 
M.  A. 

The  luncheon  will  be  featured  by  an 
address  by  Gov.  James  M.  Cox,  and  by 
talks  by-  V,  D.  Johnson,  superintendent 
of  the  mailing  department  of  the  Dayton 
Po.st  Office,  Mr.  W'eed,  a  theatrical 
manager  who  has  entertained  newsboys 
in  the  Keith  Theatres  all  over  the  coun¬ 
try,  and  Howard  Kglx'rt,  city  editor, 
Dayton  New.s. 

The  programme  follows: 

!>  :.•!(>  .V.  M.  -nC.siNKSS  SKS-IIOX. 

Itrlt-f  aililri-sR  liy  President  T.  J.  Kavanaiigli. 

.Menilierslilp  rei>ort ;  committee  reporta. 

niscrssioN  of  p.vpf.rs. 

(1.)  ‘•Should  the  Clreulalliin  Department  Hire 
the  Oiit  of-Town  Corr<‘8pondent8,  or  8houId  It  be 
Left  to  the  Rtlltorlal  Department?” — Geo.  Fries, 
Tlniee-Star,  Cincinnati. 

(2.)  ‘‘The  Value  of  Dlatrlct  Men  In  Promo¬ 
tion  Work” — E.  L.  Cohen,  Commercial  Tribune, 
Clnelnnatl. 

Cl.)  “How  to  Si)eed  Up  Delivery  of  Single 
Copies,  When  Going  Through  Junction  or  Trans¬ 
fer  Point  In  Mall  Service” — Clem  0‘Kourke, 
Journal  and  Herald,  Dayton. 

f-t.)  “What  Methods  Are  Used  to  Get  Circu¬ 
lation.  when  Competition  Paiiers  Hold  ‘High 
Cards'?”- — John  Kirk,  1‘laln  Dealer,  Cleveland. 


12  :30  NOON— LUNCHEON. 

Address  by  Gov,  Cox. 

“Pushing  Things  Along” — Howard  Egbert, 
Dally  and  Sunday  News. 

2  P,  M.— AFTERNOON  SESSION, 

(,’).)  “The  Welfare  of  the  Newsboy” — Leslie 
E.  Neafle,  Toledo  Blade,  Toledo. 

(6.)  “Do  Several  Individual  Carriers  In  a 
T<wn  Work  Better  than  an  Older  Boy.  as  Bep- 
resentatlve,  with  Younger  Carriers  Under  Him?" 
— Bert  J.  Ullman,  Vindicator,  Youngstown. 

(7.)  "The  Merit  System  Among  Carriers” — P, 
W.  Stiles,  Journal,  Middletown. 

(8.)  “The  Results  of  Transferring  Ofllce- 
Owneil  S*‘rvlce  to  Independent  Carrier  Service” — 
W.  I,,  'rest.  N«-ws.  IJiiiH, 

(S. )  “The  Best  Way  to  Go  After  Rural  Cir¬ 
culation  by  Mall” — F,  W.  Chew,  Gasette,  Xenia. 

(10.)  ‘‘How  to  Get  Together  and  Cut  Out 
Cutting  Rates  to  Agents” — Open. 

(11.)  ‘‘How  to  Offset  tlie  Morning  Papers 
Selling  at  Rural  Rates  In  Towns  Where  Carrier 
Service  la  Maintained  in  the  Afternoon  Field 
at  Regular  Suhacrlption  Prices.” 

Selection  of  next  meeting  place. 


Explains  Post  Oflice  Ineffieienry 
Washington,  March  25. — Inefficiency 
in  the  Postoffice  Department  is  directly 
due  to  the  increased  cost  of  living. 
Representative  Harrison,  of  M.'hsi.s.slp- 
pi,  has  asserted  on  the  floor  of  the 
House.  Six  thousand  resignations  in 
excess  of  those  of  any  other  year  were 
filed  during  1917,  he  said,  and  the  rea¬ 
son  was  that  postal  employees  could 
not  afford  to  work  for  the  low  wages 
they  wore  receiving. 


The  American  Banker  Sold 
Charles  Otis,  well  known  to  the  mem¬ 
bers  of  the  United  States  as  publisher 
of  v'arlous  financial  journals,  is  now 
owner  and  manager  of  The  American 
Banker.  The  Stcurer  Publishing  Co., 
former  owners,  will  continue  to  publish 
the  American  Bank  Reporter,  Blue 
Book,  and  Desk  Edition. 


The  Change  Over  to  the 

LUDLOW AluSlug  SYSTEM 

Causes  No  Interruptiou 


You  can  install  a  Ludlow  Typo- 
graph  today  and  rest  assured  that  | 
tomorrow’s  editions  will  come  out  on  | 
time.  j 

No  chance  for  confusion  or  delays. 
Any  compositor  can  successfully  o[)er-  i 
ate  a  Ludlow  after  a  few  minutes’  j 
instruction. 


Write  for  a  copy  of  the  new 
Ludlow  Typograph  Book. 

It  tells  you  about  the  All-Slug 
System  for  Display  Composition, 

Manufactured  by 

Ll  DLOW  TYPOGRAPH  CO. 

720  Old  Colony  Bulldingv  CHICAGO 
Selling  Agents 

MERGEINTHAI.ER  LlNOTYI»E  CO. 

Tribune  ttuilding,  NEW  YORK 


Now  Orloaiis 


Sun  Frunclsco 
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OF  INTEREST  TO 
CIRCUIATORS 


The  New  Orleans  Item  Sunday 
save  its  readers  free  a  war  edition  of 
four  pages.  The  carriers  cooperated  so 
that  the  Item  readers  might  have  the 
iate.st  news  from  the  western  front.  To 
non-regular  subscribers  the  paper  sold 
for  five  cent.s. 

More  than  1,400  boy  and  girl  carriers 
of  the  Indi.'inapolis  News,  and  the  pa¬ 
rents  and  relatives  of  many  of  them, 
filied  Tomlin.son  Hall  Sunday  afternoon 
at  a  meeting  at  which  the  carriers  were 
oHicially  drafted  by  the  Marion  County 
ldl)erty  Loan  Committee  to  sell  Liberty 
Honds  In  the  third  Liberty  Loan  drive, 
l)eglnnlng  April  6.  In  the  parade,  which 
preceded  the  meeting,  were  four  motor 
trucks  filled  with  girl  carriers.  The  boys 
inarched  on  foot,  carrying  banners  with 
such  .slogans  as  “Turn  over  the  log  and 
the  snakes  will  come  out.  There  are  no 
.'>0-50  Americans."  Mounted  police  head¬ 
ed  the  line  of  marchers,  followed  by  the 
Tenth  United  States  Infantry  Band,  the 
girl  carriers,  boy  carriers,  Boy  Scouts, 
and  the  Indianapolis  News  Newsboys’ 
Band. 

The  Louisville  Times  has  announced 
that  beginning  April  1  it  will  deliver  the 
last  regular  edition  to  thi  homes  in  the 
city.  It  has  been  the  custom  to  deliver 
the  two  o’clock  edition  to  the  home.s. 

Semi-annual  statements  of  ownership, 
management,  circulation,  etc.,  of  publi¬ 
cations  entered  as  second-class  matter, 
as  required  by  the  United  States  Post 
Office  Department,  must  be  filed  April  1. 


WEDDING  BELLS 
Miss  Kathleen  Raymond  Shei)herd, 
daughter  of  Mrs.  Prank  Lockwood  Shep¬ 
herd,  of  Baltimore,  formerly  of  Cam¬ 
bridge,  Md.,  was  married  Wednesday  in 
Baltimore  to  Lieut.  John  J.  Fitzgerald, 
of  New  York.  Lieut.  Fitzgerald  was 
commls.sioned  from  the  Piatt.sburgh 
Training  Camp  in  Aviation  Section  of 
the  Signal  Reserve  Corps.  Ho  was 
graduated  from  Yale  in  1913  and  is  a 
member  of  the  Yale  Club.  He  was  for¬ 
merly  with  the  J.  Walter  Thompson  Ad¬ 
vertising  Agency,  but  more  recently 
with  the  Crowell  Publishing  Company. 
Lieut,  and  Mrs.  Fitzgerald  left  for  Aus¬ 
tin,  Tex.,  where  he  is  now  .stationed. 


Would  Bar  Gennan  Papers 
The  American  Defence  Society  sent 
Monday  to  President  Wilson  a  reque.st 
that  the  German-language  new.spiipers 
be  suspended  and  that  no  licenses  'be 
given  to  German  societies.  It  also  asks 
that  the  teaching  of  the  German  lan¬ 
guage  be  prohibited. 

Fuel  Restriction  Lifted 
Washington,  March  25. — Re.strictlons 
of  the  use  of  fuel  by  manufacturers  of 
boxboard,  paperboard,  strawboard,  and 
other  paper  pulp  product.s.  Imposed 
January  9,  have  been  removed  by  the 
Fuel  Administration.  • 


EMPLOYEE.S  GIVEN  GYMNASIUM 


Toledo  Blade  Study  Club  Now  Housed 
in  New,  Well-Equipped  Quarters. 

The  long-looked-for  opening  of  the 
Toledo  (O.)  Blade  Study  Club’s  new  club 
room  and  gymna.slum  Thursday  evening, 
March  21,  was  celebrated  by  more  than 
150  Blade  employees  with  an  elaborate 
musical  and  literary  programme,  ath¬ 
letic  exerci.ses  and  other  amu.sements. 

The  program  opened  with  presenta¬ 
tion  of  the  gymna.sium  to  the  Club  by 
Itobinson  Locke,  pre.sldent  of  the  Toledo 
Blade  Co.,  and  response  by  George 
Steger,  pre.sident  of  the  club.  A  patrio¬ 
tic  incident  was  the  unfurling  of  "Old 
Gloi-y"  and  The  Blade’s  service  flag, 
bearing  28  stars. 

The  gymnasium  was  christened  by 
Miss  Margaret  Westfall,  one  of  the 
popular  librarians  of  the  Blade. 

The  esrtablishment  of  the  new 
gymnasium  and  club-room  was  made 
IK)s.sible  through  generous  contribution 
by  Robinson  Locke,  president;  N.  C. 
Wright,  editoral  manager,  and  H.  S. 
Thalheimer,  business  manager  of  The 
Blade,  who  have  given  the  Study  Club’s 
enterprise  their  enthusiastic  support. 


OBITUARY  NOTES 
William  H.  Howeij-s,  seventy-four 
years  old,  one  of  the  founders  of  the 
Newark  Evening  News,  and  its  adver- 
ti.sing  manager  for  many  years,  died 
March  21  at  the  home  of  his  daughter 
in  Plainfield,  N.  J. 

George  Walt  Flb.mino,  advcrtl.sing 
manager  and  sales  coun.sellor  of  the 
Kaynee  Co.,  Cleveland,  died  suddenly 
last  Friday  afternoon  at  his  home  in 
Cleveland.  Mr.  Fleming  was  a  promi¬ 
nent  member  of  the  Cleveland  Advertis¬ 
ing  Club,  and  was  one  of  the  best-known 
advertising  men  in  the  Central  States. 


Gave  Life  to  Save  Commander 

Worcester,  Ma-ss.,  March  26. — Cor¬ 
poral  Homer  J.  Wheaton,  formerly- 
sporting  editor  of  “The  Worce.ster  Ga¬ 
zette,”  who  was  reported  killed  in  ac¬ 
tion  in  France  on  February  27,  gave  his 
life  to  save  his  commander,  according 
to  a  letter  received  to-day  from  Lieut. 
George  A.  Corbin,  of  Wheaton’s  regi¬ 
ment.  IJeutenant  Corbin  .said  that 
Wheaton  picked  up  a  German  bomb 
thrown  into  an  American  trench  and 
was  about  to  hurl  It  back  when  it  ex¬ 
ploded  in  his  hand  killing  him  in 
stantly.  Wheaton’s  home  was  in  Syra- 
ciLse,  N.  Y. 


Major  W.  J.  Rirhards  Dies 

Iniiianapolis,  March  25. —  Major  Wil¬ 
liam  J.  Richards,  77,  for  years  busine.ss 
manager  of  The  Indianapolis  News  and 
at  one  time  part  proprietor,  died  at  the 
home  of  his  son,  Hugh  R.  Richards, 
here  to-day.  In  1887  Mr.  Richards 
helped  organize  the  American  News¬ 
paper  Publi.shers ,  Association.  In  1901 
he  sold  his  interest  in  The  News  to 
Di'lavan  Smith,  the  present  owner. 


MORNING  RECORD 
ONLY  A.  B.  C.  paper  in 
MERIDEN,  CONN. 

Has  nearly  a  third  more  circulation  PROVED, 
than  local  evening  paper  CLAIMS. 


The  Question 

? 

•  « 

Where  to  Get  the 

The  Answer 


ILLINOIS 


First  in  farm  land  value- 
$3,905,321,075  (1910) 
First  in  packing  industry 
(for  many  years) 

Largest  grain  market  in  the  world 
(for  many  years) 

Largest  railroad  center  in  the  world 
(for  many  years) 

Most  centrally  located  for  water 
or  rail  transportation 
(since  the  world  began) 
Second  in  railroads — 11,878  miles 
(1910) 

Third  in  population  —  5,638,591 
(1910) 

Third  in  manufacturers  values 
$1,919,277,000  (1910) 

Third  in  coal  mines  and  pig  iron 
produced  (for  many 
years) 

Value  of  farm  and  dairy 
products  —  about  $750,- 
000,000  (1917) 

Bank  deposits — 
$2,007,918,000  (1916) 
Automobiles 
400,000  (1918) 


Because  the 


^  ^  ^  ^  ^ 
are  There. 

And  Your  Copy  in  Those  Papers 
Will  Bring  Them  To  You. 


Elfdn  Courier  (R)  . 

Rate  after  April  1st.  1918 — 2c  per  line  flat 

Freeport  Joumal-HtaiNlard  (E) . 

tialesburg  Evening  Mail  (E)  . 

Rate  after  July  1st.  1918.  will  be  .0178  per  lii 

Moline  Dispateh  (E)  . 

Peoria  Htar  (R)  . 

qniney  Journal  (E)  . 

Roek  Island  Argus  (E)  . 

gpringfleld  State  Register  (M)  . 

Sterling  Daily  Gasette  (R)  . 

Government  Clrenlatlon  Statement.  Get.  1.  1917, 
*A  R  P  Statement — (laist  Audit). 
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TIPS  FOR  THE  AD 
MANAGER 


Wvi.iK  B.  Jones,  Inc.,  39  E^st  28th 
Street,  New  York,  handles  the  adver¬ 
tising  of  the  Arrow  Chemical  Co.,  104 
Fifth  Avenue,  New  York,  manufactur- 
*'rs  of  "Bi-Tro  Phosphates”  and  proprie¬ 
tory  medicines.  Will  use  newspapers 
and  add  to  its  lists  throughout  the 
I'nited  States  as  its  distribution  be- 
<'omes  larger. 

Bi'TiiRAcrr  &  Btan,  Inc.,  410  Fourth 
.\venue.  New  York,  handles  the  adver¬ 
tising  of  the  American  School  of  Cor- 
res|w)ndence,  58t,h  and  Drexel  Street, 

<  'hieago. 

Hovt's  .Service,  Inc.,  116  West  32d 
Street,  New  York,  handles  the  adver¬ 
tising  of  the  Toledo  Metal  Furniture 

<  'o..  Toledo,  O.,  manufacturers  of  steel 
office  and  factory  furniture. 

Krwin  &  Wasey  Co.,  Inc.,  .68  East 
Washington  Street,  Chicago,  handles 
the  advertising  of  the  O.sgood  Ijcns  & 
Supply  Co.,  1451  South  Michigan  Ave¬ 
nue,  Chicago,  manufacturers  of  “Osgood 
IVtlector  Ix'ns.” 

Waitt  &  Bond,  Inc.,  of  Boston,  han¬ 
dles  the  Totem  cigar  advertising  ac¬ 
count. 

.1.  Wai.ter  Thomi'son  Co.,  242  Madi¬ 
son  .\venue.  New  York,  again  placing 
copy  with  newspapers  in  selected  sec¬ 
tions  for  Julius  Kay.ser  &  Co..  “Kay- 
ser's”  glove.s,  45  East  17th  Street,  New 
York. 

Ei’obne  MrOrcKiv  C< Philadelphia, 
handles  the  advertising  of  the  Auto¬ 
mobile  Wood  Wheel  Manufacturers’ 
Asiiociatlon,  105  North  13th  Street,  Phil- 
.ndelphla. 

N.  W.  Ayer  &  Son,  Philadelphia,  han¬ 
dles  the  advertising  of  the  Diamond 
State  Fibre  Co.,  Bridgeport,  Pa. 

Erwin  &  Wasey  Oo.,  Chicago,  han¬ 
dles  the  advertising  of  the  Great  West¬ 
ern  Manufacturing  Co.,  I.a  Porte,  Ind., 
idcycle  manufacturers. 

J.  Walter  Thompson  Co.,  New  York, 
handles  the  adverti.sing  of  the  Mint 
Products  Co.,  Inc.,  299  Madison  Avenue, 
New  York,  “IJfe  Saver”  and  “Tintext” 
e-onfections,  as  announced  in  a  previous 
issue  of  The  Editor  and  Publisher. 
Coming  “Tintext”  campaign  to  be  con¬ 
fined  principally  to  daily  new.spapcrs  in 
large  cities.  Gravure  sections  will  be 
tised  extensively. 

Siboeried  Co.,  New  York,  handles  the 
advertising  of  the  Nucoa  Butter  Co., 
233  Broadway,  New  York,  manufac¬ 
turers  of  “Nucoa”  nut  margarine. 

J.  Walter  Thomi*son  Co.,  New  York, 
placing  advertl.sing  for  the  National  As- 
si^clation  of  Master  Bakers. 

Bi,ArKMAN-Bo.ss '  Co  ,  New  York,  han¬ 
dles  the  advertl.sing  of  the  Sterling  Tire 
Corporation  Uutherford.  N.  J..  manu¬ 
facturers  of  “Sterling”  vacuum  bar 
tread  tires. 

F.  WaI.I.IH  .\RMSTItON<:  .\dvertisino 
Co.,  North  Anieri<-an  Bldg.,  Philadel- 
i  hia,  plai'ing  orders  with  new.spapcrs  in 
a  few  s<de<-ted  sections  for  Henry  Son- 
nelHirn  &  Co.,  "Styieplus  Clothc.s” 

I  ;:dtimor»'. 

Bi/iominodalh  -  Weii.kk  ADvraiTisiNO 
.XcKNcy,  1420  Che.stnnt  Street,  Phihulel- 
phia,  placing  12  1.  18  t.  orders  with 
.'■siine  Pennsylvania  newspapers  for 
'  lotel  Bothwell,  Phil.adelphia. 

J.  H.  ('ROSS  (\>.,  211  South  12th  Street, 
Philadelphia,  handles  the  ailvertising  of 
the  Genuine  Harlem  Oil  Mfg.  (k)..  116 
Brs-knian  Strwt,  New  York.  Ueported 
to  Ire  extending  their  orders  with  news- 
I>aper8. 


I)A\is-S.MiTH  Oo.,  530  Atlantic  Ave¬ 
nue,  Boston,  handles  the  advertising  of 
the  Emerson  Shoe  Co.,  Rockland,  Mass. 
Reported  to  be  placing  orders  with 
new'.spapers  in  twenty  cities  east  of  the 
Missi.ssippi. 

Richard  A.  1<'oley  Advbrtisino 
Aoency,  Bulletin  Bldg.,  Philadelphia, 
placing  orders  with  some  Pacific  Coast 
nerw.spapers  for  Fels  &  Co.,  “Fels 
Naphtha  Soap,”  TM  and  Woodland 
Street.s,  Philadelphia. 

Grkenleae  Co..  185  Devonshire  Street, 
Bo.ston,  again  placing  copy  with  news¬ 
papers  in  a  few  srdected  .sections  for 
Williams,  Clark  &  Co.,  “IjA  France 
Shoe,”  I.,ynn,  Ma.ss. 

Green-Ducas  Aoency,  Albert  Bldg., 
Baltimore,  placing  orders  with  news- 
I  ai>er.s  in  .selected  .sections  for  E.  Rosen- 
feld  &  Co.,  “Faultless  Pajamas,”  32 
South  I*ica  Street,  Baltimore. 

Rudolph  Guenther,  25  Broad  Street, 
New  York,  placing  42  !.  d.  c.  3  t.  orders 
with  newspapers  in  .selected  sections 
for  Ea-stman  &  Co.,  Copper  Stocks, 
Mills  Bldg.,  New  York,  and  Metropolitan 
Bldg.,  Boston. 

Howe,  Murray  &  Co.,  30  East  42d 
Street,  New  York,  handles  the  adver- 
ti.sing  of  the  National  Carbon  Co.,  Cleve¬ 
land.  Same  agency  placing  orders  with 
Pacific  Coast  new.spapcrs  for  California 
Phromc  Co.,  San  Francisco. 

Vanderhwe  &  Co.,  Marti  uette  Build¬ 
ing,  ('hieago.  i.s  handling  the  account  of 
the  Miller  Carburetor  Distributers,  Inc., 
2359  Indiana  Avenue,  Chicago. 

UoBT.  M.  -McMullen  f'o.,  Oimbridge 
Building,  New  York,  again  placing  or¬ 
ders  with  new.spaper.s  in  selected  -sec¬ 
tions  for  E.  F.  Dailey  Co.,  “2  in  1”  shoe 
polish,  Buffalo. 

Robt.  F.  -MacClelland,  Inc.,  52  Van¬ 
derbilt  Avenue,  New  York,  reported  to 
be  placing  some  orders  with  newspapers 
for  Fruitone  Co.,  52  Vanderbilt  Avenue, 
New  York. 

E.  P.  Shumway,  453  Washington 
Street,  Boston,  again  placing  orders 
w'ith  some  New  England  newspapers  for 
Waitt  &  Bond,  Inc.,  “Totem  Cigar,”  Bos¬ 
ton. 

SiBonuED  Co.,  20  Vesey  Street,  New 
York,  placing  orders  with  newspapers  in 
selected  sections  for  John  W.  Masury 
&  Son,  paints,  50  Jay  Street,  Brooklyn, 
N.  Y. 

A.  M.  SwEYD  Co.,  347  klfth  Avenue, 
New  York,  placing  a  tryout  campaign 
with  some  New  Jersey  newspapers  for 
Emerson  Phonograph  Records,  3  West 
36th  Strec-t,  New  York,  and  if  success¬ 
ful  will  extend  to  other  cities. 

Chas.  H.  Touzalin  Aoency,  Kesner 
Building,  (Chicago,  handles  the  advertis¬ 
ing  of  the  f'urtalnless  Shower  Co.,  “Ken¬ 
nedy  N<N!dle  Shower,”  25  West  Broad¬ 
way,  New  York.  Rer>orted  will  consider 
using  newspapers  this  year. 

Geo.  W.  Tyron,  Times  Building,  mak¬ 
ing  trade  deals  with  newspapers  for  San 
Iteino  Hotel.  74th  Street  and  Central 
I’ark  Wc.st,  New  York. 

Van  Pattk.n,  Inc.,  50  Ea.st  42d  Street, 
New  York,  again  placing  orders  with 
some  Middle  West  newspapers  for 
Pyrene  Manufacturing  Co.,  “Pyrene  Mre 
Extinguisher,”  52  Vanderliilt  .\vcnue, 
.New  York. 


Publish  Style  Book 
The  dep.artment  of  journalism  of  the 
Cniverslty  of  South  Dakota,  Vermillion, 
has  just  published  a  creditable  style 
book.  Robert  W.  Jones,  head  of  the  de¬ 
partment,  is  editor  of  the  book. 


AD  FIELD  PERSONALS 


John  A.  Murray  announces  his  ap¬ 
pointment  as  advertising  manager  of 
the  Messenger  of  the  Sacred  Heart,  with 
offices  at  154  Nassau  Street,  New  York. 

O.  R.  EixiraoN,  formerly  of  the  adver- 
ti.sing  staff  of  the  Racine  Rubber  Co., 
Racine,  Wis.,  is  now  associated  with 
tbe  William  H.  Rankin  Co.,  Chicago,  as 
.secretary  to  Mr.  Rankin. 

J.  V.  Gilmour,  formerly  of  the  ad¬ 
vertising  staff  of  the  Chicago,  Milwau¬ 
kee  &  St.  Paul  Railroad,  has  Joined  the 
advertising  staff  of  the  Racine  Rubber 
Co. 

Edward  F.  Carson,  formerly  advertis¬ 
ing  and  assistant  sales  manager  for  Py¬ 
rene  Co.,  has  been  engaged  as  adver- 
ti.sing  and  a.ssistant  sales  manager  of  the 
Acheson  Graphite  Company,  at  Niagara 
Falls.  Mr.  Carson  took  over  his  new 
duties  on  April  1.  He  will  make  his 
headquarters  at  Niagara  Falls. 

J.  E.mmot  Cade,  former  assistant  ad¬ 
vertising  manager  of  the  Diamond  Rub- 
i>er  Co.,  Inc.,  has  been  appointed  Ela.st- 
em  advertl.sing  manager.  Mr.  Cade 
succeeds  P.  B.  Cornell,  who  has  en¬ 
tered  the  National  Army. 

Harry  E.  Ridincs  Is  returning  from 
Japan,  where  he  has  been  business 
manager  of  the  Japan  Adverti.scr,  an 
American  daily  publi.shed  in  Tokio,  to 
t.ike  up  advertl.sing  work  about  April 
1  with  the  Greenlease  Motor  Car  Com¬ 
pany  at  Kansas  C^ty,  Mo. 

('HAS.  W.  Price  has  been  appointed 
.sales  manager  in  charge  of  advertising 
for  the  Osgood  Lens  &  Supply  Co., 
Chicago. 


(;(X)I)  BYE  “GOOD  OLD  DAYS” 


No  Longer  May  Editors  Exchange  Ad¬ 
vertising  for  Railroad  Tickets. 

Washingto.v.  March  26. — ^Publishers 
may  travel  on  the  railroads  on  trans- 
IKirtation  already  awarded  in  exchange 
for  advertising  space.  Director  General 
McAdoo  ruled  to-day.  But  he  made 
these  stipulations: 

They  may  ride  only  in  intra-state 
travel,  and  not  interstate  trains. 

They  may  ride  as  long  as  transporta¬ 
tion  awarded  on  contracts  already  in 
force  lasts. 

They  may  not  accept  transportation, 
nor  the.  railroads  offices  issue  it,  in  ex¬ 
change  for  advertising  in  the  future. 
No  more  contracts  may  be  made  while 
the  Government  operates  the  roads. 


New  A.  P.  Members 
The  following  are  new  members  of  the 
A.s.sociated  Pre.ss:  Springfield  (111.) 
News-Record,  Annapolis  (Md.)  Adver¬ 
tiser,  Hagerstown  (Md.)  Herald,  Bo.ston 
Christian  Science  Monitor,  Cape  Girar¬ 
deau  (Mo.)  Southeast  Mis-sourian,  Dover 
(O.)  Reporter,  Portsmout.h  (O.)  Times, 
Yoakum  (Tex.)  Herald,  Bennington 
(Vt.)  Banner,  St.  Johnsbury  (Vt.)  Eve¬ 
ning  Caledonian,  Watertown  (S.  D.) 
Morning  Ihiblic  Opinion,  Martinsburg 
(W.  Va.)  World,  Hilo  (Hawaii)  Po.st- 
Herald. 


Hearsl  Publiralions  Boost  Bonds 
The  Hearst  magazines  will  donate 
considerable  advertising  space  to  the 
coming  Liberty  I»an  campaign.  Slo- 
gan.s  to  boost  the  campaign  will  be 
pasted  oil  Hear.st  newspaper  and  maga¬ 
zine  wagons,  and  bulletin  igiard.s.  The 
March  31.st  l.s.sue  of  the  New  York 
American  will  devote  the  front  cover  of 
its  magazine  section  to  the  loan. 


NEWSPAPER  AD  FIELD 


T.  A.  Brown  has  been  named  adver- 
ti.sing  promotion  manager  of  the  Albany 
Knickerbocker  Press.  Mr,  Brown  has 
been  identified  with  advertising  work  in 
Albany  several  years,  both  with  the 
Knickerbocker  Press  and  the  Times- 
Union. 

R.  Vance  has  joined  the  advertising 
staff  of  the  St.  Paul  Dispatch-Pioneer 
Press. 


NEWSPAPER  EMPLOYEES  DINED 


W.  P.  Barclay  Named  Managing  News 
Editor  of  the  Wall  Street  Journal. 

Sixty  members  of  the  staff  of  the 
Wall  Street  Journal  were  entertained 
at  a  dinner  la-st  Thursday  night  at  the 
Waldorf-Astoria  by  C.  W.  Barron,  own¬ 
er  of  the  paper,  Be.sides  the  repre¬ 
sentatives  of  the  Wall  Street  Journal 
members  of  the  Philadelphia  News 
Bureau  and  the  Bo.ston  News  Bureau, 
also  controlled  by  Mr.  Barron,  were 
present. 

Announcement  was  made  at  the  din¬ 
ner  of  the  appointment  of  W,  P,  Bar¬ 
clay  as  managing  news  editor  to  .suc¬ 
ceed  the  late  James  Reilly  and  W.  E. 
Hazen  and  E.  C.  Van  Dyke  as  special 
assistants  in  organization  and  assign¬ 
ments. 


Buys  Colorado  Daily 
C.  E.  Adams,  owner  of  the  Montrose 
(('ol.)  Daily  Press,  has  purcha-sed  the 
Grand  Junction  (Col.)  Daily  News. 


Advertising  Agents 

COLLIN  ARMSTRONG.  INC.. 
Advertising  and  Sales  Service. 
1457  Broadway,  New  York. 


FRANK.  ALBERT  ft  CO.. 
26-2S  Beaver  St.  New  York. 
Tel.  Broad  3831. 


HOWLAND.  H.  S..  ADV. 
AGENCY,  INC., 

20  Broad  St,  New  York. 
TeL  Rector  2573 


JOSEPH  A.  KLEIN 
*  Publishers  Representative 
Spiecializing  in  Financial  Advertising 
Exclusively 

Forty-two  Broadway,  New  York 


Publishers*  Representative 

CONE.  LORENZEN  ft  WOOD- 
MAN. 

Bnmswick  Bl(^.,  N.  Y.;  Advtg. 
Bldg»  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


O’FLAHERTY’S  NEW  YORK 
SUBURBAN  LIST 
225  W.  39th  St.,  New  York 
Tel.  Bryant  6875 


New  Orleans  States 

Uraib«r  Audit  Buraaa  of  CIrcalatloao. 
Sworn  Net  Paid  CIrealatlon  far  d 
Months  Ending  Oct.  1,  1017 

38,412  Daily 

Wo  guoraotec  tho  Ursest  wMto  boa* 
dcllrered  cTonlng  elreuUtloa  In  tho  trad* 
tprrltorr  of  Non  Orleans. 

To  reach  a  Ursa  majority  of  tho  tmda 
proopecta  In  tha  local  torrltory  tho  SUtao 
Is  tbo  loftral  and  acoaumlc  madtom. 

Ulrculallon  dau  sent  on  reanoat. 

The  S.  C.  BECKWITH  SPECIAL. 

AGENCY 

Sola  ForelsD  BeprasanUtlYsa 
New  Yark  Ckleaso  It.  Larala 
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WITH  THE  AD  AGENCIES 


lirown  -  Goodman  -  Schrocdcr  -  Taylor, 
Inc.,  is  a  new  Detroit  corporation,  cap¬ 
italized  at  $3,000,  to  do  an  advertising 
business. 

John  T.  DeVries,  art  director,  J.  Wal¬ 
ter  Thompson  Co.,  New  York,  addressed 
the  Young  Ad  Men’s  Club,  of  New  York, 
last  night  on  “Atmosphere  in  Advertis¬ 
ing  Art.” 

C.  E.  Walberg  is  now  firmly  en¬ 
trenched  and  at  work  with  the  Commit¬ 
tee  of  Public  Information,  as  special 
assistant  to  Carl  P.  Byolr,  His  work  is 
largely  cooperating  with  the  various 
'^Jovernmental  departments  in  their  ad¬ 
vertising  activities.  Mr.  Walberg  has 
worked  for  the  past  eight  years  in  the 
plan  and  production  department  of  the 
William  H.  Rankin  Company. 

J.  D.  Sims,  for  the  past  two  years 
s<'cretary  to  William  H.  Rankin,  has 
l)een  in  the  employ  of  the  Committee 
of  Ihiblic  Information  for  the  past  two 
months  as  advance  n-presentatlve  for 
(.'harles  Edward  Russell,  and  the  French 
('ommission  tour  through  the  South  and 
West.  He  is  now  doing  like  service  for 
C'apt.  Roald  Amundsen,  and  is  traveling 
through  Wisconsin  and  Minnesota  as 
Ms  press  agent. 

The  William  H.  Rankin  Company,  at 
fO  Madison  Avenue,  New  York,  and  104 
South  Michigan  Avenue,  Chicago,  Ill., 
have  realized  the  Importance  of  serving 
their  customers  in  Washington  diiring 
the  war  times,  and  have  established  a 
service  office  at  618  Riggs  Bldg.,  Wash¬ 
ington.  For  more  than  a  year  the  Ran¬ 
kin  Company  has  had  a  representative 
in  Washington. 

The  Buffalo  office  of  the  Wylie  B. 
Jones  Advertising  Agency,  with  Allen 
N.  Drake  as  manager,  has  been  re¬ 
moved  to  the  Niagara  Life  Building. 

Douglas  J.  Ogilvie,  until  recently  De¬ 
troit  manager  for  Van  Patten,  Inc.,  of 
New  York,  is  now  general  manager  of 
this  agency. 

D.  W.  Moore,  formerly  with  Brooke, 
Smith  &  Moore,  of  Detroit,  has  Joined 
the  Detroit  office  of  the  Campbell-Ewald 
Company. 

James  McKay,  of  the  H.  E.  Liesan 
Advertising  Agency,  New  York,  and  for¬ 
merly  for  a  number  of  years  with  the 
Root  Newspaper  Association  of  the 
same  city,  has  been  made  vice-president 
and  general  manager  of  the  Lesan 
company. 

Allen  Brett  has  resigned  as  vice-presi¬ 
dent  of  the  Rogers-Brett-Baker  Com¬ 
pany,  Cleveland,  and  opened  an  adver- 
ti.sing  office  of  his  own  in  that  city. 

Herbert  T.  Proudflt,  formerly  vice- 
president  of  Marx  &  Angus,  Inc.,  New 
York,  has  been  elected  a  director  of 
Evans  &  Barnhill,  Inc.,  of  that  city.  He 
will  have  charge  of  the  copy  and  pro¬ 
duction  departments  and  continue  to 
handle  the  account  of  the  Aeolian  Com¬ 
pany,  New  York,  which  has  been  under 
his  direction  for  about  ten  years. 

Lloyd  Riches,  formerly  advertising 
manager  of  the  weekly  edition  of  the 
Portland  Oregonian,  has  become  asso¬ 
ciated  with  the  Botsford-Tyler  Adver¬ 
tising  Company,  of  the  same  city. 

Eight  advertising  men  of  New  York 
have  been  placed  in  charge  of  as  many 
sub-divisions  of  the  Second  Federal  Re¬ 
serve  District,  outside  of  New  York  city, 
to  direct  the  publicity  work  in  connec¬ 
tion  with  the  distribution  of  the  third 
Liberty  Ix)an.  These  men  are  J.  F. 
Atkln.son,  vlce-ppesldent  of  the  Bush  ,\d- 
vertl.slng  Service;  Lee  W.  Maxwell, 
vice-pre.sident  of  the  Crowell  Publishing 
Company:  John  W.  Hawley,  president 


of  the  Hawley  Publishing  Company;  H. 
J.  Prudden,  general  manager  of  the  G. 
Loban  Payne  Company;  Henry  Hatha¬ 
way,  of  Good  Housekeeping  Magazine; 
S.  R.  Latshaw,  director  of  publicity  of 
the  Butterick  Publishing  Company;  J. 
Mitchel  Thorsen,  of  the  Cosmopolitan 
Magazine,  and  Travers  D.  Carman,  ad¬ 
vertising  manager  of  the  Outlook. 

William  Rich  Cross  recently  becanie 
an  executive  of  the  Wales  Adverti.sing 
Company,  of  New  York  city.  Prior  to 
joining  the  Wales  organization,  he 
was  secretary  of  the  Albert  P.  Hill 
Company,  Inc.,  of  Pittsburgh,  for  about 
seven  years,  and  before  that  was  en¬ 
gaged  in  newspaper  work  in  Hartford, 
Albany,  and  New  York  city. 

Francis  K.  Thompson,  who  has  been 
wiih  the  Hanser  Agency,  of  Newark, 
.V.  J.,  has  become  associated  with  the 
Theodore  S.  Fettinger  Advertising 
Agency,  also  of  Newark. 

B.  G.  Wands,  who  has  been  with 
Street  &  Finney,  New  York,  for  the  past 
year,  has  joined  HanCC-Metzger,  Inc.,  of 
the  same  city.  He  was  formerly  on  the 
advertising  staff  of  the  New  York 
Times. 

W.  C.  Mansfield,  for  some  time  with 
the  advertising  department  of  the  Hyatt 
Roller  Bearing  Company,  Newark,  N.  J., 
has  joined  the  New  York  office  of  the 
Campbell-Ewald  Company. 


Ad  Tips 

Norris-Patterson,  Ltd.,  Toronto,  has 
secured  the  account  of  the  Monark 
Knitting  Company,  Ltd.,  Dunnville,  Ont. 
This  is  a  largo  knitting  company  hav¬ 
ing  branches  in  many  Canadian  cities, 
and  also  at  Buffalo,  N.  Y. 

Barrows  &  liiCHAREtsoN,  Philadelphia, 
are  placing  the  1918  advertising  of  the 
Alpha  Portland  Cement  Company,  Eas¬ 
ton,  Pa. 

Ths  Thos.  M.  Bowers  Auvbrtisin’u 
Agency,  Chicago,  has  secured  the  ac¬ 
count  of  the  Smith  Motor  Truck  Cor¬ 
poration,  Chicago,  manufacturer  of  the 
Smith  Form-a-Truck. 


Plenty  Food  for  Summer  Resorts 
Washington,  March  29. — In  a  letter 
from  a  classified  advertising  agency  the 
United  States  Food  Administration  has 
been  told  that  a  rumor  «s  circulating  to 
the  effect  that  summcjr  hotels  and 
boarding  houses  may  be  forced  to  re¬ 
main  closed  this  year  on  account  of  food 
shortage.  The  Food  Administration  an¬ 
nounced  to-day  that  there  is  no  founda¬ 
tion  for  such  reports.  They  are  so  at 
variance  with  other  reports  and  so  op¬ 
posed  to  facts  that  they  are  regarded 
as  a  result  of  German  propaganda  de¬ 
signed  to  undermine  the  confidence  of 
the  American  people  in  the  Food  Ad¬ 
ministration.  If  any  hotels  fail  to  open 
it  will  not  be  because  they  cannot  feed 
their  patrons. 


Pretty  Soft  for  Sporting  Rlitors 
Washington,  March  27.  —  Baseball 
news  writers  and  their  telegraph  op¬ 
erators  will  be  admitted  to  ball  parks 
when  the  season  opens  free  of  the  Gov¬ 
ernment  war  tax,  according  to  a  de¬ 
cision  just  rendered  by  the  Bureau  of 
Internal  Revenue.  The  Bureau’s  an¬ 
nouncement  explains  that  the  exemp¬ 
tion  does  not  apply  to  "newspaper  crit¬ 
ics,  and  reporters  occupying  seats  in 
the  audience,”  but  only  to  those  who 
occupy  special  spaces,  such  as  press 
boxes. 


Every  editor  who  helps  with  his  pen 
to  sell  IJberty  Bonds  is  In  the  national 
service,  touching  elbows,  in  spirit,  with 
the  man  in  the  trenches. 


The  Following  Newspapers  are  Members  ol 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified 
auditors  or  independent  auditing  concerns,  who  are  certified  public 
accountants,  any  and  all  bills,  news-agents’  and  dealers’  reportst  papers 
and  other  records  considered  by  the  Hoard  of  Control  neces.sary  to 
show  the  quantity  of  circulation,  the  sources  from  which  it  is  secured, 
ayd  where  it  is  distributed. 


MI.SSOl  Kl 

St.  Louis . POST-DISPATCH 

Dally  Evening  and  Sunday  Morning. 

Is  the  only  newspaper  In  Its  territory  with 
the  beautiful  Rotogravure  Picture  Section. 
The  PO.ST-DISPATCH  sells  more  paper  in 
St.  Louis  and  suburbs  every  day  In  the 
year  than  there  are  homes  In  the  city. 
Circulation  for  entire  year,  1917 : 


Sunday  average  . 361,203 

Dally  and  Sunday . 194,393 


\L  .\II\M  A 

Birmingham  .  NEWS 

Average  circulation  for  Feb.,  1918,  Dally 
44,090;  Sunday,  50,673.  Printed  2,865,884 
tines  more  advertising  than  Its  nearest  com¬ 
petitor  In  1917. 

t’A  LIFORNI.A 

Los  Angeles  . EXAMINER 

A.  B.  C.  Audit  reports  show  largest  Morning 
and  Sunday  circulation.  Greatest  Home 
Delivery. 

San  Jose  . MERCDRY-HERALD 

Post  Office  Statement . 11,434 

Member  of  A.  B.  C. 

GKOKOI \ 

Atlanta  . JOURNAL 

Clr.,  Dally.  55,687;  Sunday,  07,870. 

II.I.INOIS 

Joliet  fCIreulatlon  15,190)  HERALD-NEWS 

low. A 

Des  Moines . SUCCESSFUL  FAlt.MIXC 

More  than  800,000  circulation  guaranteed 
and  proven  or  no  pay.  Member  Audit  Bureau 
of  Circulations. 

I.OtlSIANA 

New  Orleans  . TIME8-PICAYU.NE 

MICIllUAX 

Jackson _ (No  Monday  Issue) ..  .PATRIOT 

Last  Gov.  Statement — Dally,  11,0S2;  Sun¬ 
day,  12,001.  Member  A.  B.  O.  and  A.  N. 
P.  A.  E'lat  Rates — One  time  ads.  56  cents 
Inch;  yearly  contracts,  35  cents  inch;  po¬ 
sition  20%  extra. 

AI  INN  KNOT  A 

Mlnnfapolls  .  TRIBUNE 

Morning  and  Evening. 

MONTANA 

Butte  .  MINBR 

Average  dally,  13,781;  Sunday,  22,843,  for 
t!  months  ending  April  1,  1917. 


NKW  .IKHSEY 

Elizabeth  .  JOURNAL 

Paterson  .  PRESS-CHRONICLE 

PlalnSeld  .  COURIER-NEWS 

NKAA'  YORK 

Buffalo . COURIER  &  ENQUIRER 

New  York  City. .  .IL  PROGRESSO  ITAId) 
A.MERICANO. 

New  York  City . DAY 

The  National  Jewish  Dally  that  no  general 

advertiser  should  overlook. 

OHIO 

Youngstown  .  VINDICATOR 

l•K,NNSYLA'ANI  A 

Erie . TIMES 

Wilkes-Barre  .  TIMES-LBADER 

TKNNESSKE 

.Nashville  .  BANNER 

TK.Y  AS 

Houston  .  CHRONICLE 

The  Chronicle  guarantees  a  circulation  of 
42,000  daily  and  51,000  Sunday. 

I  T  AII 

Salt  Luke  City _ HERALD-REPUBLICAN 

VIRGINIA 

Harrisonburg . DAILY  NEWS-RECORD 

largest  circulation  of  any  dally  paper  In  the 

famous  valley  of  Virginia. 

WASHINGTON 

Seattle  . POST-INTELLIGENCER 


ROLL  OF  HONOR 


Tbe  following  publishers  guarantee  circulation 
and  willingly  grant  any  advertiser  tbe  privilege 
of  a  careful  and  exhaustive  Investigation: 

ILLINOIS 

Chicago  .  SKANDINAVEN 

KKNT|t<  K  Y 

Louisville,  Ky.. MASONIC  HOME  JOURNAL 
(Semi-Monthly,  32  to  64  pages.)  Guaranteed 
largest  circulation  of  any  Masonic  publica¬ 
tion  In  tbe  world.  In  excesa  of  90,000  copies 
monthly. 


tiKORGI  A 

Athens  .  BANNER 

A  gilt-edge  subscription-- not  a  mere  clrculu- 
tlon  claim. 

N KURA SKA 

Lincoln. ..  (Clr.  128,384)  ... FREIE  PRESSE 
NKW  YORK 

New  York...BORLLETTINO  DELLA  SERA 

PKNNSV  LV'ANIA 

Johnstown . DAILY  DE.MOCRAT 
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Pacific  Cuast  Representative  of 
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PRACTICABILITY  OF 
ALTO  TRUCK  SHOWN 


U.  S.  Post  (mice  Department  Motor 
Truck  Loaded  with  Kpgs,  Butter, 
Honey,  and  Day-Old  (^hiek;-,  Makes 
180-Mile  Run  in  Ten  Hours. 


Here's  a  .story  which  suggests  the 
great  possibilities  of  the  motor  truck  for 
u.se  in  new.spai)er  di.stribution.  It  sug- 
ge.sts  a  way,  too,  how  to  solve  the  prob¬ 
lem  of  getting  the  farmer  to  advertise. 

The  tremendous  importance  of  good 
roads  and  motor-truck  delivery  was 
graphically  empha-sized  by  the  L’nited 
•States  I’ost  Ollice  Department  Wednes- 
(iay,  March  20,  with  a  special  parcel- 
(>ost  run  from  I.Ancaster,  Pa.,  to  New 
Vork  city.  The  run  of  180  miles  was  cov¬ 
ered  by  a  regular  parcel-post  truck  load¬ 
ed  with  egg.s,  butter,  honey,  and  day-old 
chicks,  in  actual  running  time  of  ten 
hours  Ixdween  the  two  points. 

The  truck,  a  l>/4-ton  Autocar,  equip- 
|M‘d  with  I’nited  States  cord  pneumatic 
truck  tires,  left  the  Ivincaster  Post  Of- 
lice  at  4:15  A.  M.  It  drew  up  at  33d 
Street  Po.st  Office,  New  York  city,  at 
just  4:17  in  the  afternoon,  and  by  5 
o'l  lock  the  shipments  had  all  been  de¬ 
livered  to  the  consignees.  This  brings 
within  a  daily  shiiunent  of  New  York 
city  all  farms  within  a  radius  of  180 
miles. 

In  telling  of  the  trip  at  a  dinner  of 
the  Motor  Truck  Club,  New  York,  Wed- 
ne.sday  evening.  Fourth  /.ssi.stant  Post- 
ma.ster-Oeneral  Hlakesleo  declared  that 
this  event  was  the  first  time  in  the  his¬ 
tory  of  the  country,  by  fr.  ight,  exi>re.ss. 
or  mail,  that  a  shipment  had  been  maile 
from  producer  to  the  consumer  in  one 
day,  over  a  distance  of  more  than  100 
miles. 

Mr.  P.lakeslee  s;tid  the  Post  Office 
1  ieiiartiiient  had  founil  b\  experience  in 
many  .s«‘ctions  of  the  country  that  a 
I'lotor  truck  could  profitably  collect  and 
deliver  mail,  including  farm  produce, 
from  points  fifty  miles  away,  within  a 
day  of  twelve  hours.  He  estimated  that 
l..’)f>0  smli  trucks  could  perform  this 
.'■ervice  twice  within  each  twenty-four 
hours  on  the  l.ati.OOU  miles  of  improved 
road  in  the  I'nited  States.  The  cost 
id'  oiK-ration  would  not  exceed  20  cents 
jK-r  mile  p<‘r  truck,  ('u  such  a  basis 
the  cost  per  annual  would  be  $19,531,- 
200.  The  earnings  of  eaih  truck  would 
exceed  $70  iH-r  true'e  per  day,  or  $34,- 
I79.fi00  per  annum.  I'his  e.stimate  is 
1  a.s<‘d  on  the  lue.sim*  rate  of  postage 
and  the  earnings  of  the  one  and  a  half 
.on  trucks  now  in  operation  in  exactly 
this  tyi>e  of  si-rvice. 

The  truck  used  on  the  .special  te.st 
luii  from  Lancaster  to  New  York  was 
an  auto  car  that  has  been  making  daily 
trips  from  the  Haltimore  Post  Office  for 
the  past  two  month;).  It  was  driven  by 
the  regular  postal  department  driver 
lor  the  entire  distance. 

Total  .stops  of  two  hours  and  two 
minutes  were  taken  up  in  the  delivery 
of  letters  from  the  .Mayor  of  I.,ancaster 
to  the  Mayors  of  Philadelphia,  Trenton, 
New  I’run.swick,  Kliz;ilKdh,  Newark, 
Jersey  Pity,  and  New  York  city,  a  .stop 
for  refreshment  and  two  stops  to  take 
i  n  gasolene. 

The  truck  carried  2.920  pounds  of 
parcel-post  matter.  The  totjil  distance 
of  180  miles  was  c<>ver-d  with  twenty 
gallons  of  ga.solene. 

The  run  was  made  thiough  the  actual 
traffic  conditions,  pas.sing  through  the 
1  e.art  of  the  bu.siness  districts  of  all 
towns  and  cities  on  the  route. 


STERtOTYPERS,  LIKE  PHYSICIANS, 
ARE  BOTH  GOOD  AND  BAD 


STEHEOTYPKIIS,  like  physician.s,  are  divided  into  the  good  and  the  bad. 
Some  of  them  are  speciali.sts,  while  others  are  general  practitioners.  The 
general  run  falls  into  the  latter  class.  Some  of  them  are  good,  a  few  are 
better,  and  a  number  simi>ly  skim  along  with  enough  knowledge  of  their  busi¬ 
ness  to  remain  in  the  game.  Among  them  there  are  men  who  are  high-class 
surgeons,  and  who  are  as  successful  in  doctoring  up  broken  mats,  as  some 
specialists  are  in  building  a  new  nose  on  a  man’s  face,  transfusing  blood,  or 
who  take  the  kinks  of  locomoti>r  ataxia  out  of  a  man  who  can  only  see  his 
finish.  The  general  practitioner  knows,  in  a  way,  when  you  are  sick,  you  need 
medicine,  but  the  Mayos  who  develop  among  them  are  few,  and  are  spaced 
hundreds  of  miles  apart.  It’s  the  ^me  way  with  stereotypers  who  have  made 
the  same  success  in  their  bu.siness  that  some  surgeons  have,  and  there  is  just 
as  much  need  for  high-class  skill  in  the  one  profession  as  in  the  other  industry. 

In  one  newspaper  ollice,  an  advertiser  who  liked  to  cause  as  much  trouble 
as  possible,  sent  in  new  cuts  for  his  ad  at  the  last  moment.  They  had  been 
standing  in  water,  and  were  soaked  to  the  scuppers.  It  was  only  a  few  momenta 
lx;fore  press  time,  with  a  brand  new  stereotyper  in  the  cellar.  The  water  would 
boil  through  the  line  cut  at  a  rate  that  would  cause  the  paper  to  mi.ss  the  mail. 

Half  a  dozen  ijcople,  from  the  managing  editor  to  the  printer’s  devil  went 
down  in  the  elevator,  to  tell  him  how  important  it  was  to  make  the  mail  and 
why  they  were  not  to  blame  for  that  water-logged  cut.  Like  the  surgeon  who 
understood  his  busines.s,  he  rejilied: 

"W’e’ll  go  into  the  mail  on  time.”  While  the  situation  was  tense,  his  con¬ 
fidence  made  everybody  laugh.  The  managing  editor  indicated  that  he  would 
throw  the  blame  on  the  foreman  for  letting  the  ad  go  in  that  edition.  The 
foreman  retorted  in  the  way  that  only  foremen  can,  and  there  was  a  passage 
of  repartee  (?j  such  as  one  finds  only  in  a  newspaper  office — and  among  men 
who  forget  all  about  it  the  next  day. 

The  stereotyper  ran  the  form  through  the  roller,  carefully  turned  back  the 
wet  mat — he  did  it  with  an  artist’s  touch — and  placed  over  the  offending  cut  a 
sheet  of  tin  foil,  and  then  as  gently  brought  the  mat  back  into  position  on  the 
form,  loaded  it  with  blankets,  and  placed  it  in  the  press  to  dry.  It  came  out  in 
regulation  period,  though  the  cut  was  a  trille  coarser  than  it  would  have  been 
in  ordinaiy  circumstances.  The  tin  foil  over  the  saturated  wood  prevented  the 
moistifl'e  from  reaching  the  mat,  allowing  it  to  dry  on  time.  The  foil  was  ab- 
.sorbed  in  the  stereotyping  metal  when  it  was  poured  over  it.  Dr.  Stereotyper 
recognized  the  necessity  for  a  bandage  to  protect  the  infected  spot. 

The  inevitable  boy,  in  carrying  mats  of  pictures  for  a  feature  service  sup¬ 
plied  by  a  New  York  company,  dropped  one  in  a  sink  w'hile  discussing  the 
chances  of  the  Giants  in  the  next  contest  of  the  big  stickers.  When  he  “came 
to”  the  mat  was  soaked  to  the  gunwales.  Of  course,  it  was  the  best  picture  In 
the  lot.  one  about  which  the  chief  editorial  writer  had  written  a  leader.  This 
took  place  in  the  afternoon. 

The  boy  went  to  the  stereotyper’s  home  during  the  noon  hour  and  told  his 
trouble.s.  He  was  frightened  to  death.  Dr.  Stereotyper  appeared  on  the  scene 
po.st-haste.  He  recognized  a  hurry  call  when  he  received  one.  The  mat  was 
warpi'd  by  this  time,  .and  slightly  swollen  from  its  jag  of  aqua  pura.  The 
.specialist  placed  the  intoxicated  mat  between  half  a  dozen  .sheets  of  clean  blot¬ 
ting  ^laper,  and  this  mass  in  turn  betwc'cn  two  smooth  pine  boards,  and  on  top 
of  the  whole  a  couple  of  linotype  pigs.  He  told  the  boy  to  “forget  it.”  That 
night  when  Dr.  Stercotyper  came  on  duty,  the  blotting  paper  had  absorbed  the 
exces-sive  moisture.  He  removed  the  blotting  paper,  leaving  the  mat  between 
boards,  which  he  placed  on  the  steam  table  while  cold,  and  in  which  he  raised 
the  heat  slower  than  usual.  At  ten  o’clock  that  night  he  produced  a  cut  in 
every  respect  .as  good  as  one  that  might  be  made  from  a  mat  that  had  never 
gone  oft  on  such  a  bender  as  this  one  had.  He  had  rescued  it  from  an  advanced 
stage  of  delirium  tremens. 

A  fool  interne  in  a  stereotyper’s  laboratory  thought  he  knew  as  much — If 
not  more — about  the  business  than  the  doctor  in  charge.  He  tried  to  cast  a  cut. 
Like  .all  men  of  his  class,  who  know  a  lot  of  things  that  are  not  so,  he  blistered 
the  mat.  The  facing  tissue  niised  from  the  surface,  lust  as  the  skin  does  from 
a  man’s  body  when  it  is  badly  burned.  The  mat  was  ruined — everybody  agreed 
on  that  point. 

When  Dr.  Stereotyper  arrived,  he  had  an  unusual  case  on  the  operating 
table.  The  office  was  in  an  uproar,  for  the  relatives — the  editors — were 
throwing  out  anathemas  with  promiscuous  disregard,  to  yvhich  they  added 
a  fine  line  of  profanity  that  would  have  taken  first  prize  in  a  “mule  .skinners” 
camp.  This  doctor  looked  the  scorched  mat  over  with  a  magnifying  glass,  and 
ascertained  that  the  fibre  of  the  paper  had  not  been  completely  destroyed.  The 
ca.se  being  desperate,  he  raided  the  busine.ss  office,  and  annexed  a  jar  of  library 
paste,  over  the  protest  of  a  gum-chewing  young  lady  who  threatened  to  tdl 
the  manager  if  he  didn’t  bring  it  back  “right  away.” 

Iteturning  to  the  operating  room,  he  slipped  the  edge  of  a  penknife  under 
the  section  of  the  mat  th.at  bulged  out  more  than  any  other,  and  opened  it  the 
length  of  the  mat  itself.  Then  he  diluted  some  library  paste  and  passed  it 
through  a  piece  of  mu.slin.  He  poured  some  of  this  mixture  into  the  aperture 
to  clean  the  wound — and  incidentally  to  give  it  a  chance  to  heal  itself.  After 
five  or  six  minute.s,  during  which  he  watched  the  process  of  absorption  through 
his  magnifying  glass,  he  poured  some  over  the  surface  of  the  mat.  There  was 
another  wait  of  .several  moments  until  the  fibre  of  the  paper  had  picked  up  the 
thin  paste  from  both  .sides.  Then  he  gently  stroked  it  with  the  brush  he  had 
appropriated  in  the  counting-room,  first  washing  it  carefully  to  clear  it  of  any 
lumpy  or  gritty  .substance.  He  .smoothed  the  abraised  surface  back  into  place, 
and  placed  over  it  a  piece  of  oiled  paper,  and  over  it  a  light  board,  and  followed 
the  .same  process  that  the  other  skilled  phy.sician  did,  in  utilizing  the  drying 
table  at  low  temperature  to  rid  it  of  exce.ss  moi.sture.  The  cut  came  out  per¬ 
fectly,  except  for  a  slight  hair  line  at  the  point  where  he  made  the  incision  in 
the  mat,  which  represented  the  scar  of  the  wound. 

The  man  wh.')  trimmed  a  mat  in  a  commercial  hou.se  in  the  Ea.st,  cut  It  so 
clo.se  that  it  would  not  cover  the  side  bars  in  the  peculiar  form  of  casting-box 
used— and,  of  cour.se,  that  cut  hnd  to  be  used.  It’s  always  that  way.  Also,  the 
mat  had  been  damaged  in  transit,  being  broken  in  the  middle.  Dr.  Sereotyper 
pa-sted  it  together  much  on  the  .same  plan  followed  by  the  other  specialist,  in 
addition  to  which  he  pasted  a  piece  of  paper  along  the  short  edge,  using  a 
thinner  piece  than  the  kind  he  utilized  for  an  apron.  He  dried  it  the  same 
way  the  former  physician  did,  and  when  he  placed  it  in  the  box,  there  was  a 
false  side  for  the  bar  to  grip.  The  cut,  treated  that  way,  came  out  O.  K. 

Gne  publi.sher  simply  wouldn’t  buy  more  .sorts  of  a  certain  96-point  type. 
One  night  an  unreasonable  advertiser  sending  in  copy  specified  the  u.se  of  that 
letter,  and  was  thoughtless  enough  to  use  more  ‘‘VV”s”  and  "O’s”  than  the  office 
po.sse.s.sed.  Which  made  the  foreman  wax  wroth,  and  after  the  manner  of 
foremen,  he  went  to  the  manager  and  told  him  how  the  war  broke  out.  ’There 
was  much  wffiling  and  all  kinds  of  gnashing  of  teeth,  when  Dr.  Stereotyper 
appeared  on  the  scene.  After  li.stening  a  few  momenta,  he  said,  “that’s  easy.” 
While  they  thought  him  crazy,  they  acted  like  drowning  sailors,  and  seized  the 
straw  that  floated  their  way.  Dr.  Stereotyper  took  all  the  letters  in  that  font, 
had  them  spaced,  put  them  hi  the  casing-box,  and  made  a  plate,  which  a  very 
Intelligent  printer  in  the  com po.sing- room  took  to  the  saw-trimmer,  and  segre¬ 
gated  into  letters  that  answered  the  purpose  quite  as  well  as  foundry  type. 
Here  was  a  ca.se  where  the  physician  grew  new  arms  and  legs  on  what 


Postal  Committee  Meets 
ttipccial  to  The  Eimtob  and  Publisher.) 
Washington,  March  28. — A  general  dis¬ 
cussion  of  the  various  provisions  of  the 
postal  section  of  the  War  Revenue  law 
was  had  to-day  by  members  of  the  Post¬ 
al  Committee  of  the  American  News¬ 
paper  Publi.shers  Association.  The  ses- 
•sion  was  not  concluded  until  late  in  the 
evening,  following  a  vote  that  nothing 
that  transpired  would  be  given  out. 
Members  of  the  Committee  said  the  dis- 
cus.sion  was  very  general  in  its  nature, 
taking  in  all  of  the  matters  of  the  postal 
legi.slation  referred  to,  and  that  no  ac¬ 
tion  whatsoever  was  taken.  It  was  also 
.stated  that  the  work  of  the  Committee 
in.sofar  as  this  meeting  was  concerned, 
was  finished  and  nothing  further  would 
lie  done. 


Date  Set  for  Sun  Dinner 
Will  Irwin,  who  is  wit’n  the  Commit¬ 
tee  on  I’ublic  Information  in  Washing¬ 
ton,  has  sent  word  to  Collin  Armstrong, 
chairman  of  the  executive  committee  of 
the  New  York  Sun  Alumni  Association, 
that  he  can  come  to  New  York  for  the 
annual  banquet  on  April  13r  at  the  Sal¬ 
magundi  Club,  47  Fifth  Avenue.  Mr. 
Irwin  will  be  the  only  speaker. 


Earle  Wins  Suit 

{Special  to  The  Editor  and  Publisuer.) 

Los  Angeles,  March  29. — The  suit  of 
Charles  C.  Rosewater  against  E.  E. 
Earle,  publi.sher  of  the  Los  Angeles  Ex¬ 
press  and  Tribune,  for  alleged  breach  of 
contract,  ended  in  the  Superior  Court 
here  to-day  with  a  verdict  for  the  de¬ 
fendant.  The  court  ruled  that  Mr.  Rose¬ 
water  had  no  cause  for  action. 


was  otherwise  a  perfectly  useless  body. 
In  the  same  manner  he  later  on  patched 
up  the  title  line  to  the  paper,  on  which 
one  of  those  boys  that  you  read  about 
dropped  a  shooting-stick  with  more 
than  usual  force. 

On  another  occasion  the  flat  cut  shav¬ 
er  got  out  of  kelter.  Not  only  was  the 
knife  nicked,  but  it  was  broken.  And 
there  were  other  things  not  necessary 
to  mention,  since  these  were  more  than 
enough.  The  cuts  were  so  uneven  that 
they  wouldn’t  run  in  the  paper,  which 
was  produced  on  flat-bed  presses, 
though  stereotyping  was  practiced,  on 
account  of  there  being  more  than  one 
printing  machine.  Rut  Dr.  Stereotyper 
was  not  dismayed.  He  had  never  been 
up  against  such  a  proposition  before, 
but,  because  he  was  a  specialist,  he 
knew  what  to  do.  He  placed  the  cut 
face  down  on  form  table,  paralleled  it 
with  two  type-high  bars,  and  scraped 
the  under  side  with  a  piece  of  old  col¬ 
umn  rule,  using  the  bottom  edge  of  the 
rule  for  the  purpose.  The  process  was 
slower,  but  it  was  every  bit  as  good, 
when  the  job  was  finished,  as  though 
the  cut  had  passed  through  the  newest 
and  most  expensive  shaver  on  the  mar¬ 
ket. 


BURWALL  NEWS  SERVICE 

1465  Broadway 
New  York  City 

A  service  by  newspaper  men 
for  newspapers. 

Most  reasonable  service  on 
earth. 

All  live  topics  handled  in  con¬ 
densed  and  attractive  style. 

Matrix  or  plate  form. 

'Vrite  for  particulars. 
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GOVERNxMENT  URGED  TO 
USE  PAID  ADVERTISING 

(Continued  from  imyc  6) 
laborer  for  his  work,  and  tlie  nianu- 
faeturer  for  his  product,  or  the  artist 
or  the  clerk  for  their  time,  just  that 
long  should  it  pay  for  needed  space  in 
newspapers  to  carry  to  the  people  the 
messages  that  are  so  vital  that  they 
shall  receive  and  understand.  Economi¬ 
cally  there  is  no  difference  in  the  obli¬ 
gation  to  pay  for  newspaper  advertising 
and  any  other  commodity  for  which 
there  is  need.  It  is  an  inexcu.sable  in¬ 
justice  to  continue  the  prc.sent  policy, 
indefen.sible  and  unworthy  of  this  great 
nation.” 

F.  W.  Ross,  general  manager,  FImira  (N. 
Y.)  Herald: 

“We  agree  with  the  Tub  Ewtor  an'd 
PrBMSHER  that  first-class  advertising, 
paid  for  by  the  Government  at  legiti¬ 
mate  rates,  is  the  bo.st  way  to  soil  the 
third  Eiberty  Ix)an.” 

J.  A.  Chew,  president,  Xenia  (O.)  Ga¬ 
zette; 

"We  want  to  congratulate  you  and 
thank  you,  as  one  puldishor,  for  the 
stand  you  have  taken  in  connection  with 
paid  Government  advertising. 

“There  is  absolutely  no  reason,  so 
far  as  we  can  see  it,  why  the  Wnited 
States  should  not  jxiy  for  advertising, 
as  a  commodity,  just  the  same  as  they 
l>ay  for  every  other  one. 

“Without  the  support  of  the  news¬ 
papers  of  the  country,  it  would  be  next 
to  impossible  to  distribute  Liberty  bonds 
and  Thrift  Stamps  throughout  the 
United  States,  and  why  the  newspapers 
should  not  be  paid  for  their  service,  is 
beyond  our  comprehension.  It  would 
seem,  at  lea.st,  that  we  should  have  a 
moderate  amount  of  i>aid  display  mat¬ 
ter,  in  support  of  the  free  reading  mat- 


Peoria  Ills.  TRANSCRIPT 

Only  morning  newspaper  in  Peoria. 

Peoria  Ills.  JOURNAL 

Only  evening  paper  in  Peoria  with  Asso¬ 
ciated  Press  franchise.  Member  A.B.C. 
SUNDAY  JOURNAL-TRAN.SCRIPT 
Combination  Advertising  Rate 
HENRY  M.  PINDELL,  Proprietor. 
CHAS  H.  EDDY  CO..  Representative 
NEW  YORK  BOSTON  CHICAGO 


You  can  materially  Increase  your  advertising 
receipts  by  the  publication  of  a  aeries  of 

Anti-Mail  Order  Articles 

written  In  an  easy  conversational,  human  In¬ 
terest  style,  compelling  the  readers'  attention 
from  start  to  finish. 

The  Mall  Order  house  method.s  are  made  to 
appear  ridiculous,  their  mysterious  lure  and 
vaiieil  misleading  ramifications  laid  bare  with¬ 
out  antagonism  or  offence. 

These  articles  will  cause  favorable  comment 
and  attention  In  the  community  and  bring 
Increased  advertising.  They  are  different. 


PHIL  DEAN 


Attor  Court  Building 


New  York  City 


The 

PITTSBURG  PRESS 
Ha»  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

1.  A.  KLEIN,  Melropolilaa  Tower,  N.  Y. 
John  Glwa,  Peoples  Gu  Bldg.,  Chicago 
Fercign  Advertiaing  Repreaentatives 


ter  given  by  every  paper,  without  hav- 
hig  to  go  and  beg  from  our  local  pa- 
Iron.s  for  sufficient  funds  to  settle  the 
bill." 

I).  H.  Worlliingtoii,  president,  Beloit 
(Wis.)  News: 

“In  former  Lilierty  I^oan  campaigns 
this  paper  not  only  wrote  copy  for,  but 
donated  outright,  the  space  for  several 
I>iige  ud\erti.sement3.  A  few  intensely 
patriotic  individuals  did  likewise.  Ob¬ 
viously,  the  burden  of  expense  has  l>een 
unequal  and  the  system  is  all  wrong, 
iilf  hough  tho.^-  citizens  who  do  the  most 
complain  the  least.  The  Government 
should  plan  .scientilic  adverti.slng  and 
pay  for  it.  Moreover,  the  Government 
appeal  carries  more  weight  than  docs 
that  of  an  individual.  The  rate  charged 
by  the  newspapers  .should  l>e  reasonable, 
but  not  less  than  the  minimum  commer¬ 
cial  rate.” 

Frank  1).  Tliroop,  publisher,  Davenport 
(Iowa)  Democrat: 

“The  Rock  Island  .-Vrsenal  is  located 
next  door  to  the  city  of  Davenport  and 
everything  that  the  .Xr.senal  gct.s,  except 
advertising,  :'s  paid  for  by  the  (Joven- 
inent.  which  i.s  as  it  .should  b:'. 

“The  newspa.i)ers  are  entitled  to  jiay 
for  tlicy  space  as  much  a.s  luiy  other 
e.stiilili.shinent  wOiich  is  .selling  its  com- 
niodity  to  the  Government.  In  the  si’c- 
ond  Liberty  I.wm  campaign  nearly  $2,- 
000  was  spen';  in  paid  adverti.sing  in 
Davenport  new.spapers,  this  money  be¬ 
ing  donated  liy  men  who  have  already 
eontriliutfd  freely  to  every  activity  of 
tlie  war.  It  was  an  imposition  on  them 
to  pay  for  this  adverti.sing,  but  they  did 
it  willingly  and  without  a  murmur. 


The  Home  Newspaper 

In  the  classlficntlonfi  of  advertising  which 
have  the  greatest  appeal  to  the  home— de¬ 
partment  stores,  women’s  specialty  shops, 
boots  and  shoes  and  fooilstuffs — The  New  York 
I-Jvenlng  Mall  i^lion-ed  a  decided  gain  for 
tlie  past  month  of  December  over  the  same 
month  for  11116. 

THE  GAIN 

Department  Stores  19,017  lines 

Women's  Spei-lalty  Shoiis  4, .136  lines 

Foodstuffs  3,941  lines 

Roots  and  Shoes  1,609  lines 

This  siilistantLates  our  claim  that  the 
advertisers  more  and  more  are  convincing 
themselves  The  Evening  Mall  hag  a  greater 
purchasing  power  per  unit,  than  any  other 
New  York  evening  paper  and  that  it  la  a 


home  newspaper. 

The  New  York  Evening  Mail 


^  Jbeniufi  ^faf 

^^One  Edition  Daily^^ 

2  cents 

There  is  one  copy  of  The  Evening 
Star  sold  within  the  city  limits  of 
Washington,  D.  C,  for  every  four  or 
five  persons,  the  total  population  of 
men,  women  and  children  included. 
Net  A.B.C.  Circulation  2  Cent  Basis 
March  Ist,  1918—98,714 


The  McClure  Method 

Onr  features  sre  sold  on  Indlvldusl  merit. 

Any  service  may  be  ordered  singly, 

THIS  MEANS: 

The  greatest  passible  variety  from  which 
to  choose  ‘ 

The  submitting  of  each  feature  to  yonr 
own  editorial  Jndgment. 

The  opportunity  to  order  t  budget  con¬ 
sisting  only  of  what  you  want. 

A  material  reduction  from  Indlvldnal 
prices  on  bndgets. 

IVrite  ue  /or  lamplee  of  onr  Sunday  Col¬ 
ored  cornice,  daily  comice,  women’*  fea¬ 
tures,  bedtime  etortee,  SetUm,  ate. 

The  McClure  {Newspaper  Syndicate 
120  West  32nd  Street,  New  York  City 


“Over  $5,000,000  in  bonds  were  sold 
in  this  campaign,  due,  no  doubt,  to  the 
successful  advertising  camptiign  and  to 
the  thorough  organization  of  their  sale. 

“'riiB  Kditor  and  PuBi.isHEit  is  entitled 
to  a  great  djal  of  credit  for  the  work 
it  has  done  in  the  matter,  and  I  believe 
if  the  w-.ir  la-sts  much  longer  that  the 
IKilicy  of  the  Clovernment  will  lie  chang- 
txi  and  the  work  of  your  iiublication 
made  a  succjss.” 

W.  S.  Goudland,  manager,  Racine  (Wis.) 

Call: 

“I  am  not  impres.sed  with  the  fine¬ 
spun  ethics  and  the  alleged  danger  of 
Government  control  of  the  pre.ss  .some 
echtors  so:'ni  to  hold  in  discusing  the 
qae.stion  of  paid  adverti.sing  of  the  na¬ 
tional  Government. 

“The  press  lias  only  one  commodity 
to  .s'll — publicity.  National  advertisers 
pay  millions  for  this  commodity  yearly 
and  niuiue.stionably  get  value  received 
or  they  would  not  buy  it. 

“The  tjovernment  pays  for  everything 
else,  even  for  the  jiersonal  services  of 
.some  of  tbo.ie  g<-ntlenien  who  are  so 
lonilly  prote.sting  against  the  luilicy  of 


WAR  PICTURES 


A  npw  iiiotorial  feature  service  for  news- 
piipers.  Acthui  niftures  of  the  new  American 
anny  at  the  training  rutnim. 

Ih*Ht  circulatiDii  maker  on  the  market. 

WAR  PICTURE'  SERVICE 

Jefferson  Building 

Birmingham  Ala. 


Wilder  and  Buell 


Newspaper  Features  and 
Advertising  copy 

^25  Fifth  Avenue 
New  York 


(The  Drtrnit  JFrrr  Jlrraa 

**Michigan*9  G  eatest  NeWBpaper** 

offers  unusual  advantages  to  adver¬ 
tisers.  First,  because  of  its  large  cir¬ 
culation,  consequently  purchasing 
power;  second,  because  it  is  the  only 
morning  newspaper  in  Detroit — the 
fourth  largest  market  in  the  United 
States. 

VERREE&  t  Foreign  ) 

CONKLIN  ^  Reprt  etntaiivee  (  DvIroit° 


The 

Pittsburgh  Post 

Democratic 


CONE.  LORENZEN  k  WOODMAN. 
Spedsl  ReprsMoutivas 
Now  York.  Detroit.  Ksnsos  City,  Chioago 


paid  adverti.sing.  It  should  pay  for  its 
publicity.’’ 

Allen  C.  Wiest,  president,  York  (I’a.l 
Gazelle: 

“.Vs  the  Government  is  spending 
money  in  large  sums  for  advertising  va- 
lious  matters  relating  to  the  war,  I  have 
as  yet  heard  no  good  reason  why  a  rea- 
.sonatile  proportion  of  this  money  should 
not  be  used  to  purcha.se  space  in  news¬ 
papers. 

“I  think  tlie  newspapers  should 
charge  a  rate  for  the  advertising  whieh 
should  cover  actual  cost  of  space  and 
comixisition,  which,  of  course,  would 
take  into  consideration  overhead  ex- 
penst'.s.  The  press  .should  not  put  itself 
into  a  position  where  it  may  oven  lie 
suspected  of  profiting  by  the  calamity 
of  war.  That  others  are  growing  rich 
by  doing  war  business  is  no  justifica¬ 
tion  for  the  press  to  deb.ase  itself  or  for- 


HOUSE  PLANS 

By  CHAS.  S.  SEDGWICK 

This  feature  of  our  service  has  been 
on  the  market  for  upward  of  Ten 
Years.  Yon  need  it  for  your  Build¬ 
ing  Page. 

The  In'ernational  Syndicate 

Features  for  Newspapers 
Est’d  l»W  BALTIMORE,  MD. 


THE  NEWS 

Baltimore,  Md. 

February  Net  Paid  Average 

107,109  Daily 

Gain  over  1917,  18,095 

1 1 3,925  Sunday 

Gain  over  1917,  32,420 

Total  Number  of  Homes  in 
Baltimore  -  Police  Census 


115,000 


DAN  A.  CARROLL 
Eastern 
Representative 
Tribune  Bldg. 
New  York 


J.  E.  LUTZ 
Western 
Representative 
First  Nat.  Bk. 
Bldg.,  Chicago 


We  spend  more 
than 

$500,000 

per  year  to  produce  the  features 
which  have  created  the  greatest 
newspaper  following  in  the  world- 

“Hearst’s  Features  Always  Lead" 

Write  for  booklet. 

Million  Dollar  Feature  Service** 


The  International  Feature  Service 

729  Seventh  Ave.  New  York,  N.  Y. 
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fcit  the  hiKh  public  opinion  which  it 
iK)w  holds.” 

K.  K.  Krach,  hu>i:ie<>h  nianaiccr,  James- 
town  (N.  Y.)  Post: 

“It  i.s  our  iH-licf  that  the  (loverntnent 
.should  adopt  a  fKud  advcrti.siiiB  policy 
in  marketing;  IjlK-rty  Ixmd.s  and  furth¬ 
ering  other  war  activitic.s,  as  the  pres- 
»-nt  plan  of  relying;  upon  private  do¬ 
nations  f<u’  this  advertising  puts  the 
burden  on  a  few  individuals  in  every 
<-a.Hc.  In  a  town  of  our  .size  the  cam¬ 
paign  committee  would  tind  it  nece.s.s,ary 
to  apiM-al  to  the  same-  merchants  for 
private  donations  for  ea<'h  I>ond  ls.sue, 
anil  while  the  men  hants  have  re.spond- 
ed  sjilendidly.  yet.  they  feel  that  it  i.s 
siunewhat  of  a  hardshii)  ujKjn  them. 

“We  have  donated  from  20  to  33  1-3 
p<T  ci-nt.  of  display  spa<-e  in  addition  to 
that  purcha.si-d  by  the  liK’al  merchant.s. 
Of  fours*-,  we  al.so  give  many  columns 
of  reading  matter  to  the  war  activities 
much  of  which  would  come  under  the 
h<-ad  of  jiaid  readers  if  the  publi*-ity 
were  given  for  anyone  but  the  Govern¬ 
ment .” 

W.  T.  An*lersoii.  president,  Macon  ((ia.l 
Telegraph: 

“The  Gov<-rnm*'nt  pays  for  every 
tel*-gram  and  every  bit  of  railroad  ser¬ 
vice  that  it  recelv'es  in  war  or  peace 
times.  It  would  pay  the  newsiiapers, 
but  for  the  time  worn  policy  of  regard¬ 
ing  new.spaper  space  as  worthless  and 
to  be  filled  up  with  anything  that  any 
one  desired  to  print. 

"I  think  the  present  attitude  of  our 
Government  and  the  public  toward 
newspapers  grows  out  of  the  ancient 
practice  of  exchanging  sub.scriptions 
for  potatoes  and  getting  space  for  hoo- 
chie-koochie  tickets.  The  tickets  are 
worth  nothing  and  neither  is  the  space, 
is  the  principle  upon  which  the  trade 
is  made. 

— .  "New.spaper  men  as  a  rule.  In  preach¬ 
ing  patriotism  and  civic  loyalty,  gen¬ 
erate  an  over  abundance  of  It  in  them- 
si-lves  and  in  endeavoring  to  .set  an  ex¬ 
ample  which  the  public  may  follow  they 
.shake  the  foundations  and  essential 
bu.siness  basis  on  which  their  inMltu- 
tion  dep*’nds  for  succes.s. 

“T  am  not  actuated  by  any  greed  for 
the  Government’s  money.  T  am  very 
glad  for  this  newspaper  to  do  w-hatever 
is  neces'-ary  for  the  good  of  the  whole 
people  and  to  do  It  without  stint  or 
price  On  the  other  hand  I  cannot  but 


!  FIRST 

•  In  the  two  months  of  1918, 
The  New  YorkTimes  print¬ 
ed  1,897.464  lines  of  adver¬ 
tisements-  a  greater  volume 
than  an)'  other  New  York 
newspap-er.  In  I7  leading 
classifications  of  advertis¬ 
ing  I’he  Times  printed  al¬ 
most  double  the  volume  of 
the  next  newspaper. 


Vou  M1'8T  I'ae  the 

LOS  ANGELES 

EX  A  MINER 

U  <»Tcr  the  GREAT  SOUTHWEST 
Sandar  CirculatioB  |  AfVI 
MORE  THAN . 


concede  that  the  Government  or  th» 
people  that  ride  a  free  hor.se  too  far  ar¬ 
gue  fhem.selves  unworthy.” 

Kiiuard  II.  Harriii,  manager,  Richmond 
(Iml.)  Palladium; 

“After  the  .second  Liberty  loan  I  hop- 
e<l  the  Government  would  see  the  injus¬ 
tice  done  certain  business  organizations 
by  the  methods  used  in  the  two  loans. 
I  think  th.at  the  new.spapers  and  the 
banks  were  comiK-lled  to  bear  a  burden 
which  the  Government  should  have 
liorne.  The  cost  of  rai.sing  money  for 
the  conduct  of  the  war  .should  be  just 
as  h-gitimate  an  expen.se  as  the  cost 
of  r«*<-ruiting  an  army.  L*-t  the  Gov¬ 
ernment  .set  aside  a  certain  amount  to 
take  care  of  the  selling  expense  of  each 
Lilierty  loan,  which  would  include  ad- 
vertl.sing  and  expense  to  banks  in  han¬ 
dling  the  loan. 

"If  we  are  on  a  strictly  business  ba.sis 
we  will  .shorten  the  time  for  winning 
the  war.” 

(1.  j.  Hardy,  publisher,  O.shkosh  (Wis.) 
North  western: 

“There  i.s  no  good  reason  why  the 
newspais-rs  should  give  the  Govern¬ 
ment  free  advertising  space.  It  is  the 
*>nly  commoility  they  have  to  sell  and 
if  they  cjinnot  secure  revenue  for  this 
commodity  it  means  that  the  business 
has  no  future.  The  average  new.spaper 
sells  its  paper  at  a  lo.s.s.  It  must  de- 
p*-nd  on  its  adverti.sing  patronage  for 
its  existence.” 

F.  F.  Rowe,  publidier,  Kalamazoo 
(Mich.)  Gazette: 

“Certainly,  I  believe  that  the  Govern¬ 
ment  .should  buy  advertising  on  the 
.same  basis  they  would  buy  other  com¬ 
modities,  and  why  not?  We  pay  our 
taxes,  contribute  to  all  appeals  both  for 
money  and  space.  It  is  unreasonable 
to  a-sk  the  ptiblic  spirited  merchants 
and  others  to  pay  for  Liberty  bond  ap¬ 
peals,  and  if  a  publisher  dues  so,  he 
places  himself  in  an  unpleasant  light 
with  them,  as  they  regard  it  as  burden- 
son,  unjust  and  unreasonable,  and  an 
imposition. 

(Sl|r 

pttsburg  Biapatcli 

is  a  capable  and  welcome  sales¬ 
man  in  thousands  of  good  homes. 

I  WALLACE  G.  BROOKE 

Brunswick  Building,  New  York 

THE  FORD-PARSONS  CO., 

Peoples  Gss  Building,  Chicago 

H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


When  the  A.  B.  C. 

m.-ikes  their  audit  of  our  circulation,  you 
will  find 

Virginia  Enterprise 

VIRGINIA.  .MINNESOTA 
HAg 

Double  the  Paid  Circulation 

of  any  daily  paper  published 
on  the  l(cH:iba  Range 


HIGH  LIGHTS  ON  THE  FOREIGN  SITUATION 

Tli^  kind  of  radinc  that  appealt  to  all  Htnr^meD  arvl  authora  of  Raropo. 
rUpK«>a  with  th^  StAtM  now  lo  tho  Wc  baodW  more  Importaot  arttrloo  of  thU 

world  war.  df^crlptloo  tbao  any  otk«r  m«dc7  Id 

Koatore  urtlci^  from  leadloir  ooldlrra,  Aroeiira. 

THE  INTERNATIONAL  NEWS  BUREAU,  INC. 

J.  J.  RO!tDAN,  Editor  IR  Selsool  Street,  Bootow,  Mau. 


“This  position  is  not  selfishness  on 
my  i)art,  as  I  stand  to  contribute  to  my 
last  dollar.  It's  not  a  lack  of  patriotism 
as  1  have  contributed  my  only  son,  who 
now  is  on  the  l)attle  fields  of  France 
and  represents  all  my  hopes  and  ambi¬ 
tions.  It  is  .simply  a  feeling  of  justice 
and  a  common  sense  busine.ss  principle 
as  applied  to  any  commodity  which  they 
buy.  Why  not  advertising  space? 

W.  I,.  Taylor,  manager,  York  (Pa.)  Dis- 
patch : 

"There  is  no  doubt  al)out  what  the 
Government  should  do. 

"It  should  advertise  it.s^  bond  l.ssues 
in  the  newspapers- — unleas,  perhaps,  it 
may  know  of  a  better  way  of  reaching 
the  public. 

“It  should.  lts<‘If,  pay  for  its  own  ad¬ 
vertising  just  as  any  other  self-respect¬ 
ing  institution  would  want  to  do  and 
would  be  expected  to  do. 

"Anything  el.se  is  undignified,  to  say 
the  lea-st,  and.  psychologically,  degrad¬ 
ing.” 

A.  S.  Lerkie,  president,  Joliet  (III.)  Her¬ 
ald-News: 

“We  have  adopted  the  policy  of  giv¬ 
ing  as  lil)erally  as  ever  of  our  news 
.space,  bnt  decline  to  publish  any  dis¬ 
play  adverti.sing  free  of  charge.  The 
ju.sfi*-e  of  this  policy  is  recognized  by 
the  local  committees;  they  do  not  ex- 
Tif'<'t  us  to  double  our  contributions  in 
this  manner  and  adverti.sing  appropri- 
(Conrluded  on  pafie  30) 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  aad  Publiikcr 

"The  oaly  Bufalo  aewtpapor  ikal  mr- 
•or*  it*  adTcrtifing  colunm*.  Many  of 
our  odrerhier*  u«e  onr  coluaui*  ncIiMive- 
ly.  Th«  abova  it  on*  of  ik*  May  rea- 
$om$  wky." 

MEMBER  A.  E.  C 
Wortitn  Aivtrtinnt  RtfrtM*utotiv0t 
KELLY-SMITH  COMPANY 
*•*  Fifth  Atoboc  Lyttaa  BaUdiag 

NEW  YORK  CHICAGO 


In  the  Northweet 

The  Daily  News 

St.  Paul,  Minneapolis 

with  a  combined  circulation  of 

155,000 

with  not  a  single  copy  dupli- 
cated  is  the  best  and  simplest  19c 
way  to  cover  the  Twin  Cities  per  line 
and  adjacent  territory. 

C.  D.  BERTOLET 

General  Advertising  Manager 

Boyce  Building  Chicago 


To  Reach  the  Rich  Trade 

of  Kansas 

tLopeka  SaUp  Capital 

Net  Circulation 
(lateat  Governtneat  report) 

3  3,924 

Ita  aalea  promotion  department 
ia  at  the  aervice  of  advertiaera. 
And  it  really  promotes.  ' 

Puklishtr 

Member  A.  B.  C. 


$1700  buys  county  seat  weekly 
new.spaper  property  near  Wash¬ 
ington,  D.  C.  $700  cash  neces¬ 
sary  ;  balance  can  be  deferred. 
Annual  gross  business  $3,000. 
Well  equipped.  Proposition  Q.  O. 

Charles  M.  Palmer 

NeiCspap-r  Properties 

225  Fifth  Avenue,  New  York 


Sales 

Purchases 
Consolidations 
Appraisals  of 
Newspaper  and 
Magazine 
Properties 

Aubrey  Harwell  Henry  F.  Cannon 

H  arwell  &  Cannon 

Times  Building  NEW  YORK 


Readers  Decide 

— The  HABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  audience. 

Lti  ut  tend  you  tampltt  of  •or  col¬ 
ored  eomict,  daily  and  Sunday 
fagot  i*  black  and  colors. 

Newspaper  Feature  Service 

M.  KOENIGSBERG.  Manager 
J7  WMT  J9TB  IT.,  NbW  Yo«* 


Paper  That  Needs  Pep 

«;an  necure  manager  who  Iiaa  Jimf  completed 
lip  hiiilding  and  aale  of  middle-weetern  dall.r 
of  over  8,000  ctrrulation.  Age  34.  i;iiiveralt.r 
graduate,  piililic  8P<!aker,  editorial  writer, 
managing  editor  and  general  manager,  able  to 
>•117  HUlistantial  Intereat.  If  you  have  $3,00:) 
opening,  aak  atwut  No.  128  B-P. 

Competent  help  availahle  for  all  depart¬ 
ment*  of  Advertlaing.  Printing  and  Puhliahlng 
field. 

FERNALD’S  EXCHANGE,  Inc. 

Third  National  Bank  Bldg., 
Springfield,  Mass. 


GOSS  HIGH  SPEED  FIVE 
ROLL  STRAIGHT  LINE 
FOUR  PAGE  WIDE  PRESS 

with  Two  Folders 

P'or  sale  by 

WALTER  SCOTT  &  COMPANY 

Plainfield,  New  Jersey 

Ihe  True  News 

— FIl^T 

A  Iways- Accurately 

InteroatioDal  News  Service 

World  Bldg.  New  York 
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SITUATIONS  WANTED 

Advertisements  under  this  classifica¬ 
tion,  ten  cents  per  line,  each  insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  60  words, 
two  insertions  FREE. 


■  Composing  Room  Foreman 

Married,  40  years  old;  total  abstainer; 
had  charge  of  two  largest  newspapers 
in  Kast;  conservative,  tactful,  unusual¬ 
ly  etticient;  well  educated;  25  years’  ex¬ 
perience  in  many  cities;  you  can  turn 
all  mechanical  problems  over  to  me  and 
they  will  be  successfully  solved;  high¬ 
est  references  given.  If  you  have  big 
task.  rcQuiring  big  man  to  get  big 
results.  Address  C.  241,  care  Editor  and 
I’ublisher. 

TMitorial  Man 

I  am  editor  of  a  large  daily,  drawing  a 
large  salary.  Want  partnership  In 
.small  paper  with  bright  future  or  an 
editorial  position,  at  modest  salary, 
with  opportunity  of  buying  share  with 
my  services.  1  am  young,  married, 
have  university  education,  and  over  12 
years’  experience  in  all  branches  of  edi¬ 
torial  work  on  large  papers.  Address 
C.  243,  care  Editor  and  Publisher. 


Advertising  Man 

Many  years’  experience  in  the  advertis¬ 
ing  departments  of  New  York’s  be.st 
known  newspapers.  If  you  are  in  need 
of  the  services  of  a  dependalde,  well- 
informed  manager  of  classified  or  dis¬ 
play.  or  an  executive  in  your  bu.sines.s 
dei>artment.  a  man  of  unque.stioned 
ability  and  integrity.  Address  C.  271, 
care  of  Editor  and  Puhli.sher. 

Advertising  Man 

broad  experience  as  solicitor  and  man¬ 
ager,  con.structive  worker  and  success¬ 
ful  ju-oducer,  favorably  acquainted 
throughout  ea.stern  territory,  .seeks  en¬ 
gagement  on  general  or  trade  publica¬ 
tion.  I.etters  confidential.  Box  C.  270, 
care  of  Editor  and  Publisher. 

Advertising  Man 

Advertising,  circulation,  and  sub.scrip- 
tion  man  is  open  for  position.  Dally 
or  monthly  city  or  out  of  town.  A-1 
references.  Address  C.  253,  care  of 
Editor  and  Publisher. 


Circulation  Manager 

Thirty-five  years  of  age;  married;  16 
years’  circulation  experience  on  West¬ 
ern  and  Eastern  metropolitan  news¬ 
papers;  thorough  knowledge  of  vari¬ 
ous  carrier  delivery  systems  and  eco¬ 
nomical  methods  in  maintaining  circu¬ 
lation  and  handling  collections;  efficient 
in  promotion  work,  including  contests. 
.-\t  prc.sent  on  New  York  daily.  Want 
good  connection  We.st.  Address  C. 
251,  care  of  Editor  and  Publl.sher. 

Circulation  Manager 

thoroughly  experienced,  capable,  now 
employed,  hut  desires  to  make  change. 
Can  furnish  very  best  of  references. 
Address  C.  257,  care  of  Editor  and  Pub¬ 
lisher. 


Newspaper  Man 

Wanted,  position  by  newspaper  man 
street  or  desk,  long  expeilence.  Ex¬ 
empt  from  draft.  Is  employed  but 
wants  change  for  good  reasons.  Ad¬ 
dress  C.  258,  care  of  Editor  and  Pub¬ 
lisher. 


Managing  Editor 

Executive,  twelve  years  t)eHt  Eastern 
paper.s,  married,  employed  .seeks  po.si- 
tion  of  editorial  management,  city  not 
over  200.000.  where  fir.st  cla.ss  brains 
are  needed  and  appreciated.  Address 
C.  2.59.  care  of  Editor  and  Publisher. 


Newspaper  Man 

w-ants  opening  in  Nsw  Mexico  or  Arl- 
7«ina.  W’dl-traincd  in  news  and  adver¬ 
tising.  College  man;  steady  worker; 
good  references.  Deferred  draft  classi¬ 
fication.  Address  C.,  245.  care  Editor 
and  Publi.sher. 

Advertising  Manager 

.\  high-grade  man  with  personality, 
tact,  energy,  resourcefulne.ss  and  abil¬ 
ity  .seeks  immediate  engagement.  Can 
handle  men.  plan  campaigns — develop 
new  and  re.iuvenate  stagnant  accounts. 
ITnqtie.sfionable  record  and  references. 
38  years  of  age.  married,  good  habits. 
.\ddress  C.  249,  care  of  Editor  and  Pub¬ 
lisher. 
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SITUATIONS  WANTED 

Advertisements  under  this  classifica¬ 
tion,  ten  cents  per  line,  each  insertion. 
Count  six  words  to  the  line.  For  those 
unemployed,  not  to  exceed  50  words, 
two  in.iertions  FREE. 

Accounting  and  Financial 
Executive 

de.slres  po.sition  in  New  York  City  or 
vicinity.  Fifteen  years’  experience  in 
expert  accounting,  auditing  and  finance. 
Past  eight  years  with  large  daily  news¬ 
paper  as  auditor,  secretary,  and  trea¬ 
surer.  Thorough  experience  in  adver¬ 
tising  and  circulation.  Age  38;  A-1 

references.  Address  C.  260,  care  of 
Editor  and  Publi.sher. 

Newspaper  Foreman 

Make-up  man  and  printer  seeks  position 
as  newspaper  foreman,  33,  married. 
Good  organizer  and  executive.  Experi¬ 
enced  on  papers  in  cities  of  40,000  to 
75,000.  Ready  to  go  any  place.  Address 
C.  237,  care  Editor  and  Publisher. 

Advertising  Man 

Aggressive  display  advertising  man  of 
succes.sful  experience  wants  position 
with  Flastern  newspaper  in  city  of  not 
less  than  75,000.  Strong  references  for 
originality  in  ideas  and  copy  that  sells 
space  and  for  ability  to  create  new  busi¬ 
ness  and  develop  accounts.  At  present 
with  sub.stantial  daily,  am  exempt  from 
draft,  and  have  good  reasons  for  mak¬ 
ing  change.  Position  must  offer  oppor¬ 
tunity  for  advancement.  Commensurate 
with  results  produced.  Address  C.  236, 
care  Editor  and  Publlshej\_ _ 

Advertising  Manager 

Age  24,  married,  desires  position  with 
live  daily.  Three  years’  experience  in 
general  and  special  edition  advertising. 
Capable  of  taking  entire  charge  of  ad¬ 
vertising  department.  Cecil  John.son, 
Redlands.  Cal. 

Newspaper  Man 

Daily  newspaper  experience.  New  York 
Washington,  Chicago,  Philadelphia,  and 
other  cities;  press  as.sociation  experi¬ 
ence;  city,  telegraph,  political  editor; 
magazine  editor  on  penny  daily  in  city 
of  200,000.  College  education,  married, 
American.  Address  C.  235,  care  of  Edi¬ 
tor  and  Publisher. 

Advertising  or  Business 
Manager 

Thoroughly  experienced  man,  41,  open 
to  propo.sltion  as  advertising  or  busi¬ 
ness  manager  daily  city  not  less  than 
forty  or  fifty  thousand.  Not  interested 
in  salary  le.ss  than  $3,000.  Will  consid¬ 
er  leasing  or  buying  daily  in  smaller 
city.  South  preferred.  Address  C.  244, 
care  Editor  and  Publisher. _ _ 

Editorial  Man 

14  years’  experience  as  reporter,  tele¬ 
graph  editor,  and  city  editor,  desires  to 
get  out  of  mountainous  country.  State 
salary  paid.  Address  C.  238,  care  Editor 
and  Publisher. 

Advertising  Manager 

now  with  leading  morning  newspaper 
wishes  to  make  a  change.  I  took  hold 
of  this  paper  two  years  ago  when  the 
paper  was  going  down  fast.  The  cir¬ 
culation  Jumped  from  28,000  to  45,000 
and  with  Increased  rates  I  doubled  the 
advertising  space.  My  .salary  was  rais¬ 
ed  three  times  last  year.  I  am  forty- 
live  years  old  and  have  had  twenty 
years’  newspaper  experience  and  my 
success  is  service.  I  can  write  ad¬ 
vertisements  and  create  business.  I 
am  thoroughly  .m>a.'-'oned  and  have  that 
executive  ability  whi<'h  makes  the 
newspaper  man.  One  of  my  best  aoli'"!- 
tor.s,  a  real  busine.ss  getter  whom  I  call 
my  side  partner,  would  like  to  connect 
on  the  same  paper  with  me  Give  us 
.'••omething  hard^ — a  paper  that  Is  not 
doing  well — or  a  town  where  there  is 
hard  comi>etltion.  That’s  what  we  are 
after.  Write  .soon.  Men  like  myself 
are  hard  to  get  Address  C.  267.  care 
of  Editor  and  Puhli^en _ 

Advertising  Man 

Experienced  as  manager,  solicitor,  and 
copy-writer  seeks  connection  on  or 
about  April  1.  with  live  publication 
where  ability,  character,  aind  Industry 
will  be  considered.  Age  33.  married, 
temperate.  and  gor^  personality. 
Twelve  years  successful  newspaper  rec¬ 
ord.  Employed  at  present.  Opportunity 
and  $4(1  minimum  .salary  desired.  Ad¬ 
dress  C.,  246,  care  Editor  and  Publish¬ 
er. 


HELP  WANTED 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


Advertising  Solicitors 

.\u.stin  (Texas)  American,  only  morning 
newspaper  at  State  Capital,  largest  cir¬ 
culation  in  central  Texas,  wants  live 
wide-awake  adverti.sing  solicitors.  State 
previous  experience  and  .salary  expect¬ 
ed  in  first  letter.  .Vustin  .American, 
.Au.stin,  Tex. 

Reporters 

Au.stin  (Texas)  .American,  only  morn¬ 
ing  newspaper  at  Texas  State  Capital, 
largest  circulation  in  Central  Texas 
wants  three  live,  snappy  reporter.s. 
State  experience  in  full  and  salary  ex¬ 
pected. 


FOR  SALE 

Advertisements  under  this  classifica¬ 
tion,  twenty  cents  per  line.  Count  six 
words  to  the  line. 


Linotype 

Three  Model  1  machines,  with  complete 
equipment  of  molds,  magazines,  and 
matrice.s.  f^cw  Haven  Union  Co.,  New 
Haven.  Conn. 


Linotype 

Model  No.  1,  Serial  No.  8010,  and  Model 
No.  1,  Serial  No.  8011,  with  1  magazine, 
liners,  ejector  blades,  font  of  matrices 
(for  each  machine).  Tribune  Printing 
Co..  CTiarle.ston.  W  \'a. 


Comic  Cuts 

1,000  blocked;  al.so  numerous  excellent 
half-tone.s.  Interesting  subjects;  no  dup¬ 
licates.  Address  C.  268,  care  E<litor  an  1 
Publi.sher. 


SITUATIONS  WANTED 

.Advertisements  under  this  elassifleatinn 
ten  eents  per  line,  each  insertion.  Count 
.six  words  to  the  line.  For  those  unem¬ 
ployed,  not  to  exceed  50  words,  two  in¬ 
sertions  FREE. 


General  Manager 

Built  weak  newspaper  of  field  to  profit¬ 
able  leader  and  sold  it  for  double  price 
paid.  Turned  another  losing  publica¬ 
tion  into  a  profit-maker.  Increaserl  ad¬ 
verti.sing  receipts  of  old-established 
daily  in  conservative  city  by  40  jier 
cent,  in  two  years,  while  decreasing 
cost.  Editorial  work  u.sed  by  leading 
newspapers  of  the  i;'nited  States.  Made 
a  systematic  study  of  profit-building 
management  through  actual  successftil 
practical  experience  in  every  dei)art- 
ment  of  large  and  small  city  newspap¬ 
ers.  Originator  of  .successful  ideas, 
knows  how  to  handle  men  and  to  sys¬ 
tematize  force  and  plant.  Have  recom¬ 
mendation  from  all  former  employers 
regarding  ability,  accomplishments  and 
integrity.  Now  engaged,  but  have  be'd 
of  rea.sons  for  wishing  to  change.  Will 
consider  straight  salary  or  p.art  salar.v 
and  part  stock  participation.  Address 
C.  261,  care  of  Plditor  and  Publisher. 

Editorial  Man 

Editor  of  largest  evening  daily  in  city 
of  225.000,  wants  position  offering  bet¬ 
ter  future  in  newspaper,  periodical,  fea¬ 
ture  .syndicate  or  any  ether  kind  of  edi¬ 
torial  or  publicity  work.  University  ed¬ 
ucation,  13  years’  experience.  Including 
5  years  in  (Chicago.  Three  years  pres¬ 
ent  position.  Have  knowledge  of  ad 
writing,  as  well  as  wide  experience  in 
all  branches  of  editoHal  work  on  some 
of  best  papers  in  middle  west.  .Addres.s 
G..  242.  care  Editor  and  Publisher. 

Advertising  Man 

nine  years’  experience  on  metropolitan 
and  leading  dailies.  F'our  ve-'rs’  suc- 
eessful  business  for  my.self  handling 
“S|iecial"  and  "feature”  advertising 
contracts  for  repiitablo  papers  (^ean. 
aggre.ssive  salesmanship.  Write  result- 
pulling  copy.  Have  n.atural  and  de¬ 
veloped  executive  ability.  Graduate  of 
complete  advertising  cour.se  of  1  G  R. 
Married  .sober,  reliable  Wo\dd  con¬ 
sider  offer  from  large  dail.v  on  solicit¬ 
ing  copyrighting  or  special  department 
staff,  or  as  advertising  or  general  man¬ 
ager  on  smaller  naper.  Tdke  impossible 
iobs.  Increased  busine.ss  on  certain 
Southern  p.aper  50  per  cent.  Built  up 
‘•mn't  daily  from  four  to  twelve  and 
fot’*-*''on  pages.  .Address  G.  262.  care 
of  Editor  and  Publi.sher. 


HELP  WANTED 

Advertisements  under  this  classifica¬ 
tion,  tuwnty  cents  per  line.  Count  six 
words  to  the  line. 


Reporter 

Ihrst  class  reporter  in  city  of  40,000  for 
mo.st  important  assignment  work.  Ad¬ 
dress  Daily  Republican  News,  Hamil¬ 
ton.  Ohio. 

Desk  Alan 

can  secure  permanent  place  on  Wichi¬ 
ta.  Kansas,  Daily  Eagle.  Write  J.  B 
Doze,  managing  editor,  giving  age,  ex- 
t>erlence.  .salary  expected,  etc. _ 

Newspaper  ILxecutive 

Publisher  of  afternoon  daily  in  small 
Ea.stern  city  wants  assistant.  One  not 
under  30,  abstainer,  Protestant,  Repub¬ 
lican,  and  capable  of  directing  various 
departments  preferred.  Good  opportun¬ 
ity  for  man  with  tact  and  ability.  Ad¬ 
dress  C.  239,  care  Editor  and  Publi.sher. 


News  EtJilor 

.Man  with  city  exi)eriince  who  is  willing 
to  take  position  in  town  of  10,000  in 
Flastern  State.  L<ocatlon  healthful,  as¬ 
sociations  plea.sant  with  successful  com- 
riany.  Energy  and  ability  required  to 
till  po.sition.  References  must  be  best 
as  to  ability  and  habits.  Address  C., 
247,  care  Editor  and  Publi.sher. 

Newspaper  Men 

( 'ompetent,  dept'ndable  newspaper  men. 
Iteporter.s,  advertising  .solicitors,  etc., 
desiring  positions  in  the  Southwest  arc 
invited  to  address  'fhe  Dallas  News 
(Department  D),  Dalla.s,  Texas,  stating 
age  and  qualifications. 


Representatives 

Have  openings  at  once  for  two  reliable 
road  repre.sentativcs.  Men  thorough¬ 
ly  familiar  with  handling  breaks  and 
street  sale  work  and  capable  of  direct¬ 
ing  canvassers.  Leading  morning 
and  evening  publication.  Rocky  Moun¬ 
tain  region.  Salary  worth  while.  Ad- 
dres.s  C.  224,  care  of  Editor  and  Pub¬ 
lisher _ 

City  Editor 

wanted,  experienced  and  thoroughly 
competent,  preferably  from  small  city. 
Daily  Telegram,  Adrian,  Mich. 

Reporter 

wanted,  preferably  with  experience  in 
small  town.  Daily  Telegram,  Adrian, 
Mich. 

City  Editor 

wanted  at  once;  experienced  and  thor- 
oughl.v  competent.  Salary  $30  to  $35 
per  week.  State  all  in  first  letter.  Eve¬ 
ning  Tribune,  Beaver  Falls.  Pa. 

Circulation  Man 

Wanted  by  an  evening  paper  which  is 
just  in  its  infancy,  but  has  before  it  a 
ri<’h  field;  located  in  a  city  of  45,000 
population  in  the  eastern  part  of  Penn- 
■ylvania.  Apjdicant  mu.st  be  very  com¬ 
petent,  Please  address  Box  C.  254. 
i-are  of  Editor  and  Publisher,  stating 
experience  and  salary  expected  and 
giving  reference.s. 


Special  Representatives 

with  a  list  at  present,  wanted  for  New 
England.  Chicago,  and  the  Pacific 
('oast,  willing  to  handle  a  large  certi¬ 
fied  family  circulation  on  a  small  net 
commission  ba.sis.  Address  ('.  256,  care 
of  Editor  and  Publisher. 

.Advertising?  Man 

A  copy  writer  with  creative  ability. 

.A  man  with  clean  perceptions  and  pow¬ 
ers  of  expre.s.sion  who  can  build  ads 
capable  of  making  the  subject  treated 
articulate. 

.\re  you  the  man? 

’I'hen  cotnmunicate  at  once,  addressing 
G.  269.  care  of  Editor  and  Publisher,  in¬ 
cluding  telei)hone  in  addre.s.s. 

BUSINESSOPPORTUNITY 

.\drrrtisement.s  under  this  classifica- 
lion.  thirty  cents  per  line.  Count  six 
words  to  the  line. 

Magazine  Investment 

.\  magazine  on  its  way  to  good  fortune 
needs  a  few  thousand  dollars  more  cap¬ 
ital  and  more  than  that  amount  In 
brains.  .\  good  opportunity  for  a  live 
man.  .\ddrcss  G.  250.  care  of  Editor 
and  Publisher. 
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(Concluded  from  page  28) 
ation  arc  bt-inp  arranged  for  in  each 
drive." 

"Of  course  the  new.siiai*er  should  not 
lie  exr>ected  to  give  its  awivertising  .space 
free,  yet,  I  realize  the  difficulties  of  an 
adverti.sing  campaign  conducted  from 
Washington,  and  I  believe  that  from 
the  .\dministration’s  st.andix)int  Mr.  Mc- 
.\<Uk)’s  objections  are  well  found<‘d. 

“It  seems  to  me  that  the  only  way  of 
avoiding  enUle.ss  trouble  would  be  to 
have  a  certain  appropriation  in  each 
community  Uised  on  th'*  amount  of 
business  done  and  the  distribution  of 
this  appropriation  by  the  hx-al  commit¬ 
tee  to  the  newspajKTs  in  that  district." 

R.  K.  Rennett.  I>u^ine'•s  niaiiager.  Ring* 
liaintnn  (.\.  Y.)  Press; 

"We  do  not  think  either  the  mer¬ 
chants  or  other  adverti.sers  should  be 
called  ui>on  to  carry  the  burden  of  l)ond 
adverti.sing;  nor  should  the  newsisipers. 

"The  Government  should  api)ropriatc 
an  adequate  amount  for  a  direct  paid 
advertising  camr>aign  to  go  to  those 
now.spapers  that  might  be  selected  to 
handle  the  copy.  We  see  no  rea.son  why 
the  Government  .should  be  expected  to 
include  every  publication  in  the  United 
States,  as  sonic  have  argued.  We  be¬ 
lieve  the  same  good  bu.siness  sense 
should  be  cxerci.sed  as  by  a  private  indi¬ 
vidual  who  had  a  definite  end  to  accom¬ 
plish.  through  adverti.sing.” 

A.  W.  P'ell,  business  manager,  IK’illianis- 
jMirl  (Pa.)  Sun: 

"The  atlvocacy  by  you  of  a  direct,  paid 
advertising  policy  for  the  Government 
is  very  commendable. 

“All  loyal  new.spapers  are  contribut¬ 
ing  for  war  purposes  in  the  form  of 
subscriptions  to  all  of  the  worthy  war 
objects  and  al.so  in  the  form  of  heavy 
taxes.  There  is  no  other  product  con¬ 
sumed  by  the  Government  which  it  se¬ 
cures  free  or  even  attempts  to  secure 

The  Boston 
Evening  Record 

gained  in  every  advertising 
classification  last  year.  Only 
two  other  Boston  papers 
showed  gains  over  1916. 

Circulation,  50,000  net  paid. 


Member  Audit  Bureau  of 
Circulations 


Eastern  Representative 

1.  A.  Klein 

New  York 


Food  Medium 

of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2o - 12c  Per  Week 

KELLY.SMITH  COMPANY 
M  Fifth  Avenue  Ljrtton  Building 

NSW  YORK  CHICAGO 


free,  and  there  is  no  good  reason  why 
the.s3  newspapers  should  be  asked  to 
give  the  Government  their  product  when 
the  Government  requires  it  It  must 
have  a  value  to  the  Government  or  the 
Government  would  not  use  It.  If  It  has 
a  vidue,  why  should  it  not  be  paid  for 
as  is  every  other  commodity  needed  by 
the  Government  to  pros<^cute  the  war? 
Kvery  dollars’  worth  of  its  product  that 
a  new.spapor  gives  away  makes  it  just 
that  much  le.ss  able  to  contribute  from 
its  profits  for  sundry  war  purposes.  IJy 
all  mejins  the  Government  should  buy 
its  advertising  for  cash.’’ 

F.  R.  Slarbuek,  iiianajEer,  Rarine  (Wis.) 

Journal: 

“If  the  Governments  of  Kngland  and 
t'anada  can  pay  for  space  in  the  newa- 
I)ai>?rs,  there  is  no  rea.son  why  the  rich- 
e.st  country  in  the  world  should  ask  for 
free  space.  In  fact,  the  dLscrimination 
again.st  newspapers  is  all  the  more 
marked  bc'cause  the  Government  never 
thinks  of  a.sking  the  pro<lucers  of  va¬ 
rious  articles  needed  in  the  war  to  do¬ 
nate  them.  Such  being  the  case,  why 
should  a  newspaper  give  away  that 
which  it  depends  upon  for  the  bulk  of 
its  revenue. 

“There  has  been  a  great  deal  of  con¬ 
tention  on  this  subject,  and  some  of  the 
.statements  made  by  the  Government 
ollicials  have  been  very  misleading.  In 
fact,  some  of  the  acts  of  Congre.s.s  have 
hampered  the  publi.shing  business  to  a 
marked  degree.  This  paper  has  no  hesi¬ 
tancy  in  stating  that  oui  Government 
should  pay  for  its  new.spapor  space  the 
same  as  it  pays  for  any  other  commodity 
that  it  requires.” 


TheTimes-Dispatch 

Richmond,  Virginia 

A  five-inch  single  column  adver¬ 
tisement  appearing  every  day  in  the 
year  in  the  Times-Dispatch  will  cost 
$4.20  an  insertion  daily  and  $5.60  an 
insertion  Sunday — a  total  cost  of 
$1,601.60  for  the  year,  which  means 
that  it  costs  to  reach  75%  of  the 
families  in  Richmond  only  about  7 
cents  per  family  per  year. 

Story,  Brooks  &  Finley 

Special  Repretentaiifet 

200  Fifth  Ave.  New  York 

People’s  Gas  Building  Chicago 
Mutual  Life  Building  Phila. 


C.  T.  Mushlilz,  advertising  manager, 
Evansville  (Ind.)  Journal-News: 
’"riie  writer  Is  a  member  of  a  pub¬ 
licity  committee  Inaugurated  from  the 
•St.  Louis  Federal  Hank  District,  and 
working  in  this  county  for  the  purpo.se 
of  raising  sullicient  funds  to  advertise 
the  third  Lit)erty  Lo.in.  ’riiis  committee 
as  a  whole  ha.s  been  unusually  suc- 
ces.sful  in  selling  more  than  fifty  pages 
of  newspaper  adverti.sing.  However,  this 
practice  has  been  i.n  effect  on  all  Red 
Uro.ss  campaign.s.  War  Savings  Stamp, 
and  all  previous  Li’oerly  Ix)an  issuc.s. 
We  l>elieve  that  the  Government  should 
contract  for  this  advertising  in  every 
community  the  same  as  it  buys  all  tho.se 
other  e.ssentials  for  the  conducting  of 
the  war.  In  every  instance  here  the 
new.spapers  have  charged  their  lowest 
commercial  rate.” 

Frank  E.  Noyes,  manager,  Marinette 
(Wis.)  Eagle-Star: 

"I  believe  the  Government  .should  buy 
adverti.sing  on  the  .'-.ame  bu.siness  basis 
on  which  other  commodities  are  bought. 
The  newspapers  of  the  country  have  al¬ 
ready  contributed  millions  to  the  Gov¬ 
ernment  in  the  way  of  advertising  value 
sine*!  the  war  started,  our  own  contribu¬ 
tion,  though  we  are  a  very  small  pub¬ 
lication,  being  more  than  $2,500. 

"It  is  ridiculous  for  the  Government 
to  a.sk  new.spaptu’  puiili.shers  to  con¬ 
tribute  th<  ir  merchandi.si'.  It  is  equally 
lidii'ulous  for  the  Government  to  ekpect 
private  interests  to  raise  money  with 
which  to  purchase  Government  adver- 


/tVERTlSEFS 

%  ^  If  you  have  any  product  of 
\  ^  a^rvlce  to  offer  to  the 


trade,  you  can  advertise  It  uioaf 
advantageously  In 

THE  NAUTICAL  GAZETTE 

the  rerognlae«l  weekly  journal 
of  ahips,  tlilppera  and  ahip 
building.  The  arent  prea- nt 
stiniulua  to  the  shipping  Indua- 
try  means  liicreRsed  hualness 
for  advertlaera  In  this  high 
class  medium. 

Subscription  $11.00  n  yenr 
20  Veaey  Street.  New  York 


Canadian  Press  Clippings 

The  problem  of  corering  the  Canadian 
yield  la  anawered  bj  obtaining  the  aervicc 
of 

The  Dominion  Press 
Clipping?  Agency 

wbirh  givea  the  cllpplnga  on  all  mattera  of 
Intereat  to  you,  printed  In  over  95  per  cent, 
of  the  new^apera  and  publlcatlona  of 
CAX.\DA. 

We  coTer  every  foot  of  Canada  and  New¬ 
foundland  at  our  bead  office. 

74-76  CHURCH  BT.,  TORONTO,  CAN. 

Plica  of  aervlce,  regular  preaa  clipping 
rotea — special  ratea  and  diacountt  to  tVaila 
and  Newipapart. 


tising.  Government  publicity  should  be 
iwjught  on  the  .same  bitris  as  it  is  in 
C'iinada  and  Kngland,  .and  I  am  very 
much  surprised  that  the  advice  of  the 
English  Commission  on  the  conduct  of 
the  war,  in  which  they  advocated  and 
advised  i>aid  publicity  by  the  Govern¬ 
ment,  was  disregarded.” 


This  State  Advertises 
In  cooperation  with  the  Minneapolis 
Vigilance  Bureau  the  Minnc.sota  State 
Securities  Commi.s.sion  (Blue  Sky  Board) 
is  u.sing  new.spapor  advertising  to  warn 
the  pulfiic  again.st  got-rlch-quick  pro¬ 
moters  who.se  securities  have  not  been 
approved  by  the  C'ommisslon.  Chas.  J. 
Andre,  secretary  of  the  Commis.sion, 
.says;  “We  have  found  these  warnings 
to  the  public  very  effective.  They  have 
served  to  restrain  the  individuals  who 
wore  violating  the  law  and  also  as  a 
warning  to  the  public.’’ 


Protect  Bond  Advertisements 
The  National  Highways  Protective 
Society  urges  every  owner  of  real  estate 
a-s  a  matter  of  patriotism  to  see  that 
no  commercial  or  theatrical  adverti.se- 
nient  is  displayed  in  the  stieets  or  high¬ 
ways  In  front  of  their  property,  to  the 
end  that  Liberty  Loan  advertisements 
.shall  monopolize  attention. 


PIERRE  C.  STARR 

STARR  SERVICE  CORPS, 

815  Brunswick  Bldg.,  225  Fifth  Ave., 
New  York  City 

Specialists  in  cost  systems  for 
Daily  Newspapers  having  over 
10,000  circulation  only.  Send  for 
publishers  opinions. 


DOMINATES 


111  Held  In  purebaalng  ability 
per  family  and  yet  at  loweat 
ad.ertlalng  coat  per  tbouaand. 

“TO-DAY’S  HOUSEWIFE” 

GEORGE  A.  McClellan 

General  Manmffor 
New  York 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clipping  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  St.,  New  York  City 
Established  a  Quarter  ef  a  Century 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 

The  Fastest  Engravers 
on  Earth 

Powers  Photo  Engraving  Co. 

154  Nassau  St.,  Tribuno  Bldg. 
Now  York  City 


/■ 
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To  really  capture  the  New 
England  trade  territory — post 
these  sentinel  members  repre¬ 
senting 


STANDARD 

NEW  ENGLAND 
NEWSPAPERS 


in  these  representative  New  England  Cities. 

0 

New  England’s  share  in  “war  business”  has  been 
enormous.  Its  factories  and  industrial  plants  are 
working  far  beyond  capacity— its  wage  earners  never 
so’  prosperous. 

Mr.  Advertiser,  get  “your  share”  of  “New 
England’s  share.”  Sell  New  England  NOW. 

You  can  make  its  war  prosperity  yours— by  proper  merchandising 
methods 


,A0vtl«T,)iV 


The  logical  way  — the 
way  of  long  and  oft-proved  success, 
is  an  advertising  campaign  in  New 
England’s  daily  newspapers. 

The  list  given  here,  represents 
New  England’s  principal  points  of 
natural  distribution.  The  use  of 
these  mediums  entails  but  a  small 
aggregate  cost  in  comparison  to  the 
big  results  to  be  obtained  by  these 


Net 

Paid  2,ROO  10,000 
Circalation  llnea  line* 
ftlASSACHPSBTTS. 

Boaton  American  (B)  380,291  .40  .40 

Boaton  Aiivertlaer  and 

American  (8)  321,483  .33  .33 

Boaton  Globe  (MB)  270,101  .30  .30 

(S)  300.072  .35  JIB 

Boaton  Herald-Jonraal  __ 

Boaton  Traveler  f  2..o.t8»o  ..to  ..lO 

Boaton  Poat  (M)  321,400  .43  .43 

(S)  332,871  .33  ..35 

(B)  48,103  .12  .12 

(B>  40,807  .18  .18 

(FT)  3.281  .0213  .0172 

(B)  13.227  .0.34  .0.337 

(B)  8,800  .0337  .0207 

(MB)  17,400  .0.33  .033 

(B)  18,008  .03  .0.33 

(MB8)  .3.3,404  .08  .OO 

(B)  30,180  .OO  .04.3 


Boaton  Record 
Boaton  Tranacript 
FltchbnrR  Sentinel 
I.xnn  Item 
l.ynn  Nevra 

I.oivell  Conrler-Cltlaen 
Salem  Newa 
Sprlnetleld  Union 
IVorceater  Gaaette 


Mnaaachnaetta  totala  2,030,180  3,1302  3.0280 

Popnlntlon,  3,00.3..322. 

RHODB  ISLAND. 

Pawtucket  Tlmea  (B)  23.200  .0.3  .04 

Providence  Bnlletln  (B)  32.323  .10  .10 

Providence  Jonrnal  (M*S)  .30..32.3  .073*00.073*00 

Providence  Tribune  (B)  27,.300  .OO  .OO 

Woonaocket  Call-Reporter  (B)  0,470  .0330  .0213 

Rhode  Inland  totala,  . —  ■  ■  ■ . 

Popniation,  301,213.  142.820  ..3200  .2003 

MA1NB. 

Portland  FTvpreaa  (B)  22.737  .OO  .043 

Portland  Telearram  (S)  17,4.3.3  .043  .0.33 

Popniation,  702.787.  ■  ■  —  -  ■  ■  " 

40,102  .10,3  .080 

VERMONT. 

Barre  Tlmea  (B)  0.072  .017  .014.3 

Bnrllnirton  Free  Prenn  (M)  10,714  .023  .0170 

Popniation.  301,203.  ■  -  ■  -  ■ 

17,080  .012  .0322 

CONNECrriCUT. 

Bridgeport  Poat-Telearaml  MES)33,00-1 
Hartford  Cournnt  (MS)  21.2.30 

Hartford  Timen  (B)  20.410 

Meriden  Journal  (B)  4.807 

New  Haven  Tlmea-I.eader  (B>  17,003 

New  l/ondon  Dny  (E)  0.734 

Norwich  Bnlletln  (M)  0.28fl 

Wnterbnry  Democrat  (B)  0.332 
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.08.30 

.OO 

.OO 

.023 

.013 

.028,3 

.04 

.017 


.OO 

.oi 

.OO 

.014.3 

.03.3 

.02 

.02 

.017 


1 33,003  .300.3  .2003 


(Tonnectlcnt  totala. 

Popniation,  1.114.730. 
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New  York  Advertising  Situation 


Figures  showing  the  use  of  space  in  the  daily  newspapers  by  these 

leading  firms  during  February,  1918 


Altman 

^  Arnold  Constable 
Best 

Bloomingdale 
Bon  wit  Teller 


Gimbel  Wanamaker  Macy 

Greenhut  Oppenheim  Collins 

Hearn  Stewart  &  Co. 

Lord  &  Taylor  Franklin  Simon 
McCreery  Stem 

EVENING  NEWSPAPERS 


The  Globe 

191,853 

Evening  Sun 

122,912 

The  Journal 

167,925 

Telegram 

102,181 

The  Mail 

163,621 

The  World 

153,757 

Post 

73,483 

MORNING  NEWSPAPERS 

(5  days  excluding  Sunday) 

The  Times 

55,781 

The  World 

20,467 

The  Herald 

53,006 

The  Sun 

5,765 

The  American  22,777 

The  Tribune 

5,233 

THE  GLOBE  was  well  in  the  lead  of  all  other  evening  newspapers,  and  published 
nearly  30,000  lines  more  of  this  class  of  business  than  all  of  the  six  day  morning 
newspapers  combined. 

It  is  obvious  that  a  newspaper  which  carries  such  a  vast  volume  of  advertising  of 
especial  appeal  to  women  with  money  to  spend  in  the  community,  gradually  becomes 
more  productive  of  results  for  its  advertisers. 

The  news  of  the  stores  represented  in  their  display  advertising  carried  in  larger 
volume  by  The  Globe  than  any  other  New  York  newspaper,  and  intensified  in  reader 
interest  by  The  Globe  through  various  methods,  makes  The  Globe  the  most  effective 
medium  by  which  to  promote  increased  sales. 

Such  a  supremacy  as  that  of  The  Globe  does  not  grow  over  night  and  these  merchants 
do  not  spend  their  money  merely  to  see  their  names  in  print.  The  Globe  pays  them 
handsome  dividends  on  every  dollar  invested  in  its  advertising  space. 


CHICAGO 
People's  Gms  Bldf. 


O’MARA  &  ORMSBEE,  Inc. 

Speciel  RepresentatiTes 


NEW  YORK 
Brunswick  Bldg. 


The  Nation  Press,  Inc.,  New  York 


